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‘PLYMOUTH, STUDEBAKER, HUDSON 
ANNOUNCE NEW MODELS FOR 1941. 
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lt al 1941 Buick Prices| Fist 0 Bow in ‘41 ~ |Styling Advances, 


Sparks Held to Average| @o>gme EES ca 
Increase of 2.12% fig | ‘ e 


Added Roominess 
Feature Offerings 


Trend to Greater Power, 
Numerous Mechanical 
Changes Noted 


DETROIT. — First of the 
new models to be formally 
announced, Plymouth, Hud- 
son and Studebaker this week 
make their 1941 debut with 


many advancements appearance- 


PPP 
‘600’ Takes Bow 
Nash’s Mason Talks 


Clamor for Clams 4. Mod Sh D ‘ 
ode ow ecrease 
Oldsmobile ‘Nominated’ Is 


natin Despite General Rise . ” a 
By In Various Costs \ 
FLINT. — Despite rises in 
material and operating costs, 


list prices of 1941 Buicks— 
first to be announced in the 
industry—have been held to! .oupepaKER CHAMPION deluxe club sedan for 1941. Champion this year | wise and mechanically. 


an average increase of 2.12 per-/| features longer, lower and wider bodies. Other illustrations of the Studebaker 
cent, while four models have been re- | line for 1941 will be found on page 8. 


Chris Sinsabaugh 





Stepped-up power (87 _ horse- 
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WITH the new 600, George Mason 
(right) said Nash is now in a market 
in which 90 percent of the cars are 
sold, the conductor (left) learns from 
its president. 


UST WATER under the bridge— 

that’s the way Nash looks at 
the waning 1940 car-model year, 
which, in a production way, has 
shown an appreciable gain over 
1939 operations, 62,000 as compared 
with 49,000. That, too, with a 
strike that held up everything for 
three weeks at announcement time 
last fall, an inopportune time for 
labor trouble. But over the year 
Nash has been planning for 1941 
and the planted seed has ger- 
minated, sprouted and as of today 
has flowered to the satisfaction of 


duced and another body classifica- 
tion added at a price $55 lower than 
its nearest counterpart last year. 

At the same time, weight has 





Buick Prices 
Buick 1941 list prices compared 
| with —_ year follows: 


| SERIES 4 1940 
| 41 4- Dr. Tour. Sed. $ 95 $ 959 
46 Bus. Cpe. 895 867 
46S 2-Dr. Sedanet 950 912 


SERIES 50 
51 4-Dr. Tour. Sed. 1115 1070 
51C 4-Dr. Conv. Phae. 1475 1500 


56 Bus. Cpe. ee 
| 56C Conv. Cpe. 1195 1170 
56S i Cpe. 1045 1020 
SERIES 
61 4- =. Tour. Sed. 1215 1150 
66 Bus. Cpe. 1125 1070 
66S 2-Dr. Sedanet 1170 1115 
SERIES 70 
71 4-Dr. Tour. Sed. 1275 1280 
71C 4-Dr. Conv. Phae. 1675 1680 
76C Conv. Cpe. 1365 1350 
76S Sport Cpe. 1195 1200 


—, 90—Limited (prices not avail- 
able). 





been added to all Buick models and 
new features of design and con- 
struction incorporated in the cars 
{which substantially increase their 





1941 PLYMOUTH highlights complete restyling, longer hood covers and more 
powerful engine, in addition to awsome gearshift and “get-away” gear. 


See page 6 for other photos of 1941 line. 


power) is one of the highlights of 
Plymouth’s offerings for the new 
season. Other features include a 
new “get-away gear” which is said 
to make it possible to start in 
second gear; new Powermatic 
gearshift, optional at extra cost; 
new safety rim wheel design said 
to reduce the hazard of blowouts 
or punctures; and “Fashion-Tone” 
interiors and two-tone exteriors, 
available at extra cost on Special 
Deluxe sedans. 

“Symphonic Styling” paces Hud- 


Complete descriptions and photos 
of the 1941 models are contained 
elsewhere in this issue as follows: 


Plymouth 
Studebaker 
Hudson 





son’s improvements for 1941, mak- 
ing available at no extra cost a 
wide range of interior color com- 
binations that harmonize with ex- 
terior colors. Both of Hudson’s low- 
priced models have longer wheel- 
bases and body height has been 


reduced two inches. A new series 
of cars, known as the Hudson 
Commodore Eight, rounds out the 
1941 line. 

Highlighting a more powerful 
and roomier Champion, Studebak- 
er’s offerings for 1941 include a new 
“Land Cruiser” model, available in 
both the Commander and President 
lines. Many delux-tone color com- 
binations are available inside and 
outside on the new models. Run- 
ning boards are eliminated in all 
lines, and many improvements are 
noted in the chassis and power 
plants. 


President George Mason. To him, | : 
Nash’s immediate future looks | seco eae to on” Go 
ee tee Tete tea = (Continued on Page 16, Col. 3) 


which is expected to be the ace * = 
card for 1941. Board Abolishes 


ES * * | 


IN LAUNCHING the 600, Nash Chrysler’s Post: | 
is invading a new field, going into K il T 9 
competition with the “big three,” 
Chevrolet, Ford and Plymouth, in eller op Man 
an effort to broaden its market, DETROIT. — Paying tribute to 
Mason told me as he lined up for | the late Walter P. Chrysler, Chrys- 
one of the presidential interviews | ler Corp. directors Thursday voted 
which “Sparks” has featured for to discontinue 
the past several weeks. the office of 
His way of figuring it is that board chairman 
with the ’40 Ambassador Nashes which Mr. Chrys- 


he was in a field in which only 35 ler held at the The Top Ten 
Percent of the industry’s total time of his death, 


fooal d Th thus making the r 7 
usiness was done. The grass on : HUDSON FOR 1941. Front-end stylin First T Regis 
nes done. : g features decorati Ik : en in trations as 
the big three’s” side of the fence president the| wider grilles and larger parking lights. Shown is the "oe ee ae ee 3 
with 57 percent looked greener to 


other photos of 1941 line, see page 10. 
him, so that’s the reason for the 
600. With that, Nash has a chance 


at 90 percent of the industry’s 
business, a prospect which has| 





1939 

Make Pos. 

1—534,949 Chevrolet 383,991— 1 
2—350,823 Ford 299,825— 2 








1941 Pontiac Six, Eight Differ $25 in Price; 
| Oldsmobile Models to Vary $35 








caused General Sales Manager Bill| K. T. Keller 7 3—282,022 Plymouth 229,453— 
Blees to memo Mason he thinks | DETROIT.—The price differ-| rick said. Pontiac for 1941 will 4—169,731 Buick 124,131— 
(See SPARKS. Page 23. Col. 1) ‘chief executive ence between Pontiac’s sixes | offer 26 models to compete in 5—140,597 Pontiac 94,181— 

of the corpora- and eights for 1941 will be no| every price market. 6—132,312 Dodge 126,515— 

tion. more than $25, D. U. Bathrick, * 4 7—120,673 Oldsmobile 84,798— 


K. T. Keller, 
who has been 


In This Issue 


vice-president and general sales| LANSING.—Oldsmobile for 8— 63,430 Chrysler 43,527— 





Car Registrations . Page 19 manager, announces. 1941, with its six and eight en- 9— 62,256 Studebaker 43,325— 9 

Coming Events . Fase i president of the ae The 1941 price ratio between | gines interchangeable on the 10— 52,502 Mercury 38,702—10 
‘actory . ...Page corporation for WH. L. Weckle Pontiac six and eight-cylinder | same chassis, will have 1 

Production This Week .....Page 19 a = - | » Ws ave only a Total All Matos 

Soncke tion This Wee me tiee) Page 19 |j|the past five motors — interchangeable this |$35 differential in price, the 2,130,060 1,638,410 

Used Car Price Table......Page 21 || years, has been responsible for the year in all models — is the low- | higher price of course applying : 


For complete standings of all 


Who, Me? 22 || corporation’s operations since RB ad est in Pontiac’s history, Bath- | to the eight. makes see Page 19, this isswe, 


i (See CHRYSLER, Page 2, Col. 








By Roy Carmichael 

Staff Correspondent 
MONTREAL. — New car dealers 
have succeeded in quieting the 
fears of the buying public as re- 
gards the very high federal levy 
on expensive new cars. As a con- 


sequence, sales are steadily in- 
creasing and the future looks 
optimistic. 


New taxes, as a result of the 
June budget and the provincial 
levies have been somewhat diffi- 
cult to overcome. With those firms 
having large stocks of new cars 
on hand, there has been a tendency 
to either absorb to some degree 
such taxes by the dealer firm as 
well as at factory sources. As a 
result present conditions of sales 
are quite satisfactory and, in some 
instances, far beyond expectations. 

New and used station wagons 
are at a premium, especially for 


local service units and _ flying 
schools as these vehicles are not 
purchased through the — service 


transport department. 

Enlistments in the service have 
been heavy on the part of skilled 
automobile mechanics and _ sales- 


Chevrolet Sales 
Show 28% Rise 
In Mid-August 


DETROIT.—Retail sales of new 
and used passenger cars and 
trucks by Chevrolet dealers during 
the 10 days ending Aug. 20 showed 





substantial advances over’ the 
same period last year, reports 
William E. Holler, general sales 
manager. 


New car and truck sales totaled 
19,194, he said, a gain of 28.9 per- 
cent over the same period last 
year, while used car sales of 47,944 
units were up 27.1 percent over 
the same period. 


The new car sales figure com- 
pares with 14,886 during the second 
10 days of the month last year, 
and the used car total with 37,707 
last year. 


Truck sales for the month were 
5,910, as against 3,560 during the 
same period last year, a gain of 
66 percent. Likewise, the truck 
showing is 12.8 percent in advance 
of the first 10 days of August this 
year, when 5,235 units were re- 
tailed. 


Buick Deliveries 


In Aug. Top °39 
By 37 Percent 


FLINT. — Domestic retail deliv- 
eries of Buick motor cars for the 
first 20 days of August totaled 
9,726 units, compared with 7,064 
for the same period in 1939, ac- 
cording to W. F. Hufstader, vice- 
president and general sales man- 
ager. This represents an increase 
of 37.7 percent. 

Sales for the second 10 days of 
the month were 4,263, compared 
with 3,166 for the like period last 
year. 


| 
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Canadian Dealers See Good ’41 Sales Despite Taxes 


Start Schools to Offset 
Shortage of Mechanics 


men. This situation 
serious and is 


is becoming 
expected to be 


|somewhat acute before spring. To 


| offset this, 


new young men are 
being trained and more labor-sav- 


|ing machinery will be installed. 


Since 1941 models will be shown 
earlier than last year, dealers say 
this will be a great help in stimu- 
lating business. Quite a few firms 
interviewed said that bookings for 
this next year’s cars are heavy, 
reflecting the improved purchasing 
power of the public as well as the 
desire to “get in” before any fur- 
ther government taxation is en- 
acted. 


E. M. Dunn, sales manager of 
Modern Motor Sales Ltd., said that 
Chrysler new car sales had _ in- 
creased from 36.5 to 42.4 percent 
from Jan. 1 to July 10 on the 
Island of Montreal. “New taxation 
has undoubtedly created a large 
used-car market,” said Dunn, “in 
spite of the provincial tax on used 
cars.” 


E. A. Everson, president of Mid- 
Town Motor Sales Ltd., said that 
between Jan. 1 and July 10 there 
had been a 20 percent increase in 
his company’s new car Sales. Ever- 
son also said, “I expect an active 
fall trade as 1941 models will be 
shown earlier this season than in 
the past. New models for us, in 
Cadillac - LaSalle, McLaughlin-Bu- 
icks and Pontiacs will be shown in 
early September this year.” 


Florian Leduc, president of Le- 
duc Automobiles Ltd., said, “We 
will show new lines of Chevrolets 
and Oldsmobiles, as well as Chev- 
rolet and Maple Leaf trucks, early 
in September, and make deliveries 
in October. We have lost some of 
our salesmen as well as mechanics, 
but we had a large staff to start 
with. We are now training new 
men.” 

Cumming Perrault Ltd. (Fords, 
Mercurys and Lincoln - Zephyrs), 
expects 1941 models to go on view 
early in September, orders for 
which are now being booked. “Like 
other dealers and distributors,” ex- 
plained Perrault, “our office and 
shop personnel is affected by the 
war situation, and I look for 
greater inconvenience as the war 
progresses.” 

Altogether, the Canadian trade is 
well satisfied with the new car 
outlook. 


Graham to Offer 
New 1941 Clipper 


DETROIT.—Graham’s plans for 
1941 call for the building of a new 
Clipper line for the low-priced 
field, asa companion car to the com- 
pany’s other two lines, it was an- 
nounced late Friday by August 
Johnson, executive vice-president. 


Temporary closing of the Graham 
plant to allow for changeover to the 
1941 model was announced by John- 
son, who said that the Clipper dies 
are practically complete and that 
production will be resumed as soon 
as the proper equipment has been 
installed in the factory. He said 
there is adequate stocks of 1941 
Hollywood models on hand at the 
factory to supply dealer needs. 





MORE THAN 1,500 Plymouth 


ne ighboring 
preview in De troit’ s Masonic 
notes on this year’s event are, 
K, 


Temple 


dealers 


left to right, 
T. Keller, president of Chrysler Corp., and A. 


last 





Michigan and 
points got their first look at Plymouth models for 1941 at a special 


and salesmen from 
Caught here comparing 
D. S. Eddins, Plymouth president; 


v anDerZee, vice-president. 


Monday. 





lA Olds’ 


Sales Conclave .. . 





MORE THAN 500 were present at Oldsmobile’s 1941 sales and service con- 
vention during the past week, including representatives from the company’s 


26 zones. 
L. J. Blunden, 
Oldsmobile, and R. H. 
one of the 1941 Oldsmobiles. 


Photo shows D. E. Ralston, general sales manager of Oldsmobile; 
Chicago zone manager; S. E. 
Grant, vice-president of General 


Skinner, general manager of 


Motors, inspecting 





OLDSMOBILE executives display features of 19411 models to West Coast Olds 


executives. Left to right, 


beside a new Olds club sedan, are D. E. 


Ralston, 


general sales manager; H. A. Trevellyan, assistant general sales manager in 


charge of the Western half of the United States; C. 


E. Allison, zone manager 


at Los Angeles, and G. R. Jones, Pacific Coast regional manager. 





OLDSMOBILE’S SERVICE 
service manager. 
Indianapolis; Larry Sennet, 
Buchart, Memphis, and C. R. 
conferences. 


meeting 


Swartz, 


Phote shows A. R. 
Boston; M. 


was conducted by J. J. Dobs, general 


Burk, Chicago; Dobs; H. G. Hilton, 
P. Bertolette, Los Angeles; S. G. 
Kansas City, in one of the convention 





Ford Good Drivers League 


Title Won by Indiana Youth 


By Bethune Jones 
Staff Correspondent 

NEW YORK.—In awarding a 
$5,000 university scholarship to 18- 
year-old Gene N. Kennard, of 
Evansville, Ind., as the national 
champion of the Ford Good Driv- 
ers League, Edsel Ford announced 
Thursday night the league’s first 
year was so successful, that his 
company will continue its opera- 
tion next year and extend its en- 
rollment to include girls as well as 
boys of high school age. 

Runner-up to Kennard in the 
league’s national championship 
award, made at a dinner Thurs- 
day in the Ford Exposition at the 
World’s Fair, was Jimmie Hymer, 
of Phoenix, Ariz., who received a 


$2,000 scholarship. Three scholar- | 


ships of $500 each were won by 
Lee Adams, of Alexandria, La., 
Roger Lengnick of Little Rock, 
Ark. and Don Svenkeson, of Minot, 
N. Dak. 

Eight scholarships of $250 each 
went to Thelbert Boykin, of Bailey, 
N. Car., Donald S. Brown of Cald- 
well, Ida., Eugene Brunelle, of 


Somerworth N. H., Donald Burton, | 


of Spring City, Tenn., Cornelius J. 
Flynn of vreeeiaene>. Del., 
E. Irion of Axtell, Kan., 
Morris of Westerville, O., James 
Watson of Lynchburg, Va. The 35 
other state champion contestants 
who competed here during 
week each won $100 scholarships. 
“When we started the league in 
April,’ Ford stated, “we felt we 
had undertaken a constructive en- 
terprise which had infinite possi- 
bilities for good. My father and I 
have always been interested in the 
youth of America and accordingly 
was very receptive to an _ idea 
which would help to improve the 
driving habits of the new drivers 
the boys who are 


Robert | 
Robert B. | 


the | 


| which 
growing up will ! 


constitute the driving public of to- 
| morrow. 

“We have never regarded the 
league as ae sales promotional 
weapon on future automobile buy- 
ers, but rather an opportunity to 
contribute to safety on the high- 
way 

“While the response to the an- 
nouncement of the league was 
most gratifying, I think my great- 
est pleasure came from reading 
|the hundreds of letters from par- 
ents, teachers, police and safety of- 
ficials, and the boys themselves, 
that have come in during the 
course of the contest. We hope, 
naturally, to believe that we had 
undertaken a good work and these 
| letters confirmed it. 

“We deliberately omitted the 
girls from our first program, not 
because we thought they would not 
|be interested, but to keep our en- 
|rollment down until we had gained 
some experience. Many letters 
|from girls express their disap- 
pointment. I am glad to announce 
that next year girls will be in- 
cluded. 
| “We are making a few other 
changes to simplify the require- 
ments of membership, which we 
believe will encourage a very large 





number in enrollment in the 1941 
contest. 

“We are convinced we are on 
the right track and that, as the 
league goes on, it will become an 
increasingly powerful force for 
safety on the streets and _ high- 
ways.” 

Principal speaker at the cham- 
pionship banquet was Capt. E. V 


Rickenbacker, of East- 
ern Airlines 

The banquet was preceded by 
meeting of the honorary board of 
the Ford Good Drivers League, 
plans were discussed 


the 1941 program 


president 


for 


a) 


at | 


Hudson Report s 
Highest Advance 


Sales in 5 Years 


DETROIT.—Coincident with the 
public announcement of the 1941 
Hudsons now in progress through- 
out the country, George H. Pratt, 
general sales manager of Hudson, 
announced a further step-up in 
production schedules from 600 to 
640 cars a day beginning this week. 

Pratt reported that retail sales 
of Hudsons, both old and new 
models, for the week ending Aug. 
24, totaled 1,475 units, representing 
the best pre-announcement week 
in five years in the United States. 

“This buying activity in Hudson 
showrooms over the country is not 
only indicative of the public’s re- 
ception of the company’s 1941 of- 
ferings, but is also a gratifying 
barometer of good business for the 
industry generally during the fall 
selling season, “Pratt declared. 


Pontiae Reports 
Aug. Sales 45% 
Above °39 Total 


PONTIAC. — Deliveries of new 
Pontiac cars for the first 20 days 
of August were 7,338 compared to 
5,103 a year ago, a gain of 43.8 
percent, according to D. U. Bath- 
rick, general sales manager. 


Inventories of 1940 models de- 
creased 2,934 units during the last 
10 days, are only one-third of what 
they were one month ago and are 
more than 3,000 below last year’s 
inventory. Unfilled orders are 3.7 
times greater than a year ago. 


Used car sales by Pontiac deal- 
ers maintained their all-time high 
as they have throughout 1940, with 
a total of 25,885 for the 20 days 
of August compared to 17,815 for 
last year, a gain of 45.3 percent. 
Inventories of used cars declined 
3,746 since Aug. 10 and are more 
than 10,000 units lower than they 
were July 20, leaving only a 22.8 
days’ stock of used cars in dealers’ 
hands on Aug. 20. 

Pontiac factories are working 
two shifts of men turning out 1,000 
cars a day so that dealers will have 
ears to deliver when the 1941 an- 
nouncement is made early in Sep- 
tember. 


Chrysler 


(Continued from Page 1) 


Chrysler became ill in May, 1938. 
At Thursday's meeting Herman L. 
Weckler, vice-president and gen- 
eral manager of the corporation, 
was elected a director to fill the 
vacancy on the board. 

The board of directors paid 
tribute to Mr. Chrysler’s character 
and accomplishments in a resolu- 
tion, which pointed out that Mr. 
Chrysler’s “own development was 
typical in many ways of America.” 

The four children of Mr. Chrys- 
ler will share equally in his estate, 
filing of his will disclosed last 
week. 

The will, dated Aug. 8, 1938, lists 
real estate of “upwards of $1,000” 
and personal property at “upwards 
of $20,000.” 

There are no charitable or phil- 
anthropic bequests. Personal ef- 
fects and the residuary estate, 
after numerous bequests, are left 
to Mr. Chrysler’s wife, Mrs. Della 
V. Chrysler, who died two years 
ago. Under the terms of the will 
her share of the estate goes in 
equal parts to the children. 

The four Chrysler children are 
Mrs. Thelma Chrysler Foy, Mrs. 
Bernice Chrysler Garbisch, Walter 
P. Chrysler jr., and Jack Chrysler 
Mr. Chrysler died Aug. 18 at Great 
Neck, N. Y 


Dealer in Training 


BRADENTON, Fla.—(UTPS)—Arthur 

D. B rown, automobile dealer here, was 

mg those who successfully applied 

lt. rv and enrolled in the recent Busi 

ness Men's Training Camp conducted 

yy Army officials at Fort McPherson 
near Atlanta 

Automotive News’ Almanac, published 
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ok wherever automotive infor- 
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EZ the Tennessee Automobile 


Dealers Assn. to the Alabama 
Dealers Assn.: _ 
“Won't you please join us in 


protesting against a Kentucky law 
which requires a $250 fee for the 
right to transport cars through 
that state, plus a $5 license for 
each car?” 

Sez ADA’s executive secretary, 
C. E. Anderson, to the TADA: 
“Tll be glad to, but meantime 
why don’t you work on that Ten- 
nessee law which requires a $5 li- 
cense tag for each car transported 
across the state? And the tags 
aren't transferable, as in Ken- 
tucky.” oe * * 

TADA promised to start action 
immediately on repeal of the law 
at the next session of the state 
legislature. Now Mr. Anderson is 
hopeful that other states can 
make reciprocal arrangements 
whereby tax levies are not made 


on each other’s haulers. 
cd o ab 


Draft vs. Credits 
UTOMOBILE dealers and fi- 
nance companies are looking 

into the effect the calling out of 

National Guardsmen and the enact- 

ment of the draft law will have on 

credits. The National Guard law 
is said to include a clause to the 

effect that a sales contract with a 

man in the service cannot be can- 

celled or foreclosed for non-pay- 
ment and the merchandise repos- 
sessed. The merchandise can even 
be transferred to a second party, 
with the dealer helpless to proceed 
against the soldier, it is stated. 
* co aK 

Whether this condition will 
tend to cause a tightening up 
on credits to men within draft 
age, or subject to National Guard 
duty, is not known at present, 
but one or two finance companies 
are seeking copies of the new 
federal rules as affecting a sol- 


dier’s obligations. 
* * * 


Action Needed 

N THE same subject, Walter E. 

Blanchard, manager of National 
Automobile Dealers Assn., has sent 
the following letter to all dealer 
associations throughout the coun- 
try: 

* * * 

“Re: Moratorium Clauses in 
National Guard Bill (passed) and 
now pending in Burke-Wads- 
worth conscription bill and the 
Soldiers’ and Sailors’ Relief Act 
of 1940 (HR-10338). 

* * * 

“TOR your information and such 

action as you consider advis- 
able, we are submitting certain in- 
formation relative to the above 
legislation. In the passage of the 
National Guard Bill (SJ Res. 286) 
on Aug. 15, the House concurred 


‘in provisions previously passed by 


the Senate, which provide a mora- 
torium for all outstanding obliga- 
tions of persons called to service 
under the terms of the Act. 

cS os * 


“Originally enacted in 1918, 
these provisions could not take 
into account the practical busi- 
ness necessities which have 
arisen since that time out of the 
rapid development of installment 
selling. 


* * * 


Wait Court Order 

wpeus, they provide that all re- 
possessions must wait upon 

court order, although the number 


Akron Dealers 
Take Out NADA 


Memberships 


AKRON. Memberships in the 
National Automobile Dealers Assn. 
have been taken out for all dealers 
belonging to the Akron District 
Automobile Dealers Assn., accord- 
ing to Herbert Fowkes, president 
of the local group. 

_All members of the local associ- 
aon are also members of the 
Jhio State Dealers Assn. 


eaters bl was ee 


By the Inquiring Reporter 
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WATA Backs Wis. License Act 






of these is such now that any court 
would be swamped, and they do not 
sanction any settlement which 
might be arrived at through mu- 
tual agreement between the con- 
tracting parties. Since both Houses 
have agreed to this legislation, no 
adjustment is likely in conference. 
a * * 


“However, the subject is ex- 
pected to arise again almost im- 
mediately in Congress through 
the consideration of the same 
sections as a part of the Con- 
scription Bill. 

* * * 

“TF YOUR business is affected by 

this legislation, it is suggested 
that in order to meet in a practical, 
equitable way the objectives of the 
committee, which business gener- 
ally will concur in, that you ad- 
dress immediately letters or wires 
to members of the Military Affairs 
Committee, suggesting the follow- 
ing changes in this legislation, 
whether as a part of the National 
Guard Bill, the Conscription Bill, 
or the May Bill (H. R. 10338) 
which is devoted exclusively to 
this subject: 
L new legislation provide 

that the courts may appoint 
referees to arbitrate repossessions 
in order to avoid delay, 
2 “Whenever settlements satisfac- 

tory to the person in military 
service can be made, contracting 
parties should be permitted to 
make them. 

ek: = 

“Failure to take this action 
can only result in a sharp re- 
striction of credit in the draft- 
age groups and subsequent hard- 
ship to owners of property 
bought on credit, as well as to 
holders of paper.” 

cd * a 


Issues Warning 

LEVELAND Automotive Trade 

Assn., in a bulletin to its dealer 
members on the same subject of 
moratorium clauses, warns dealers 
as follows: 

ee & s 

In view of the impending fed- 
eral legislation on conscription, 
and the type of moratorium 
clauses that may be included in 
that legislation, it behooves all 
dealers to review mortgage con- 
tracts taken in connection with 
the sale of automobiles. Deal- 
ers are urged to review carefully 
all repossession and re-purchase 
clauses in their mortgage con- 
tracts, and to confer with their 
finance organizations promptly 


on this subject. 
.* * * 


Bogging Down 

EW YORK sstate’s law, which 

went into effect July 1, 1940, 
putting information about automo- 
bile and truck registrations on a 
fee basis, apparently isn’t going to 
be a howling success as a revenue 
producer, at least so far as Onon- 
daga county is concerned. 

ok 


Until recently, under this new 
rule requiring questioners to pay 
10 cents per folio (100 letters 
and numerals) for information on 
more than a single license, the 
public, exclusive of the Syracuse 
Automobile Dealers Assn., had 
forked over just 20 cents. 

oe * a 


S THE one real cash customer 
in this matter, the Syracuse 
dealers association had paid the 
county, since July 1, more than 
$200 for lists of new and used car 
registrations. Previously the asso- 
ciation had free access to the in- 
formation from the official motor 
vehicle records. 
a * 
Fee dodgers under the new 
setup are numerous; telephoning 
for information on one_ regis- 
tration at a time and _ thus 
avoiding the charge, is one of 
the tricks. Should a caller want 
data on several registrations for 
business reasons, he calls several 
times, getting one answer at a 
time, and thus creates a _ nui- 
sance. But officials can’t do any- 
thing about it. 





Previewing ‘41 Studebakers .. . 





EVERYBODY WORE Uncle Sam suits at Studebaker’s 1941 Press Preview 


clambake last week. Here Paul G. 


Sinsabaugh, editor of Automotive News, and 


Hoffman, president of Studebaker; Chris 


Cc. K. Whittaker, president of 


Studebaker Pacific Corp., show a fine stand of moustaches on their chins. 


THE STAR 
Studebaker president, raised the flag 


SPANGLED BANNER was 


* * eg aa 4 " 
Li 


} 
j 





layed when Paul G. Hoffman, 
over the clambake held by Studebaker 


in connection with its 1941 press preview. Here you see the flag at the top 
of the staff while the guests sang the national anthem. 





THE PRESS wrote pieces after Paul G. Hoffman, president, made a speech 


in behalf of the automotive industry 


at the Studebaker preview last week. 


James T. Sullivan, Boston Globe, is at the left, and Phil Hampson, of Chicago 


Tribune, on right. 


Plans for 1941 


Open House 


Studied by Seattle Dealers 


Special to Automotive News 

SEATTLE. — So successful has 
been the “open house” idea of 
parading new models before the 
Seattle public, as compared to the 
gigantic automobile show under 
one roof, that Seattle dealers have 
decided to continue the practice of 
the past three years. 

Dick Lewis, president of Seattle 
Automobile Dealers Assn.,_ will 
shortly announce committees for 
open house week, which will be 
staged individually at each dealer- 
ship, as close as possible to the 
time of the New York show and 
as soon as the dealers have suffi- 
cient new models to display. The 
week of Oct. 12 is preferable, and 
will be selected if possible; if not, 
the following week is favored. 

“The regular automobile show is 


Boston Dealers 
To Confer On 
Car Show Date 


BOSTON. — President Albion L. 
Danforth, of Boston Automobile 
Dealers Assn., will call a meeting 
shortly to outline plans for the 
annual Boston Automobile Show. 
Opening of the show will probably 
be Oct. 12. 

Dealers’ opinion is divided be- 
tween a show in Mechanic's build- 
ing, as in former years until a 
year ago, or following the 1939 
plan of having it in the showrooms. 
However, preliminary plans are 
under way to create new interest. 

Among the events will be a 
parade of motor cars, some as far 
back as 1900, by members of the 
Veteran Motor Car Club of Amer- 
ica. 


evidently a thing of the past in 
Seattle,” Carl Heussy, association 
secretary -manager, stated. “Open 
house has proved very satisfactory. 
It attracts a greater proportion of 
real buyers; gives the staff a 
chance for a good contact and to 
assemble prospect lists, and also 
is very convenient for the dealer. 


NADA Officials 
Attend Parley 
On U. S. Defense 


DETROIT.—National Automobile 
Dealers Assn. was one of 50 differ- 
ent retail trade groups which at- 
tended the conference in Washing- 
ton Thursday, called by Harriett 
Elliott, consumer adviser on Na- 
tional Defense Advisory Commis- 
sion. 


NADA was represented by Presi- 
dent Stanley H. Horner; W. " 
Mallon, president of Newark Auto 
Trade Assn. and NADA director 
from New Jersey; Ernest Burwell, 
NADA director from South Caro- 
lina; R. J. Murphy, manager of 
Washington Automotive Trade 
Assn.; J. M. Sanders, past presi- 
dent of the Washington associa- 
tion; Charles W. Bishop, general 
counsel, and Walter E. Blanchard, 
manager of NADA. 

The conference was called to 
discuss cooperation between retail 
merchants and the consumer ad- 
viser’s office of the National De- 
fense Advisory Commission. On the 
program was Gordon Selfridge jr., 
| formerly of Selfridge’s Provincial 
| Stores, Ltd., England, who told of 
| the experiences of British retailers 
during the present war. 
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|Dealers Reject 
Proposal to Hold 
Mail Referendum 


Special to Automotive News 

MANITOWOC, Wis—Rejecting a 
proposal to submit the dealer li- 
censing law to a mail referendum 
of state dealers, Wisconsin Auto- 
motive Trades Assn. at its annual 
convention at Mikadow theatre 
here voted endorsement of the 
statute and its continued enforce- 
ment in the hands of the state 
banking commission. 

The association also went on 
record favoring a _ reduction in 
state license fees for passenger 
cars, endorsed the highway safety 
program in Wisconsin and op- 
posed further diversion of high- 
way funds by the state. 


Automobile licensing regulations, 
as proposed by the convention, 
calls for a $5 annual fee for cars 
weighing less than 3,600 pounds and 
$10 for cars above that weight. 


Edward Payton, Cleveland trade 
analyst, addressing one of the -ses- 
sions, urged dealers to place any 
reserves they have aside to meet 
the possibility of increased taxes 
and warned them to prepare for 
“rising wage scales which have al- 
ready hit the Eastern seaboard.” 


Advising dealers to think of 
themselves as “merchants,” Pay- 
ton said that volume is not the 
function of collecting markup. 
“Markup,” he asserted, “depends 
upon three things — on the sum 
of working dollars, on the speed of 
the work done by these dollars and 
on the rate of markings gained on 
every dollar turned. When you take 
care of these three elements, vol- 
ume takes care of itself.’ 


Payton labeled factory - owned 
dealership as “one of the worst 
influences coming into the auto- 
motive business.” He declared that 
“the worst competitor you have is 
not the man who is losing money, 
but thinks he is making it.” 


Frank H. Bixby, commissioner of 
banking, told dealers that the chief 
concern of his department is to see 
that the dealers remain solvent. 
“We find that abuses in the in- 
dustry arise when the dealers do 
not have sufficient working capi- 
tal and have to resort to unethical 
practices to meet payrolls.” 

Harlan W. Kelley, Sheboygan, 
special counsel for the state bank- 
ing commission, explained the state 
licensing law and declared that, as 
a result of new regulations, no 
used-car dealer will be able to 
operate after the first of next 
year unless he owns the property 
on which he keeps his automobiles 
and employs at least one experi- 
enced mechanic. 

During the discussion on the 
licensing law, Louis Milan, Mil- 
waukee, executive vice - president 
of the association, read a com- 
munication from 15 Rock county 
dealers, in which they assailed the 
administration of the statute by 
the banking commission and 
charged that some of the policies 
being pursued in its enforcement 
were “un-American.” 

George E. Sande, Neenah, was 
reelected president of the associ- 
ation; James Stathas, Green Bay, 
first vice-president; Erwin Ben- 
ning, Kenosha, second vice-presi- 
dent; Edward A. Fritsch,’ Mani- 
towoc, secretary-treasurer, and 
Louis Milan, Milwaukee, executive 
vice-president. 


Banquet speakers included Mayor 
Martin Georgenson, Assemblyman 
Albert Shimek, Algoma, and Hugh 
Jones, deputy commissioner of the 
motor vehicle division. 

Green Bay was selected as the 
1941 convention city. 





San Francisco Show 
To Open on Oct. 26 
SAN FRANCISCO. — Dates of 


the San Francisco Automobile 
Show have been changed to Oct. 
26 through Nov. 3, instead of 
Nov. 2-9 as previously an- 
nounced. 

Feature attraction will be Bob 
Hope and his entire radio show. 
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One sacred pledge we make our friends here and 
now. This publication, God willing and so long as 
it is in our charge, will never champion the cause 
of any individual or any corporation which is not 
for the best interests of the automotive industry as 
a whole. Nor will its columns be used to spread 
gossip or inflame prejudice. It will confine itself to 
the upbuilding of the industry it is pledged to serve, 
wholly through the dissemination of NEWS which 
is timely, authentic and of value.—(AN 6-10-1933). 
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Safe Vehicles, Safe Drivers 


ea of latest statistics by the National Safety 
Council, showing that 32,600 persons were killed and 
1,150,000 injured in traffic accidents last year, comes at a 
particularly opportune moment. For in New York City last 
week, the Ford Good Drivers League held the final com- 
petition in its nationwide safety campaign to teach the 
youth of the nation how to drive—safely. 

In view of the fact that a vast majority of 1939’s traffic 
toll was due to the “man behind the wheel”—and not to 
the vehicle itself, Edsel Ford’s project, with the aid of sev- 
eral organizations interested in safe driving, is aimed in the 
right direction, in this case the “youth behind the wheel.” 
The league, which since last March has enrolled over 60,000 
youths in the nation, offers considerable inducement to pros- 
pective members and is designed to start the nation’s young 
drivers—who form a major portion of our drivers—on the 
road to highway safety, for themselves and others. 

The automotive industry has done much in past years to 
build cars and trucks that epitomize safety; therefore it is 
noteworthy that a step is being taken by a member of the 
industry to teach drivers the safe way of driving these safe 


vehicles. 
1941 Car Prices Higher 


HAT prices on ’41 cars would have to be increased has 
been expected by the buying public. War in Europe and 
the armament program on this side of the Atlantic could 
mean only one thing—upping the lists. Heavy increases in 
taxation and higher costs of material are undoubtedly the 
reason for this, and they cannot be discounted by the 
would-be purchasers. As yet, though, we have not much to 
go by in gauging the increase as a whole, but the yardstick 
furnished by Buick, which is the first manufacturer to an- 
nounce, makes us believe the automobile industry as usual 
is holding the lists down as much as possible—still trying 
to give as much for the automobile dollar as ever before. 
Buick is tempering the wind to the shorn lamb, ‘for its 
average increase is only 2.12 percent, not enough to care 
for the higher taxation and material costs increases, it is 
declared. But Buick expects its market to be so good in 1941 
that it will sell 300,000 units and it has absorbed some of 
the financial load because of this very fact, we are told. 
Others will announce prices in the very near future and, if 
Buick is any criterion to go by, the automobile industry 
cannot be charged with profiteering because of the war scare. 


Do It Now--Or Weep Later 


ITH 1941 models now reaching showrooms, it will not 

be time wasted for dealers to give some attention to 
the used cars traded in on new models. It’s this time of the 
year that used car inventories start to swell, as dealers con- 
centrate on new cars and let trade-ins pile up beyond their 

limit. 
ag b- dealers still retain the mistaken belief that used 
car prices rise in the spring, but an analysis of prices shows 
that used cars depreciate constantly while the vehicle re- 
mains on the lot. A little more effort, directed towards the 
movement of trade-ins as they come in, and not next spring, 
will do much to cut down the annual toll of dealers who carry 
more used cars through the winter than their capital struc- 


ture will permit. 


By GEORGE M. SLOCUM 





Waldorf Astoria, New York 
FORD REWARDS To Edsel Ford 


YOUTHFUL must go full 
DRIVERS credit for one 

of the most in- 

spiring contributions to safety 


on the highways of America. When 
the Ford Good Drivers League was 
announced this spring there were 
few, I believe, who contemplated 
the extent of interest among the 
American boys who will be the 
drivers to tomorrow. In the five 
months since April, however, more 
than 60,000 boys in every state be- 
gan and completed tests which 
resulted in the dinner given in the 
winner’s honor here at the Ford 
World’s Fair building. 


* * * 


Thursday night I sat at dinner 
with these boys—48 of them, each 
accompanied on this journey by a 
sponsor, usually the mother, whose 
expenses were also paid by the 
Fords. The boy on my left was 
typical. He is the son of a rural 
mail carrier from a town of 200 
and represented the state of Ne- 
braska. His sixteenth birthday had 
come in June, just in time to let 
him enter the contest. He had be- 
come a finalist over boys much 
older (the limits are 16 to 18) and 
his mother was just about the 
proudest woman in America. When 
our Nebraska boy entered the con- 
test he had been given a 25-mile 
test of driving in which some ex- 
perienced driver acted as an ob- 
server and certified his ability. 
Next he had written an essay on 
“Safety in Driving.” These were 
judged in his own state and the 
best selected were then given more 
intricate driving tests by a repre- 
sentative of the Good Drivers 
League. From these tests one boy 
from each state was selected. 

bd * * 

For the past three days these 
boys met in competition at the 
Ford World’s Fair exhibit. The 
tests were grueling and ran all 
the way from the simple starting, 
stopping, backing (for example, 
into a test garage just two inches 
wider on each side than the car 
itself), to so-called “psycho-physi- 
cal” tests, all under the eyes of 
Dr. A. R. Lauer, of Iowa State 
College, and a group of similar 
safety professors and engineers. 

* * 


Few of us oldsters could pass 
even the primary tests that were 
easily accomplished by these high- 
school aged boys. At the dinner, 
Edsel Ford announced that the 
league would be continued and 
that next year girls of similar ages 
would compete for equal prizes 
which will include a $5,000 scholar- 
ship, two $2,000 prizes, several $500 
awards and $100 to each of the 
state winners. This announcement 
brought a big hand from the boys. 

* on 


Capt. Eddie Rickenbacker was 
the highspot speaker of the eve- 
ning and gave the boys a thrill- 
ing and inspiring talk. Every one 
seemed satisfied with the _ selec- 
tion of the Indiana boy as national 
champion, and I have never seen 
a better display of sportsmanship 
than the ovation he and his 
mother received from the other 47 
contestants and their sponsors. 

a 


Among the nationally known 
safety leaders who have served as 
judges and committee this year, 
there is the very definite opinion 
that Edsel Ford in his sponsorship 
of this contest has made one of 
the most valuable contributions to 
future safety on American high- 
ways. The influence on 60,000 good 
drivers can only serve by example 
to the thirty odd million drivers 
on the roads today. Like a pebble 
tossed into a mill pond the effects 
of these contests will be felt for 
years to come. With the publicity 
which this year’s contest will get 
and the plan to include girls, it is 
safe to predict that next year’s 
enrollment will be multiplied by 
five. 

ca K * 

I came away from Thursday 
night’s affair once more convinced 
that no other industry which 
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be observed upon request. 


Stimulus 


Your greatly appreciated wire 
reached me here at Lake Placid 
(N.Y.) Club after following me 
around the country on my at- 
tempted vacation. 


I’m so sorry it came too late for 
me to write to you in time for 
your publication date, as I can 
think of no pleasanter task than 
to express my great appreciation 
not only of the stimulus and help 
which AvtTomoTive News is and 
has been doing all these years, but 
even more my appreciation of the 
personal spirit with which you 
have smoothed out the problems 
and cushioned the bumps that 
the men, who have made the in- 
dustry, have gone through during 
these years. 

As Emerson so aptly said, I 
think, “Every business is_ the 
lengthened shadow of one man,” 
and AUTOMOTIVE News is that in a 
monumental way. Thanks again 
for all you stand for and all you 
have been doing these years to 
help us all.—Ward Canaday, chair- 
man, Willys-Overland. 


Counter-blitz 


Your Aug. 26 story of the work 
of the NADA in pledging aid in 
training mechanics for National 
Defense is again indicative of the 
fine work of this organization. 

Instead of “setting up a bureau 
to study the possibilities” this or- 
ganization has gone out and 
pledged active aid to the National 
Defense Council and that is the 
only way to get quick results. 

In a time when countries 
destroyed by a day’s action, 


are 
de- 


cisive moves like these are the} 


only effective means for a counter- 
blitz—Oklahoma City Dealer. 


Chrysler Saga 


I have just read with a great 
deal of interest Chris Sinsabaugh’s 





serves America contributes so un- 
selfishly to raising the standards 
of the American way of living. 


Edsel Ford, in his sponsorship of | 
this. movement, is carrying on the | 


fine traditions of his father who 
has always been a_ pacemaker. 
Congratulations.—G. M.S. 






‘In Appreciation .... .’ 


The views expressed in this column are those of our readers. 
Anonymous contributions will not be accepted but confidence will 


condensed story on the saga of | 
Walter P. Chrysler in AUTOMOTIVE 

News of Aug. 26. Chris, you seem 

to have the gift and ability to 

condense a whole life into a few | 
pages that is understandable and | 
an inspiration to everyone who 

reads it. 

He is to be complimented upon 
the fine manner in which he | 
handled this story.—D. A. Wallace, 
president, Chrysler Sales Division. 


Coming Events 


SEPTEMBER 


9-13—Detroit. American Chemical So- 


ciety. 
24-25—Milwaukee. (Schroeder Hotel). 
SAE National Tractor meeting. 
30-Oct. 1—Chicago (Stevens Hotel). Na- 
tional Lubricating Grease Institute 
annual meeting. 


OCTOBER 
7-11—Chicago (Hotel Stevens). Na- 
tional Safety Congress and Expo- 
sition. 
12-20—New York (Grand Central Pal- 
ace). National Automobile Show. 


12-19—Detroit (Convention Hall) Auto- | 


mobile Show. 


12-19—Rochester, N. Y. Thirty - third 
Annual Automobile Show. 


12-20—Los Angeles. Annual Automo: °> 
Show. 


14—New York. (Hotel Commodore, 
SAE Annual Dinner. 


19-26—Baltimore (Fifth Regiment Ar- 
mory). Automobile Show. 


19-26—Pittsburgh (Hunt Armory). An- 
nual Automobile Show. 


19-26—Buffalo. Automobile Show. (Ten- 
tative.) 


19-26—Newark. Automobile Show. 
19-26—Washington. Automobile Show. 


20-26—St. Louis. Annual Automobile 
Show. 


| 24-25—Chicago (Palmer House). Amer- 





| 6-10—Detroit. 


| 31-Nov. 1-2—Los Angeles. 


ican Battery Manufacturers Assn. 
Annual Convention. 


26-Nov. 3—Chicago (International Am- 
epteatee. Chicago Automobile 
ow. 


26-Nov. 3—San Francisco. Annual Auto- 
mobile Show. 


29-Nov. 3—Omaha. Automobile Show. 


(Hotel Bilt- 
more). SAE National Aircraft Pro- 
duction meeting. 


DECEMBER 
2-7—Oklahoma City. Automobile Show. 


9-14—Chicago (Navy Pier). Annual 
Automotive Service Industries 
ow. 
JANUARY 
(Book-Cadillac). 
Annual Meeting. 


SAE 
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From every measurement of sales progress—in- 
creased sales volume, greatly increased percentage 
of foreign-make cars taken in trade, and growth 
of the selling organization—the 1940 season was 
one of the best in Hudson’s 31-year history. 








The steadily increasing sales momentum with 
which Hudson is swinging into the new season 
is but one of many advantages Hudson dealers are 
enjoying. They were first to introduce new models 






“What a surprisingly low price for 
such a fine car. And | never saw a 
more beautiful automobile!” 


“That's because its colors harmon- 
ize completely inside and out.” 



















and, for the first 


a w design -- “46 choice of 
aw priced cars, @ wide ¢ 
time 


Hudson Offers Fine Automobiles In Every Popular Price Class ... 
AMONG AMERICA’S LOWEST . .. New Hudson Six and Super- 
price fields); New Commodore Six and Eight and Commodore Custo 

field). MORE CAR for LESS MONEY in Every Popular Pr 


With Everything in Their Favor, Hudson Dealers Get Flying 
Start Toward an Even Bigger Share of 1941 Business! 


last year—they are still further ahead this year. 
With the important fall season still to come, they 
already have beautiful new cars on display—out- 
standing values in every popular price field. And 
they continue to operate under the fairest and 
squarest franchise ever offered automobile men— 
Hudson’s BETTER DEAL FOR DEALERS. 


There could be no better time, we believe, for 
every dealer to take stock of his own situation... 


ot 


SAFEST CAR EVER BUILT! 
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and to examine the many money-making oppor- 
tunities of the Hudson franchise. The protection it 
offers . . . the liberality of its terms . . . above all, 
the masterful beauty and extra value of the prod- 
ucts it gives you to sell . . . these things deserve 
your serious consideration. 


Why not investigate today? A letter or telegram 
will be answered promptly and in strict confidence. 


HUDSON MOTOR CAR CO., Detroit, Michigan. 


“Look! Even the carpet and floor mat har- 
monize with the color scheme.” 


“Yes ... and you get this complete color 
harmony at no extra cost!’ 
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Stepped-Up Power Highlights Plymouth’s Line for ‘41 


‘Powermatic’ Gearshift Noted;| 


‘Ff ashion-Tone’ Styling Offered 


DETROIT.—A new “high-torque” | 


engine, new “Powermatic” gear- 


shift and numerous other improve- | 


ments feature Plymouth’s 1941 line 
of cars, it was announced this 
week. Power in the 1941 motor has 
been stepped up to 87 horsepower 
and torque increased over the en- 
tire speed range. 


A 117-inch wheelbase 
ard on the two 1941 _ lines 
Plymouth and Plymouth Special 
Deluxe—with the following high- 
spots topping the list of improve- 
ments: 

New “high-torque” 
power 


engine, with 
stepped up to 87 horse- 
power and torque increased over 
entire speed range. High-duty 
bearings designed for five times 
longer bearing life. 


New “get-away gear,” 
under normal 


which, 
road conditions is 


is stand- | 


| 





said to make it possible to start in | 


second speed for rapid getaway, 
with third gear in reserve for up- 
hill starts or pulling out of ruts. 
Made possible by new transmission 
and rear axle ratios, combined 


with added engine power. 
New Powermatic gearshift, 





NOW STANDARD on _ Plymouth 
models for 1941 is this oil-bath air 
cleaner, said to be 95 percent efficient 
in keeping out dust and grit that 
ordinarily gets into the engine with 
air flowing through the carburetor. 
This view also shows new location of 
the battery, up under the hood for 
easier service. 


optional as extra equipment, which 
controls gearshifts with slight ef- 
fort. Standard manual-type lever 
on steering post this year also is 
much easier to operate, it is said. 


New safety rim wheel design, 
said to reduce hazard of blowout 
or puncture, by preventing “throw- 
ing” flat tire off wheel even at 
high speeds. With this new rim, a 
completely flat tire gives the same 
performance as a tire inflated to 
10 pounds pressure on the stand- 
ard-type wheel, it is said. 

Four two-tone color combina- 
tions, available at low extra cost 
on Special Deluxe sedans. 


New “Fashion-Tone’” interior. 
Softer, more luxurious seat cush- 
ions in all models, and new two- 
tone upholstery standard in closed 
models of Special Deluxe. 

Improved sealing throughout 
bodies against dust, water, heat 
and noise. ‘“Hurricane-tested” at 
the factory by newest artificial 
storm machine, and new “vacuum 
test’ applied as part of regular 
production. 

Trunk lids are counter-balanced, 
move or down easily at a 


up 


touch. Eliminates lifting strain for 
women; also a safety factor. 


New grooved spring leaves of 
Amola steel at the rear, for softer 
spring action, longer life. Metal 
spring covers are now standard on 
all Plymouth models. Individual 
front wheel coil springs are also 
standard on all models’. without 
extra cost. 


New one-piece hood with inside 
lock, is longer and wider at the 
front; is controlled from the driv- 
er’s seat and has an extra safety 
catch outside for service attendant 
to release. 


New oil-bath air cleaner on the 
engine, standard for all models 
throughout the line, is said to be 
98.5 percent efficient in keeping 
out dust and other gritty particles 
that ordinarily enter the engine in 
the air drawn through the car- 
buretor; new type safeguards en- 
gine parts against wear caused by 
the abrasive action of dust par- 
ticles. 


In the appearance of the new 
Plymouth, body moldings start at 
the very base of the new front 
grille, sweep upward in a curving 
“vee” and flow straight back along 
the hood and body to the stream- 
lined rear deck. 

Above the grille, where the vee 
sweeps around the hood, these di- 
verging curves are joined by 
three chevrons in chrome, revers- 
ing Plymouth’s former pattern and 
creating a more broad-shouldered 
effect. 

Front end mass is considerably 
greater than before. Fenders are 
higher and broader; a new, larger 
one-piece hood sweeps farther out 
in front, and the catwalks curve 
up to meet the hood at a higher 
point. 

Sealed Beam headlamps are 
streamlined into the fender con- 
tour, but are set slightly higher 
above the road, and are. sur- 
mounted by larger parking lights 
that rise above the fender surface, 
then sweep backward streamline- 
fashion to merge with the fenders’ 
upper curve. 

Belt moldings are wider and 
rounder. Other chrome moldings 
around window reveals, are now 
available as extra equipment. On 
two-tone sedans, still another 
chromium bead sets off the upper 
contrasting color from the lower 
half, all the way around the car. 

Front doors open wider than be- 
fore, and new check straps in de- 
luxe models hold the door open to 
prevent accidental closing on a 
passenger’s foot. 

Spare tire and wheel, in sedan 
models, are carried inside the 
trunk, which has the same luggage 
capacity as before. The trunk lid 
moves up or down on counter- 
balanced hinges so that small ef- 
fort is required to open or close it. 

Fashion-Tone interior is Plym- 
outh’s “inside” story for 1941. On 
all closed models of the Special 


Deluxe, this is a two-tone color 
harmony in blue and beige, pre- 
senting quality fabrics, walnut- 
grained moldings and luminous 


plastic. With the same seat width 





"41 
models. 


aid for 


HIGHWAY SAFETY 
on all 


wheel design, standard 
blowout or puncture at 
on the wheel. A new 


section view of the new “Safety Rim” 


is claimed for Plymouth’s new 


high speeds, by 
tire-changing tool is being used here. 
wheel. 


safety 
to reduce the hazard of 
bead of a flat tire firmly 
Inset is a cross- 


This is said 
holding the 


rim | the 





?|Plymouth Offerings for 1941... . 


1941 PLYMOUTH Special Deluxe two-door sedan. 


up in power, with new ‘‘get-away’ 


terior 





FOUR-DOOR SEDAN model, 


both front and rear, all cushions 
are softer and more luxurious, and 
are tailored in the newest pillow 
design. Broadcloth or pile fabric 
is optional. 

For color contrast, a deep shade 
of blue appears on the upper sec- 
tion of door panels, and in 2-door 
sedans, on the lower rear side 
quarter above the seat. The same 
color scheme is carried out with 
blue weathercords around the 
doors, on assist straps and visor 
bindings, and in the silky fabric 
of the robe cord. To complete the 
“custom” touch, a chromium bead 
marks the dividing line between 
the contrasting color panels. 

Window moldings are a walnut 
grain, and on the aprons appear 
new tenite plaques with color 
highlights of vermillion. All in- 
terior hardware is redesigned. Door 
handles and window regulators 
also have tenite inserts that match 
the plastic handles and the window 
decoration scheme. 

The new deluxe steering wheel, 
at no extra cost, is a light beige 
gray, matching other plastics in- 
side the car. Top half of the wheel 
is wide open to afford clearest view 
of all instruments. 


The new instrument is com- 
pletely restyled in a new, more 
gracefully rounded shape. The 
panel establishes the two-tone 
theme through use of two _ har- 
monizing shades of walnut grain. 
A new type “straight line” 
safety-signal speedometer has a 


that 
red for dif- 


translucent needle 
color—green, amber or 
ferent driving speeds. 
The gearshift lever, 
manual or Powermatic, 
directly under the wheel. 
manual type has a plastic handle 
that matches the wheel. Under- 
neath the panel, at driver's left, 
trigger-type hand grip 
parking brake, and also the con- 
trol knob which unlocks the new 
(See PLYMOUTH, Page 15, Col. 5) 


is located 
Standard 


is 
for 


changes | 


whether 


DRIVING 
by a new 


EFFORT in the 
*“*get-away’”’ 


Features include a new 
gear and Powermatic shifting. 
styling, and new two-tone bode colors are available. 


i ee 


new 


: 1941 Plymouth, said to be greatly 
gear in second speed, is cut down even more by new 


“‘high-torque”’ 
*“*Fashion-Tone”’ 


which is offered in the 1941 Plymouth Special Deluxe line. 
a 





Plymouth engine stepped 
is Plymouth’s name for new 





reduced 


Powermatic shifting, available on even lowest priced models at slight extra cost. 
Standard manual-type shift control has a plastic handle that matches the new 


steering wheel. 


interior scheme. 
back of the wheel. 





NEW 
tabrics, 
two-tone 
of blue for contra 
around the doors, 
on the 
The new cushion 
| London furniture 


walnut-gr 


All 


FASHION- 
ained moldings 


upholstery luxury-type 


TONE 


with new 
st in the 


on assist straps; 


window moldings match the 
all 


design comes 
style. 


interiors of 


Piymouth 


with walnut grain in contrasting shades setting the 


instruments and controls are 


models 


and bright tenite 


This view also shows Plymouth’s new instrument panel design, 


key for a new, two-tone 


grouped together directly 


for 
plastic. 


cushions in beige 
upper section of door panels, 
visor bindings and robe cord, 
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Keeping Progress 





HEN people are in business together, as auto- 

mobile merchants and manufacturers are, it is 
desirable that once in a while they take a good look 
at what they are doing and how they are getting 
along. It is necessary that they should know each 
other and understand each other’s part of the busi- 
ness, each other’s responsibility and each other’s 
opportunities. 


The fundamentals of our relations with our deal- 
ers, as we see them, are these: 


First, a good product at a competitive price. 


Second, effective advertising and sales promo- 
tion to make the product known to the public. 


Third, a fair, business-like arrangement be- 
tween dealer and factory on which a good 
merchant can make a success of selling and 
servicing that product. 


As this business is carried on today each of these three 
is essential to the others. All three are essential for 
our dealers’ success and our own. And in all three 
we think the record is one on which both they and 
we can look with confidence and assurance that our 
mutual progress is continuing. 


Make no mistake about it, progress is on the march 
in this industry. 


It is the kind of progress that will continue so far 
as we are concerned because we believe it helps the 
public, it helps our dealers and it helps us. 

It is the kind of progress that springs from enthusi- 
asm, from interest in the job, from the spirit that 
really makes business go ahead. 


Qn the March 


We believe we have that spirit in our dealer or- 
ganization. 

Certainly we wish to do everything we can to en- 
courage it. 


We, as a manufacturing and distributing organiza- 
tion, are determined to work with our dealers, and 
we like to feel that they are determined to work with 
us in our mutual efforts for the continued successful 
development of this business in which they and we 
are so vitally interested. We are very desirous of hav- 
ing the happiest and the most satisfied dealer organi- 
zation in this industry, or in any business. 


Our aim is to do business with our dealers on such 
a fair basis that not only would they rather do busi- 
ness with us than with anyone else, but also that they 
really /ike to do business with us. 











YOU GET THE GOOD THINGS FIRST FROM CHRYSLER CORPORATION 





 Oilite Oil Cushion Bronze Bearings e Airtemp—Air Conditioning 
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New ‘Land Cruise 


Champion’s Horsepower Up; 


Cars Roomier and Restyled 


SOUTH BEND. — Expecting to 
sell 150,000 models during the 
coming season, Studebaker this 
week announced three lines of 
cars for 1941—Champion, Com- 
mander and President. 

Highlight of the new models is 
a new low-slung Land Cruiser, de- 
signed by Raymond Loewy, which 
officials expect to comprise more 
than 50 percent of both President 
and Commander production and 





1941 STUDEBAKER Champion and 
Commander starter buttons are located 
beneath the clutch pedal for easier, 
quicker starting. 


sales. Introduction of the new 
model is taken as an indication 
that Studebaker is making a re- 
newed effort to accelerate the 
sale of its two higher-priced lines 
in keeping with the pace of the 
low-priced Champion. 


Studebaker’s entire line for 1941 
has been made roomier, with 
more “eye appeal” and more “re- 
sponse to the accelerator.” This is 
especially true in the new Cham- 
pion, whose engine power has been 
stepped up to 80 horsepower at 
4,000 r.p.m., and whose overall 
length is now 190% inches. 

The Champion has a wide model 
variety, there being coupes, two- 
door sedans and four-door sedans, 
all available in custom, custom 
deluxe and delux-tone “editions” in 
this line. Both Commander and 





Z 4a02430A 


ACCURACY+ 


ECONOMY WITH NICKEL C.1I. 


An almost unprecedented accept- 
ance was accorded vertical surface 
broaching machines for automo- 
tive production when early models 
were introduced about seven years 
ago. These machines, replacing 
many conventional milling machine 
operations, today do fast and 
economical finishing of a wide 
variety of parts. These parts in- 
clude many special forms which 
would be difficult to produce on 
any other type of metal-cutting 
equipment. The Oilgear Company, 
Milwaukee, Wis., one of the prin- 
cipal producers of broaching ma- 
chines, has won wide recognition 
for equipment combining sim- 
plicity, continued accuracy, cost 
economy and freedom from service 
difficulties. Skillful engineering de- 
sign plus high grade structural 
materials have been responsible for 
this fine record. Slides and tables 
are made of high strength Nickel 
alloy cast iron. Shuttle cylinders, 
adjustable gibs and valve bodies 
also are made of this material. 
Oilgear takes advantage of the 
dense, close-grained structure of 
Nickel alloyed iron to produce 
pressure-tight castings with good 
finish and hard bearing surfaces. 
The machines are equipped with 
Oilgear variable replacement 
pumps, in which 
Nickel alloy cast 
iron is used for 
cylinder castings. 








INTERNATIONAL 
NICKEL COMPANY 
INC. New York, N.Y. 





President lines include a_ four- 
door sedan and the new Land 
Cruiser four-door model. 


Studebaker’s body engineers 
have provided additional room, 
riding comfort and harmonizing of 
interior trim, upholstery and hard- 
ware with exterior styling. This is 
especially marked in the delux- 
tone models. In the new Champion 
there are three varieties of up- 
holstery material in eight colors, 
including delux-tone combinations. 

Throughout all lines there are 
numerous mechanical improve- 
ments of design, construction and 
devices to make driving safer and 
more pleasant. 


Champion 


The Champion for 1941, as its 
predecessor, is a six, but it is big- 
ger, roomier and its motor now de- 
livers 80 horsepower at 4,000 r.p.m. 
Its L-head engine has a 3-inch 
bore and a 4-inch stroke and 170 
cubic inches of piston displace- 
ment. Changes in cylinder head 
and spark plugs are said to add to 
the economy of fuel consumption. 
The compression ratio of this en- 
gine is 6.5 to 1. 


Silent helical gears and clash- 
less synchronizers in the trans- 
mission and automatic choke are 
two other features. Pistons of 
aluminum alloy are tin-plated and 
equipped with a heat dam and 
Ferrox “non-scratch” rings. 

Overdrive is available 
models. 


Camshaft is driven by a Celeron 
gear. Valves have mushroom lift- 
ers and horseshoe spring retain- 
ers. Lubrication is full prcssure 
type, the gear type of oil pump 
being mounted on the valve side 
of the engine. The water pump has 
ball bearings, has mechanical in- 
ternal life-of-the-car seal and is 
V-belt driven. 


The carburetor is of the down- 
draft type with full automatic 
heat control in addition to the 
automatic choke. Intake and ex- 
haust manifold is a single unit. 
The gasoline tank has 15-gallon 
capacity. The distributor is 
equipped with full range auto- 
matic vacuum spark control. 


Generator has current and volt- 
age control. Starting motor is of 
the in-board type. There is a 90- 
ampere hour safety-fill battery 
under the hood. The starting mo- 
tor is operated by a switch under 
the clutch pedal. 


Rear axle is hypoid, semi-float- 
ing with a 7% inch diameter ring 
gear. Brakes are hydraulic with 
cast iron brake drums. There is a 
l-inch master cylinder. The park- 
ing brake is mechanical and oper- 
ates on rear wheel drums. Stude- 
baker’s “hill-holder”’ is available at 
slight extra cost. Shock absorbers 
are double-acting hydraulic. 


Studebaker’s independent planar 
front wheel suspension is strength- 
ened and improved by the addition 
of one leaf. Threaded pins are 
used at outer ends of control arms 
for supporting the steering knuckle 
pins. Rear spring leaves are o 


in all 


parabolic edge section. Springs are 





NEW CONVENIENCE and fuel-sav- 
ling is claimed for the 1941 Studebaker 
Champion’s fully automatic choke 
| which replaces the manually operated 





unit of last year. As in the Com- 
mander and President, it is standard 
equipment at no extra cost. 
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Studebaker’s 3 Lines 





STUDEBAKER CHAMPION CUSTOM cruising sedan for 1941. 


r Added to ’41 Studebaker Line 


for ‘41 


+14 


Width of the new Champion has been increased to 


72% inches which makes it 8% inches wider than high. 


7 2 


cd 





LOW, WIDE AND STREAMLINED is the 1941 Studebaker Commander Land Cruiser shown here. It was designed 
by Raymond Loewy. Note ventilating wing in rear door. 


1941 STUDEBAKER PRESIDENT Land Cruiser with the 





oe 


new slip-stream body. This is a Delux-tone model. A 


choice of five exterior and three harmonizing interior color combinations are offered. 








of silico manganese. Spring covers 
are standard equipment. 

The Champion still weighs less 
than 2,500 pounds, despite the fact 
it is longer, wider and roomier. 

New overall length of _ the 
Champion is 190% inches, the free 
height 66 inches, and the loaded 
height 6442 inches. Front seat 
width has been increased from 52 
inches to 54% and rear seat width 
has been increased from 46% 
inches to 48. The car is 72% 
inches wide across rear fenders. 

There are no running boards and 
gravel deflectors are built into the 
rear of the chassis. Gravel guards 
on the front of rear fenders are 


standard on custom deluxe and 
delux-tone models. 

Door hinges are of the con- 
cealed type, as they are on the 


trunk compartments, the latter be- 
ing counterbalanced. Rotary non- 
slam door latches are used. 


The new Champions come pre- 


pared for Studebaker’s “clima- 
tizer.’ Provision is made for air 
intake on left side of cowl panel, 
the air being conducted under floor 
pan to the heater which filters the 
air and heats it. There is also a 
ventilator on the right cowl panel 
admitting fresh air direct to the 


passenger compartment. This is 
fitted with double insect screens. 
The Champion will have many 


combinations of upholstery. For 

example, the custom line of Cham- 

pions will have two colors of 
(Continued on Page 17, Col. 3) 
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Studebaker Commander. Hardware is heavily 
general color scheme. Knobs and escutcheons 
i for door pulls. Hancock rotary ‘‘non-slam”’ 
Vertical chromium locking strip in 


DOOR TRIM of the 1941 - 
chromed. Upholstery blends with 
| are of plastic. Arm rests are use¢ ( 
door latches are standard on all models. 
the window lowers all the way down. 
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° Why has Automobile Travel 





Increased by 137 Billion Passenger Miles 
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MERICA has been running in 
high gear since 1933! Last year 
A | more than a million more passenger 


cars were sold than seven years ago. 


Back of these sales lies the fact that 
suburbs have been growing much faster 
than the rest of the United States. 
Since 1933, America has had more 
money to spend, too—salaries and 
wages have gone up 50%. This means 
that more American families have 
been able to seek out a richer, fuller 
way of life... have found it in the 
suburbs, where the family car is in 
constant use and mileage piles up fast. 


FIRST 


IN HOME-EQUIPMENT * 
ADVERTISING Among ALL 
WEEKLY and MONTHLY 
Magazines with over 


2,000,000 


CIRCULATION 


A Great New Sales Force 


In this same 7 years, one magazine, 
The American Home, has zoomed from 


...and during the same 7 years 
The AMERICAN HOME magazine 
has grown from 300,000 to 


2,000,000 , Families 


$ - : . 
ps A iin 1a iis ie i la ilies dni liebe te ae tea ee eee 


“¥en the Last 7 years? 


One good reason is the “‘tremendous 
migration” to the suburbs, where 
American families have to have a car! 


300,000 to 2,000,000 reader-families. 

The American Home, different from 
1933-type, big-circulation magazines 
because it carries no fiction, is de- 
voted exclusively to complete ideas 
on better living. Both men and women 
read The American Home... read it 
at home where all the important buy- 
ing decisions are made. That’s why 
this magazine carries more advertising 
pages of investment-type home equip- 
ment* than any other magazine with 
over 2,000,000 circulation—weekly 
or monthly. 

Wouldn’t you like to see the cur- 
rent issue? Just write, on your own 
letterhead, to The American Home, 444 
Madison Ave., New York City. Your 
copy will be sent FREE and postpaid. 
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‘Symphonic Styling’ Paces’4.1 Hudson Advancements 





A 


Cars Are Longer, Lower; "41 Hudson Line a : 


Commodore Series Added | juycmmmm: 


é & 
3 


DETROIT. “Symphonic Styl-| height is achieved by a new 


ing,” together with new body flatter roof line and changes in wed 









styling, longer wheelbases and me- suspension, which allow the entire at 
— improvements, highlight car to sit closer to the ground edt 
: nent three = y z 1941 oo without sacrifice of head room or Hons 
ormally announce is week. road clearance. i 
Increased wheelbases feature all er takin: 
models this year, with particular 1041 iu — eS natio! 
emphasis being placed on Hudson’s | Se ee ore | needs 
two entries in the lowest-priced | oe ee ae ee | mean 
field, the 92-h — Hu ae belt moulding which begins at the | for p 
Six and the Hudson Six Traveler. | 1ont of the bonnet and sweeps the | also 
Both models have wheelbases in- pose sesie ——— ae oe = | trans 
df 113 to 116 inch oa minating near the curve of the and 
a he 98 o Inches, @S| new rear deck. In the Commodore huge 
wes as a . "aaa, motor. _ series, this belt moulding is set off produ 
eendaen a ia aes hee by a band of color running its full he 
’ yer, | length. 
m flowi i si in th 
a a a In all new 1941 Hudson models be Admi 
«, | the sweep of body line from front “ week 
2 rear is unbroken. New safety- - “rigic 
type door handles are streamlined THIS 1941 HUDSON SIX t 
: : Sok i SON SIX sedan features longer, lower body design, | yheelbas 1 , styling develop- | mont 
into the belt moulding. Door | ment called Symphonic Styling which is offered at no extra cost. This model to mounted on 16-inch wheelbase, three ; netwe 
| hinges are concealed in the body. inches longer than previously, and is powered with a 92-horsepower engine. | as ail 
Refinement characterizes Hud- ically 
| son’s new 1941 front-end styling dian 
| which maintains “family resemb- | Hows 
| lance” to last year’s design, yet is work 
|re-styled in a more _ decorative recor 
'| treatment. For 1941 the die-cast areas 
; | and chromed front grilles are terne 
' | Wider, heavier, spaced closer to- autol 
; | gether, and increased in number speec 
: | from seven to nine. They also ex- | givin 
: | tend closer to the newly designed assis! 
center bar which carries a new quick 
§ ate micas Meee tieiliiinn type ig ew ornament and iden- divis' 
2 4 4 . 4Rue 2 ue rans SIO i i = 
of the latest blocker type, Hudson tifying | udson crest. ‘ | troor 
designed and engineered for steering Parking lights on the sides of | Th 
oe —, aoe is ane on!|the bonnet have been re-designed struc 
a new . udson modeits. gears * * 
are helical, as shown here. | and doubled in size. ent I 
‘ 5 New rear fender contours to | to m 
but also makes available, at no| harmonize with the sweep of the ening 
extra cost, a wide selection of in-| new rear-end design are noted on | high 
' terior color combinations that har-|/ a1] the new 1941 Hudson models. High 
; monize with the exterior colors. Running boards are narrower and s : ; . | ton, 
' This is the first time, Hudson de-| gre optional in all models. A new ein uae oe SUPER-SIX —_ aoe a full ee por seat. roe seat is outuet-trpe. providing easy entrance | on tl 
signers claim, that complete color! narrower running board has a| pacino aa ae models is extra room is utilize to provide greater sample and ugesge capacity for numl 
harmony hae ever tous offered indtaek seabiiees dik akan tenuis siness use. Model is mounted on 121-inch wheelbase and powered with 102-horsepower Hudson six-cylinder engine. ers ' 
a full line of motor cars in stand-| jing with matching parallel strips fp | defer 
ard production. of stainless steel inset in the In 
; Just above Hudson's lowest priced | safety rubber tread. This running tion 
line is a new 102 horsepower Hud-| poard is available at small extra drive 
son ee ae = a oe cost on all other 1941 Hudson -_ 
increased to inches and a fur-| models. ig 
ther group of 1941 advancements. ; , ; Ame 
An catioaly new series of models, pa ed oo poe TO = | majo 
{ known as the Hudson Commodore | "°W'Y Gesigned = re * : | is fr 
i series and described as “America’s roe wan ge oe cue | City. 
Lowest Priced Fine Cars,” rounds aes ae xe tees oa . | been 
out the 1941 line. Headline offer- | 2@C*%, @ 3S raised. ¢ ype real 
ings in this group are the new moisture sealing gives additional He 
i 128-horsepower Hudson Commo- —, to — of the urge 
dore eight, mounted on a 121-inch uggage ee eASws. ferer 
wheelbase, and its companion car,|_ Hudson’s luggage compartment lies, 
the Hudson Commodore six, of 102/ is still further increased for 1941, struc 
horsepower, which is identical in| now offering 25 cubic feet of us- to cr 
practically every respect except able capacity. ican 
power plant. In this series the new Larger tail lights are mounted tee. 
cons 


Commodore eight custom coupe, on|on the rear panel of the body in 
121-inch wheelbase, and a _ new|all models and are designed to also 
Commodore custom sedan, on 128-| illuminate the inside of the lug- 
inch wheelbase, are announced as/| gage compartment. 

the most luxurious cars Hudson A protective metal “gravel 


| —. 








has ever built. | guard” in body color extends from 
All the new 1941 Hudsons are|the back of the body to the rear| mouldings extend out over the rear | 
lower, longer and more graceful in} bumper in all models. quarter windows in all models. 
“silhouette.” Particularly note-| New increased rear vision is Three basic color harmonies are NI 
worthy in the new body styling ad provided in all body types by 4] yseq in the Symphonic Styling of a 
the sweep of the new rear-end de-| one-piece rear window 50 square| 4941 Hudson interiors. One of = 
sign with the accompanying new | inches larger than in 1940 cars. these interiors is carried out in ras ” 
design of rear quarter windows| In the new Commodore Eight | tones of grey, another in tan, and ie . 
and roof panel. This new rear/|there is a chrome moulding run-|, third in green. Color harmonies | —, 
body styling is in combination| ning the length of the fender at] jin grey and tan are standard in bay 
with a 2-inch reduction in overall| the junction of the rear fender|the Hudson Six, while all other e 
body height and an increase in| with the body. In all Commodore | models, beginning with the Super- ced 
body length of 5% inches. | models, heavy chrome mouldings | Six, have all three—the one in- ~ ” 
The 2-inch reduction in body outline all window openings. Drip|c¢juded in any car being deter- | ny, 
mined by the exterior color. Jo 
Two-tone exteriors are standard the | 
in Hudson Commodore Custom sorin 
| models and optional at extra cost port 
| in all other models. Wor 
| The Hudson Six is upholstered seri¢ 
_in woolen twill cloth in a “three sect 
i pillow” design. Carpets and floor pron 
— match the _ prevailing  in- way 
terior color. Door panels are newly 7“ 
designed in a striking trim com- A 
bination. Garnish mouldings are equi 
finished in satin chrome. Bright and 
finish hardware of new design the 
with French grey plastic knobs Prog 





harmonizes with chrome ornamen- ? ao - SS eee ee Oe = ; 
tation carrie e eng e HUDSON'S 1941 body styling is indicated by lis new rear-deck design on 
: ; = m 1 the full length of th the 1941 Hudson Six. For 1941 the luggage compartment beneath the rear deck 
interior with an added decorative | jg more capacious than ever before, providing a total of 25 cubic feet of usable 
metal strip on the doors. earrying space. 





All models have “draft-free” 
ventilation. Both the Hudson Six and carries through the entire line through the edge-lighting proper- 
and the Hudson Super-Six have a with slight variations in orna- ties of Lucite 
ENSEMBLE EFFECT achieved by “Symphonic Styling’? in the new 191 | new 17-inch two-spoke steering | mentation and convenience. In the Super-Six, a green-tone 
Hedsen models. Completo ester harmenice 1 green, ster and tan ze “Mered | wheel. The entire design, speedometer, combination is added to the grey game 
Saailis a ate pee ase ny of interior color combinations that harmonize with The instrument panel - all 1941 central grille section and instru- | and tan as standard interior color 
exterior body colors and is offered at no extra cost. Hudsons is modernistic in design, | ments, is uniformly illuminated (Continued on Page 23. Col. 4) 
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s U.S. to Speed Construction of New Super-Highways 


Adequate Facilities Sought 


For Moving 


special to Automotive News 

WASHINGTON. The govern- 
ment’s preoccupation with mass 
production of all kinds of muni- 
tions is not preventing it from 
taking steps toward making the 
nation’s highways conform to the 
needs of national defense. This 
means not only making them ready 
for possible military operations but 
also providing adequate highway 
transport for defense materials 
and finished products, for which 
huge contracts are being let and 
production put under way. 

As an important primary step 
in this program, Works Projects 
Administration announced last 
week that it is going to give 
“rigid priority’ during coming 
months to building of a 70,000-mile 
network of military roads as well 
as air bases, many of them strateg- 
ically located just below the Cana- 
dian border. Acting Administrator 
Howard Hunter disclosed plans, 
worked out on war department 
recommendations, to lace large 
areas with super-highways pat- 
terned after the famous German 
the system of high 


| speed military roads credited with 


giving Hitler's blitzkrieg’s great 
assistance by making possible the 
quick transportation of his panzer 
divisions and supplies for’ the 
troops which followed. 

The roads program includes con- 


' struction of routes paralleling pres- 


ent main highways, “access” roads 
to military reservations, and wid- 
ening the shoulders of existing 
highways. Improvement of U. S. 
Highway No. 1, between Washing- 
ton, Baltimore and New York is 
on the program, employing a large 
number of the 600,000 WPA work- 
ers who soon will be employed on 
defense projects. 

In the meantime, as a contribu- 
tion to hemisphere defense, a new 
drive is being inaugurated for 
completion of the Pan-American 


| Highway, linking North and South 
|; America by road. Thus far the only 


major segment actually constructed 
is from the Texas border to Mexico 
City. Several lesser portions have 
been completed but most of the 
real work remains to be done. 

Hastening of the project was 
urged by the recent Havana con- 
ference of Latin American repub- 
lics, which adopted a resolution in- 
structing its economic committee 
to collaborate with the Pan-Amer- 
ican Highway Financial Commit- 
tee. As a result a plan is under 
consideration whereby the Export- 


Truck Industry 
Maps Plans for 


Annual Banquet 


NEW YORK. ~— Highway trans- 
Portation’s contributions to national 
defense is the topic to be discussed 
by nationally prominent figures at 
the seventh annual National Motor 
Truck show banquet scheduled for 
Oct. 15 at Commodore hotel here 
and at the Court of Peace program 
Which will feature national high- 
Way transportation day at the 
New York World's Fair Oct. 12. 

John F. Winchester, president of 
the motor truck organization spon- 
Soring the national highway trans- 
portation exhibit in progress at the 
World’s Fair, announced today a 
Series of meetings to organize 
Sectional committees to further 
Promote the development of high- 
way transportation will be ar- 
ranged for the week of Oct. 12-19. 

_ Parade of motor’ transport 
equipment through New York City 
and to the World’s Fair will mark 
the highway transportation day 
program. 
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Vital Materials 


Import Bank would lend Central 
American countries enough money 
to build their portions of the high- 
way. Cost of completing the road 
from Texas to the Panama Canal 
has been estimated at $78,000,000. 


Meantime, definite action on im- 
proving strategic 
Washington, which have _ been 
branded very weak links in na- 
tional preparedness, seems in pros- 
pect. Gov. Herbert R. O’Conor, of 
Maryland, last week announced 
plans for new multiple-lane, land- 
divided highways between Wash- 
ington and Baltimore and Wash- 
ington and Annapolis. Under his 
program the roads would be con- 
structed as part of a state road- 
building project and would cost 
between $50,000,000 and $75,000,000. 
As the federal-aid allocation to 
Maryland is only a fraction of the 
sum needed and the state consid- 


> 


roads entering | 
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American Exports 
Up in Spite of 
War in Europe 


WASHINGTON. — Both because 
of and in spite of the European 
war, American exports, since the 
outbreak of hostilities a year ago, 
have been a third larger than in 
the previous 12 months, according 
to statistics compiled here. 

Latest reports to the commerce 
department show that the July 
level of new business was only 
slightly below the unusually high 
June volume, with new orders re- 
maining well above the shipment 
level, for all manufacturers. 

Department figures now show 
that in the first 11 months of the 
year foreign purchases here to- 
taled $3,273,000,000, an increase of 
35 percent over the previous pe- 
riod. 





A 33-UNIT DELIVERY, which rounded out Twentieth Century-Fox Film 
Corp.’s 100 percent Ford automotive equipment, was a highlight of recent Far 
West sales activity. Standing before the transit bus, one of the 33 units, are, 
left to right, Ceasar Romero, ‘Cisco Kid’? movie star; William Koenig, 
general studio production manager; J. R. Davis, Ford Motor Co.’s Western 
sales supervisor and manager of the Long Beach branch, which made the 
delivery, and Fred Metzler, treasurer of Twentieth Century-Fox. Included in 
the 33 units delivered were the transit bus, eight trucks including three cab- 
overs, four panel deliveries, eight Lincoln-Zephyrs including one of the new 
continental cabriolets, two convertible Mercury eight models and 10 Ford V-8 
convertible coupes. 


ficials to a preview of the new 
important than its own, Gov. | $70,000,000, 160- mile Pennsylvania 
O’Conor expects most of the money | Turnpike, now completed and ready 
will be provided by the WPA or/|for use, which is hailed as one of 


ers the national interest even more 


war department. the greatest highway - building The foreign demand for Ameri- 
The week also witnessed a pil-| achievements the United States|can goods remains strong but er- 
grimage by high government of- | has seen. ratic, the department reports. 





In line with the modern trend 








Made of the finest textile fibres, skilfully blended and spun into 
soft, sturdy yarns—the 1941 canda cloth has a smooth texture 


and smart appearance matched only by its stout durability. 





Fortified with the most powerful and complete array of sales 
qualities ever woven into an upholstery fabric—the 1941 canda * 


cloth is a demonstrable help in selling the new cars. 


BEAMING BS 
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canda cloth 






Designed by the country’s leading upholstery stylists—the 1941 


canda cloth sets a smart new vogue for luxury in car interiors. 





Dyed in lighter, brighter, gayer colors—the 1941 canda cloth 


reflects the modern «decorator’s touch,” in perfect good taste. 





eanda cloth 


COLLINS & AIKMAN CORPORATION 


200 Madison Avenue ° ‘ ‘ New York City 
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Used Car Stocks 


Dallas, Detroit, Washington 


Down to a 24-Day Supply 


CHICAGO. — With 14 cities col- | creases in stocks were sharper than 
laborating in the survey through | increases. 


their local trade associations, the 
monthly report of Automotive 
Trade Assn. managers revealed 
that used car stocks declined in 
eight cities, increased in four, and 
remained the same in one, as of 
Aug. 1, by comparison with July 1. 

The average inventory of the 
746 participating dealers amounted 
to a 31.2 day supply. These dealers 
reported that they sold 36,280 used 
cars in July and that their stocks 
on hand amounted to 38,831 on 
Aug. 1. For the most part, de- 


Chrysler to Offer 


Automatic Window 


Regulator for 1941 


DETROIT.—Chrysler has adopted 
on its 1941 Crown Imperial line 
an automatic window regulator, 
operated by the touch of a button. 
This new feature eliminates the 
manual control of the door win- 
dows, as well as of the full glass 
partition separating the driver's 
compartment from the passenger 
compartment in the sedan-limou- 
sine. 

The window in each of the four 
doors is raised and lowered by 
means of an hydraulic cylinder lo- 
cated in the door. This cylinder 
is actuated by an electric motor, 
the same motor serving all four. A 
button on each door enables the 
passenger or driver to close or 
open the window at the touch of 
a finger. The glass partition is 
regulated in the same manner but 
without the hydraulic device, an 
electric motor similar to that used 
in the windshield performing the 


operation. 
All four of the door windows are 
operated independently, so _ that 


each passenger may regulate his 
own ventilation. The hand-operated 
window controls are omitted, ad- 
ding to the appearance of the 
interior. The quarter windows in 
the passenger compartment operate 
on pivots, easily regulated by hand. 


Ancient Models 
To Be Exhibited 
At National Show 


NEW YORK. — Sharing interest 
with the new models at the 
National Automobile Show, open- 
ing Oct. 12 at Grand Central Pal- 
ace, will be some of the first cars 
ever built and many famous ve- 
hicles which won Vanderbilt Cup 
races, Glidden tours and other 
competitions of a bygone age. 

Veteran Motor Car Club of 
America, with headquarters in Bos- 


ton, has been invited to conduct a| 


reliability run for old cars from 
Boston to New York a few days 
before the show opens. Antique 
Automobile Club of Philadelphia 
has been asked to arrange a 
similar trip. Jerry J. Duryea, auto- 


mobile pioneer, is planning a set of | 
rules and a point-scoring system | 


for the runs. 
Many private owners of ancient 
ears, according to announcement, 


have accepted invitations to ex- | 


hibit at the show. 





J. E. BROWN, general manager in Southern California for Don Lee, 
Cadillac-LaSalle distributor, left, congratulates 


Motors Co., Santa Monica, Calif., on 


requirements of Cadillac Standard Used Car Program. 





Dallas, which joined the group 
of cities for the first time, had the 


lowest supply, 24 days, fractionally 


less than Detroit, with 24.2 days, 
and Washington, D. C., with 24.3 
days. 

At the other extreme were 
Toledo with 42 days’ supply, and 
Columbus, O. with 39.4 days. The 
latter, along with Oklahoma City, 
Okla., and Kansas City, Mo., ex- 
perienced the sharpest drop in in- 
ventories as against the previous 
month. 

Here are the comparisons by 
cities: 


Days’ Days’ 
Supply Supply 
City Aug. | July | 
SMD 665,000 cee 34 35.1 
MME seis tees ass 32.7 31.8 
a), 35.5 35.1 
Clumbus, ©. .......5 39.4 47.4 
OS errs, 24 ack 
MEE. 6.0 oe N wa sd ves 35 33.9 
ee ee 24.2 28.4 
Kansas City ....... 31 38.8 
Oklahoma City .... 32 40.8 
POOL, BU cisvices 25 26 9 
San Antonio ....... 30 32.2 
i ck 60k se 34 34 
NE: hte wk eo 42 41 
Washington ....... 24.3 25.9 


Pontiac Shifts 
Four Men In 


Zone Expansion 


PONTIAC. — Four promotions, 
resulting from Pontiac’s zone ex- 
pansion program for 1941, are an- 
nounced by D. U. Bathrick, vice- 
president and general sales man- 
ager. 

Harry W. Bygel, Pontiac’s used 
car manager for the last three 
years, goes to Denver as zone 
manager. He succeeds Dan O’Madi- 
gan, recently placed in charge of 
the Omaha zone. Bygel has been 
with General Motors Corp. in sales 
analysis and managerial capacities 
since 1925. His place as used car 
manager will be assumed by Dale 
Vreedenberg. 

H. Gordon Hersh, sales promo- 
tion manager, moves to Memphis 
as assistant zone manager, a post 
newly created because of increas- 
ing business volume in that zone. 
He is succeeded as sales promotion 
manager by Paul R. Warmee, as- 
sistant sales promotion manager 
since 1936. George Mahaney will 
handle production in the sales pro- 
motion department. 


Tacy Succeeds Eberts 


In Cadillac Position 
DETROIT.— Appointment of A. 
W. Tacy as assistant sales promo- 
tion manager of Cadillac-LaSalle is 
announced by D. E. Ahrens, gen- 
eral sales manager. 

Tacy succeeds J. W. Eberts, who 
has resigned to take a Cadillac- 
LaSalle sales agency. Tacy’s new 
post is as chief assistant to R. L. 
Rickenbaugh, sales promotion 
manager. 


Work Nearly Completed 

TORONTO, O.—Construction work on 
the $1,270,000 modernization program of 
Follansbee Steel Corp., preparatory to 
installation of eauipment, is nearing 


completion, according to John Follans- 
bee, chairman. 


Inc., 
Ed Harcleroad, of Bay District 
winning Cadillac award for fulfilling 
In center is Art Dawson, 


California district manager for Cadillac-LaSalle. 


Dip in Aug. 
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Chevrolet Dealers 


SS 


Confer... 





EIGHTEEN DEALERS, representin 
met last week in Detroit to discuss 


Chevrolet’s retail selling organization, 


eld programs with Central Office execu- 


tives. Two dealers from each of the nine regions in the country were delegates 
to the National Dealer Planning and National Dealer Used Car Committees. 


_ to right, T. H. 
Chevrolet Co., Savannah, Ga. 


: Keating, assistant general sales manager of Chevrolet; 
J. Pegg, Pegg Garage, Valley City, N. 


D., and A. K. Dearing, Colonial 





REPRESENTATIVES of Chevrolet dealers in the Southwest and the Far West 
were on hand for the Dealer Planning Committee meetings. Left to right, K. M. 
Chase, assistant general sales manager of Chevrolet; Robert N. Brown, Brown 
& Holter Chevrolet Co., Colfax, Wash.; W. G. Lewellen, assistant general sales 


manager, Chevrolet, and J. F. 


Roane, Beaumont Motor Co., Beaumont, Tex. 





NEWS FROM the national capital was brought by John Dillon, right, Addison 


Chevrolet Sales, Washington, D. 
eral sales manager of Chevrolet. 


C. With him is E. A. Nimnicht, assistant gen- 





Normal Car Output Is Vital. 
To Defense, Hoffman Avers 


MICHIANA SHORES, Ind. 
Maintenance of normal automotive 
production will aid the nation and 
its defense program more than 
anything else the industry can do, 
Paul G. Hoffman, president of 
Studebaker, told press previewers 
of the 1941 Studebaker models 
here last week. 

Any part the industry plays in 
the defense program should be in 
addition to its normal operations, 
Hoffman said, “otherwise the na- 
tion’s economic well-being and its 
vital transportation system will be 
impaired.” 

Studebaker, George D. Keller, 
vice-president in charge of sales, 
said at the same meeting, has 
spent $5,000,000, or $2,000,000 more 
than last year, in tooling for its 
1941 models and expects production 
to total around 150,000 in the com- 
ing model season as compared with 
108,000 in the 1940-model year. 
Keller said prices will be slightly 
higher, but not out of line with 
increases in the prices of other 
commodities. 


Hoffman explained that the spe- | 
in | 


cial machines and equipment 
the automobile plants are _ not 
adapted for use in the manufac- 
ture of products other than the 


automobiles for which they were | 


designed. 

“There have been many 
schemes, plans, and panaceas pro- 
jected for the automobile industry's 
participation in the national 
fense program,” Hoffman contin- 
ued. “I have heard suggestions that 
our building of cars be curtailed, 
that road building be discontinued, 
that our facilities be diverted to 


| so-called more fruitful activities. 


“It goes without saying that a 
vital phase of our national defense 
program must be the maintenance 





ideas, 





de- | : 





of a modern and efficient trans- 
portation system, adequate for all 
demands, civil and military.” 

Since 1907, Hoffman said, the 
number of passenger cars in use 
has grown from 140,300 to 26,000,000. 
Highway travel has grown from 400 
million vehicle miles in 1907 to 287 
billion miles at present. In addition 
there are four million trucks in 
use. 

Were the movement of all these 
vehicles to be curtailed or sus- 
pended, “a nightmarish” situation 
in the _ nation’s’ transportation 
would be certain to develop, he 
said. Millions of workers would be 
unable to get to their jobs. Nearly 
everything that is produced in the 
nation at some time or another is 
transported, or its raw materials 
are transported by motor vehicles, 
and so the vast industrial and 
commercial operations would be 
stopped, he said. 

The most patriotic job the in- 
dustry can do, he declared, is to 
produce and sell as many cars as 
possible. 


, ATAM Survey Shows 


|dousrd Michelin, 


Pioneer French 
Tire Maker, Dies 


NEW YORK. — Edouard Miche- 
lin, French tire manufacturer and 
inventor who died Aug. 25 at his 
home in Orcines, France, at the 
age of 84, was long prominent in 
the United States through the 
operations of the Michelin Tire 
Co.’s plant in Milltown, N. J. i 


Founded late in 1888 by Edouard | 
Michelin and his brother, the late | 
Andre Michelin, the Michelin Tire | 
Co. was responsible for many rub- 
ber tire industry advances. Before 
the war it was France’s largest 
rubber firm. 


The firm’s plant in New Jersey 
was operated from 1907 until 1930, 
under direction of the late Jules 
Hauvette Michelin, nephew of the 
founding brothers. During that pe- 
riod the name of Michelin became 
familiar in the United States 
through the _ distinctive symbol 
used in the company’s advertising, 
a comic, rotund figure of a man 
made entirely of automobile tires 
of different sizes, piled horizon- 
tally. 


The Michelin Co. developed and 
introduced 
pneumatic tire and flanged steel 
wheel for light railroad cars. In 
cooperation with Edward G. Budd, 
Philadelphia manufacturer, the 
Budd-Michelin car was developed 
in 1932 for use on branch lines. 
The car was put into service on 
the Camden, 


earliest gasoline-powered 
car railroad trains. 


The Milltown plant was closed in 
1930 as a result of declining busi- 
ness and low-price competition. The 
plant employed an average of 1,800 
workers during its 23 years of ex- 
istence and developed a model 


single- 


community of 350 workers’ homes. | 


Edouard Michelin and his brother 
Andre began their business with a 
small rubber factory at Clemont- 
Ferrand, France, and first at- 
tracted attention in 1891 through 
their invention of a demountable 
pneumatic bicycle tire. Later they 
pioneered in the development of 
the balloon tire, and predicted that 
it would supersede the old cord 


type long before balloon tires were | 


generally accepted. 
The Michelin brothers also cre- 


ated a tourist guide organization | 


which planted milestones along 
French roads, and developed a 
system of handy road maps which 
became standard for most of con- 
tinental Europe. Andre, the elder 


brother, died on Apr. 5, 1931, at the 


age of 78. 


Trailer Dealers Elect 


Caughlan as President 


CHICAGO.—Frank B. Caughlan, 
president of Pioneer Trailer Coach 
Corp., St. Louis, last week was 
elected president of the National 
Trailer Dealers Assn. at a meet- 
ing here attended by 700 dealers 
from the United States and Can- 
ada. 

Caughlan has been active in the 
organization since 1936. He ope- 
rated the Pioneer Trailer Co. in 
five Midwestern states. 


Infringers Enjoined 
DETROIT.—Trico Products has suc- 
ceeded in enjoining Edward Konpelman 
and Norman Cohen. doing business as 
Millkop Mfg. Co. from infringing on 
15 Trico held patents. 








F. J. FRANKLAND, B. F. Goodrich Co. tire dealer in Jackson, Tenn., was 
recently presented with a bronze plaque in recognition of nearly 35 years as 
a Goodrich company representative there. St. Louis District Sales Supervisor, 
J. W. Harton, shown congratulating Dealer Frankland after plaque presentation. 


into this country a | 


Mount Holly and | 
Pemberton branches of the Penn- | 
sylvania Railroad as one of the | 
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Steel Operations Off Slightly 
In Mahoning Valley District 


deliveries on some products con- 
tinue to extend further, especially 
on steel requiring special treat- 
ment, producers reported. Little 
progress is being made in reducing 


the agency’s activities on Packard 
account. 

George W. Davis, who has been 
Reeder’s assistant, has been named 
to manage the Detroit office. Elton 
F. Hascall, formerly a member of 
the new business department, has 
been appointed contact supervisor 
for the Detroit office. Howard K. 
Jones, formerly assigned to con- 


the 4th Dimension 


Buick, Studebaker Boost 


‘ 41 Model Adbudgets 
h By Pete Wemhoff 


Special to Automotive News 
YOUNGSTOWN, O.—A drop of 

three points to 83 percent of capac- 

ity, held in the Mahoning valley 
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e- | Upped 

| Harold Ward, who's handled | 
in used car accounts for past 10 | 
‘i- years, has been advanced to au- 
1e tomobile editor of the Florida 
0 Times-Union, Jacksonville. 


~~ 
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c~ Succeeds Albert Ainslie, who i 
el died recently. ir 
gi ; 
. | Bigger ) 
a Studebaker’'s 1941 advertising ie 
t- campaign will be broader and iy 
t- | more intensive in scope than last : 
h | year’s, with more than one mil- : 
le | lion dollars appropriated for the i} 
y | introductory part of the campaiga | 
f alone. This will be followed 
it | promptly by a consistent effort in 


d every established market. 

e Newspapers, national magazines, 
radio, trade papers, direct mail | 

bi and localized dealer drives, with | 








an increased appropriation behind | 
each, have been closely coordi- 
nated. 
Studebaker advertising if 
' 





appear in excess of 1,500 news- 
Papers, over 600 more than were 
used last year. Introductory 
copy on the complete line, to be 
followed later by special ads 
featuring the low-priced Cham- 
pion, will break in various mar- 
t kets as dealers receive their first 
shipments of new cars. Color 
will be used extensively. 

_ Studebaker’s magazine advertis- 
ing will again employ color. Maga- 
zines on schedule include Saturday 


Advertisers’ Hour 





will 
| 


~ Ee 


The Evening Bulletin is in Philadelphia homes buying decisions made. It°is ‘Advertisers’ Hour.” 
during most of the family’s /e:sure time. 


The Evening Bulletin is at hand when the house- 


—~ 


The Evening Bulletin enjoys its important place 


[. -— Vv wwe 


in most family circles in Philadelphia because it is a 


., w= 


Evening Post, Life, Collier’s, Lib- 
erty, Time, Newsweek, American 
Boy, Country Gentleman, Farm 
Journal, Progressive Farmer, 
Hoard’s Dairyman and Western 
Farm Life. 


Studebaker Champions will again 
hit ozone. This year, Richard Him- 
ber, his orchestra and the Rhyth- 
mic Sixteen, will be joined by five 
radio artists in a new series of 
“minute programs. Each 
wat have as guest star Rudy Val- 
Kate Smith, Lanny Ross, Frank 
ve or Ethel Merman. More 
Stations have been added to bring 


show | 


the Studebaker radio list up to 90. | 


‘ Roche, Williams & Cunnyngham, 
ne., Chicago, is handling. 


Billboards 


‘ 
Comes across the desk a letter 


from Thomas J. Bardzil, field 
er Outdoor Advertising 


et Pennsylvania, regarding 
on P Dimension’s recent story 
Missin) wvania Turnpike Com- 
— ban on billboards on 
Pitt so 160-mile Turnpike from 
s urgh to Harrisburg. 
Notes that OAAP is in “com- 
agreement that commercial 


Advertising does not belong on 


wife enjoys her afternoon recess ... while the 
children wait for dinner . . . when the head of the 
household takes his ease. So, as evening comes on, you 
find, naturally, that the subjects of family conversa- 
tion come from The Evening Bulletin’s pages . . 
news of the day... editorial comment and discussion 

. special articles . . . entertaining features. 

And of equal importance, the family discussion of 
manufacturers’ new products of 
of holiday trips and vacation plans... 


latest store 


offerings... 
of possible ways to add to the comfort, convenience 


and pleasure of living. 
It is a time when purchases are talked over and 


cS. Philaddghia City of Pome 


nearly everyludy “pe Cuning 


newspaper bought solely on the merit of its contents. 

On reading value alone The Evening Bulletin has 
led all Philadelphia newspapers in daily circulation 
for thirty-five consecutive years. The worth of The 
Evening Bulletin’s policy has been proved again by 
recent circulation figures which show a circulation 
gain over last year for each of the past twelve months. 

Let your advertising agency tell you how The 


Evening Bulletin will give you thorough coverage 
«within the profitable Philadelphia retail trading 
area... where it has 95% of its large circulation. . . 


at one of the lowest costs per reader in America. 


OLidldelin 


Copyright 1940, Bulletin Co., Philadelphia 
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Salute Automotive News on Fifteenth 





Birthday 








Best Evidence Fine Contribution Accurate 





The completion of 15 years of 
continuous _ serv- 


ol > ice is the best 
‘ = evidence as_ to 
é the merit and 


Complete, 


Appreciate very much oppor- 
tunity to join your many friends 
in hearty o or ar a on the 
occasion of your 15th birthday. 
I think you and Rn 


niversary' of 
Nothing is more important today 


Congratulations on the 15th An- 
AUTOMOTIVE News, 


than prompt, 


| Sound Counsel 


Please accept my sincere con- 
gratulations for the 15 years of 
valuable service rendered to the 
automotive industry by Automo- 


“Official Medium 


My congratulations to you on the 
15th anniversary of AUTOMOTIVE 
News. Having 
watched this ex- 








associates complete and ac- tive News. Also m a 
: . 2 ; a “a . , é é ; . y genuine ap- cellent publication N 
u se ful n ess of have made a fine a ontribution to curate informa-  preciation for the constant sup > expand through- _ moti 
AvTomoTiVE News” the growth of this industry an i é - | 
g J y d b 
d th ; 1 wish aie iA cae a tion about our of essential information and outthe years _ cree 
oon eee. eas ween you every success in the greatest and _ sound counsel that your p - o take its place put 
t : findest reqards , ; : your publica t I b 
structive part it future. Kin est regards. W. Led- most diversified tion brings to the « E : an the official ic 
has layed in, yard Mitchell, vice-president : g tate organiza as the pr 
niihainiiiae ole ee Corp ’ president, ct ede be a - wane member dealers. medium of auto- = 
: =f motor car. high —W. ‘illiamson, vice-presi- motive news, I | still. 
sage” atin cea * there, it seems to dent, manager, Texas Automotive consider you have So 
me, the automo- Dealers Assn. rendered the in- | Wall 
growth and prog- One and Only ve pteas &- . las ie tek. Le 
W. Blanchard’ ress in the years My congratulations to you and sumes a real re- yy. nn x uable service. | try i 
Blanch ahead.—W. E. tg Avromotive News on your 15th sponsibility and Triple-Threat F.B. Willis Personally I have | the 
A anchard, hantovn “hoa National Anniversary. As the one and only| A, P.Sloan 4 definite place | Congratulations on the anniver- ail ; found it interest- — terfé 
utomobile Dealers Assn. complete news- in the industry's sary of AtTomoTive News, The | ing and helpful. — Frank B. Willis, — sale 
ee paper of the in- scheme of things. Avtomotive News watchtower of the industry, out- director of sales, Bendix Products. com 
Reads Every Issue dustry, I feel that |is doing a valuable service in dis- standing in use- 6 8 the 
Cc atuiats 5th you have ac- | seminating needed and valuable in- fulness to sales- Bible a la 
ongratulations on your 15th. complished much | formation.—Alfred P. Sloan, chair- man, dealer and tole mate 
Anniversary. I have read prac- in making avail- man, General Motors. manufac- I have always felt that AUToMo- ing i 
tically every issue since its in- able to your read- * x * turer, this triple- T'’® News was the real “Bible” of engi 
earl eral ean Bee cra current "sta: |4 Potent Force tient ‘newapaper Whe Indust. Ladyard ‘Towle, | 
; Se soa 7 pr: istical material already has director advertising anc eative 
ys to > - an oe eae as onmuiiae, It is difficult for those of us earned itself a design, Pittsburgh Plate Glass Co. | news 
MY. — kv. . ck, president, ti ,« Who have been closely identified ; ‘ ‘ * * # d 
: ; ion of news : . . aa great place in ; read 
— oe which it would) With el rae ae ar Gee tank automobile his- Indispensable pari 
a be impossible to ao: a “el d a “ince 1088, © oor tory. May you I regard Automotive News as an | ordel 
Up-to-Minute I. B. Babcock secure elsewhere. CPN recorded since ante i aioe flourish like jndispensable source of current | 7 
Congratulations on your 15th I not only read eae - ek eae nee Studebaker, o1 d- news of the in- 
birthday. You are producing a AToMoTIve News with interest, but Service equipme . e & Geo. D. Keller St mame in ve- teresting and im- 
| Swe ; : self of the industry has been com- icl anut . : 
4 publication that is up-to-the- I use it constantly to keep mysel These h . hicle manufactur portant happen 
i : $ * | ing d to events and prog- | Pletely changed. These changes _, d day have 88 candles lai tm Co 
minute in news, | informed as to prog : , ing, and one day he ings in America's | 
which keeps the ress within our industry.—I. B. = not a Sai ergot po 'on your birthday cake.—Geo. D. greatest industry. | New 
i industry posted Babcock, president, General Motors ina sane meter problems ; Keller, vice-president in charge of I have been a fae 
3 on what is going Truck & Coach, Pontiac. Attomotive News has been an | S2les, Studebaker. 7 reader and sub- | P 4 
, : ee scriber since your | aa 
‘ on. I'm sure all paviee eae active and potent force in the ii first dition and | troit 
' those identified High om automotive industry progress. Of Vital Importance = Camon and | 


with the automo- congratulate you 


Congratulations to you on your 


AUTOMOTIVE News is of. vital 








tive industry are Congratulations on your 15th An- 45th birthday for the construc-_ ; ; ia mae on the occasion 
most happy to niversary. AtTomotive News has tive work you have done—Martin  fmPortance to me in Keeping the cme ahaa 
have a publica- | accomplished an outstanding job’ &. Goldman, Aitkin-Kynett Co., automotive world, and 1 feel that ee mg arry | 
tion that keeps jn the automotive publication field Philadelphia. your supplementary publication 3. Kiagke 2) ingler, gen- | 
them posted on | and certainly deserves the high mee on (AuTOMOTIVE Service) has been of Po a 
movements and! place to which it has ascended. ontiac. 


in facilitating the # ok 


great value 
proper tuneup and servicing of 
automobiles. I hope you celebrate 
many more anniversaries.—John 
G. Martin, Ethyl Gasoline Corp., 
New York. 


Indispensable 


Through the years the industry 
has come to re- 
gard the services 
rendered by AuTo- 
MOTIVE News. al- 
most as indispen- 


activities in the fpgitorially, you have accomp- 
industry.— Joseph lished many constructive things for 
E. Fields, vice-president, Chrysler the automotive and affiliated in- 
Corp. dustries. Sincere hopes for a long 
and prosperous future.—N. A. 
Wright, Libbey-Owens-Ford Glass 


J. E. Fields 


Complete Source | 

Congratulations on the comple- | 
tion of your 15th year of service, | 
not only to the automobile industry 
but to thousands of people like the H. 


uB % 


Bible of Industry 





* & 


LTT TT I TT I Ee a CN 










‘ ° . writer who have had some contact 
Automotive News is undoubted- C®., Toledo. ee sable as bacon Timely, Interesting with this great industry. all | 
ly the news and statistical bible of ; 7” for breakfast. Please accept my sincere con- Although I have not been a resi- | ment 
_ ener sen eee Leader in Its Field wiedanniime coe on aa ae ee dent of the motor city the last two Po 
oubtiess has greater direct va Av _ ae ized nniversary o e founding Of and a half yv I still wel | ab 
; UTOMOTIVE News is recognize - ; aoe ee |S years, still welcome | abou 
to automobile manufacturers and by the automobile trade and dealer upon ~ oe Avtomotive News. Avromotive News as the most com- | neve! 
dealers than to the tire industry, : re of its 15th anni Your publication plete source of informati bout | but 
to it f. organizations as the leader in its sane tee D ; : _ | plete § e of information abo ut € 
we frequently refer to it for field for fact- a. ot ake in that time has the industry as well as a source of | inten 
authoritative statistical data.— finding informa- osart, weack not only proved personal pleasure in keeping in | featu 
Ralph Harrington, The General tion and news. L. D. Cosart manager, — its value to man- touch through its pages with the show 
i Tire & Rubber Co. This carries great division, Dodge. ufacturers and many fine friends I made during to gr 
: _ = * responsibility by ae ee a my years in the Detroit office of Fo 
7 7 . the standard you ciated standpoint of dis- my company.—Red Motley, Crowell — auto 
Ip 4 : : 
i Kee P Up W ork : have set. A ppre crate ines to Al TOMOTIVE seminating news Collier Pub. Co., New York. deale 
To America’s largest automotive i Congratulation which is timely + * # tisin; 
newspaper, from _You must con- News on fifteenth birthday. Its and temecaties, , ive 
uakiwa allel tinue to protect 15 years of usefulness to the in- but it. has ala, Outstanding io 
automobile manu- the enviable po- dustry should be and is appre- been of great as- The Firestone | a 
[ facturer. Con- sition you now diated by those of us engaged in “ «Git sistance in help- organization joins | sase, 
i gratulations on a. and I feel i+ Jt so frequently happens that M. J. Golden ine oh of ws te with your many | 9) 
i ; our ; - : ; are first see F ; : 
: your 15th Anni- sure rom y important items are first seen in have a better understanding of other friends in aes 
: versary N. Dreystadt Past experience jo; splendid paper. ~D. Hi. conditions in the industry. congratulat- ing J 
| You have carved that you will con- rejjy, Electric Auto-Lite Co., My sincere and best wishes for ing .AUTOMOTIVE | ¢ 
ae al tinue to do so. Best congratulations = fojeqo, aoe ee d caaeiitet  Wiicaie News upon its me i 
i yourself a rea ish for continued success your continued prosperity. ease : = So. | ae 
: lac the mo-| 4nd wishes : keep up the good work._M. J 15th Anniversary — jj)_} 
ce aes on your 15th Anniversary.—Nicholas ; > ceC} I ” eurese of outstanding — 
tor car industry. - dt. general manager, Cadil- Great Past Golden, sales manager, Willys- : en = 
i You serve the Dreysta - Perfect Circle congratulates Overland. service to = Esse 
cause of the !/ac. 5 Automotive News on its 15th ee He 
D. E. Ralston Manufacturer and birthday. May your contributions Fine Influence . Slerver S. Fire. | 15th 
dealer alike. Keep [Fyqrless to the automotive industry in Hearty congratulations on your jy Ss. Firestone stone ir tion 
ap the grad werk->. &. Rae Heartiest congratulations upon the future be as great or greate1 15th anniversary. . * | gives 
| general sales _ Oldsmobile. the 15th anniversary of the found- than they have been in the past. AUToMOTIVE News | news 
ee ing of AUTOMOTIVE Don H. Teetor, manager, Re- has been a great A Real For ce you | 
Impressive News, which for placement Sales, Perfect Circle help and fine in- AvToMoTivE News is a force to value 
. / ~ a decade and a_ Co., Hagerstown, Ind. fluence through- | be reckoned with out of all pro- papel 
Congratulations to ae half has enlight- os out its life, and portion to its youth. May the your 
News on 15 years of increasingly ened and fought J#’s qa Nec essity I hope you will next 15 years show a comparable Bush 
impressive service to the industry. for the best in- al wey iaawe of ALTO continue to enjoy progress to the first. L. R. Light, 
ee ae ree te ieneate of tia Ge- I have read ¢ Fee iene Madd many mare suc- Stewart-Warner Corp., Chicago. Mos 
at what they see y — tomotive industry the beginning. It —— wae Wee . i ae 
is important. That's why Alemite in a fearless, con- ene ee es ful years. P. Constructive Service ; 
akes it a point to be there often ao BES ’ has filled a very etield |” : . ice Avr 
Manes 1 2 pol : a eee structive and ef- , tant spot in yp W. Litchfiele 
Best wishes. Frederick R. Cross, fective manner. a ace The ee chairman, Good- Congratulations Nive 
sales manager, Alemite division, May your next human interest P-W.Litehfield year Tire & Rub- on the completion | that 
Stewart- Warner Corp. 15 years of ser- citchin iintin aed ber Co. Akron. of 15. years of a re 
> Sas : vice be as suc- capecially inter- . =. 7 constructive ofi- -o 
Important Years J.P. Seiberling cessful as_ the esting and 1! Jdeal of Service torial service to | isp 
5 a oa | Peet . Sei ing, president, : , 5 : - 1e automotive 3 
Congratulations to AUTOMOTIVE last. . é. ae F rs wouldn't want to teoking tackward 15 years cua atitaats | Ge 
News on its 15th Seiberling as : be wi — : Bn seems a short time, as it was only dustries. Our Tru 
ee oe lol cc Ay od yesterday that a few of - —= good wishes for 
publication aS (Creat lob ' © sige . to bed” the first issue of the the years ahead. ; 
rendered a real *” : ‘ aw a= ala J.H.MeDuffee your heretofore Automotive News and started it John L. Caliver. Toi 
servic >» jn- Congratulations on the —— successful efforts Sn Meceate CaS A aiiln' athe 3 eas Co! 
service to the i Bia iety in a highly com . 8 
ethday of AtTomotive News, J “ a esident, 0%. its way gni) president, B. F. : 
dustry over these birthday o ni tie t J. H. McDuffee, vice-president, petitive field, but one in which John L. Colly Goodrich Co ee 
15 important know my personal opinion about’ pyactric Auto-Lite, Toledo. SS hae Chee the Sense elven. | oo — oer or 15 
ne fa hd it is the great job of automotive re- : a Sanauee of itself. ee MOTIV 
years, ¢ ‘ ; : = ie a good acc self. ° . 
: 1 s yr vy are doing is re Be ae . C 4 >prenn ani 
with pleasure re oe fecline of the Distinguished It has lived up to the ideal of Inte nsive Coverage P.Bi 
that I congratu- ee - ; sands ‘an receive Automotive News has rendered a __ service to the industry which was be. ongratulations to AtToMoTIVE 
late you = thie ree seane "ne every week. great industry a distinguished serv- its purpose. I am proud to have News and its personnel on the 15th Pot, 
service. 5 io 3 eatin for another success- ice for 15 years. You should be had a part in its founding. John et of the founding of the My 
Hufstader, ge n- my ae I G. Peed, vice-presi- proud and happy of your achieve- W. Darr, vice-president, CIT, publication. I have alw: ays taken lire 
W.F.Hufstader eral sales man- 2 Soto ° ment. Tom Cathcart, New York New York (Continued on Next Page) You 
ager, Buick. agent, ? , 


oo. ee 
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_ Wall Street Cheered Over Motor Industry Outloo 
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Note Makers Already Started Pontiac Fleet Reviewed... 


On Plans for 1942 Models . 


special to Automotive News 

NEW YORK. Shares of auto- 
motive companies resumed their 
creeping uptrend of recent weeks 
put again the gain in average 
prices Was only fractional. Tire 
and rubber company stocks stood 
still. 

Something that has encouraged 
Wall Street with reference to the 
outlook for the automotive indus- 
try is the increasing likelihood that 
the defense program will not in- 
terfere with the production 
sale of automobiles. Also it is be- 
coming increasingly apparent that 
the industry will be able to play 
a large part in building defense 
materials without even interrupt- 
ing in any great degree the annual 
engineering improvements in mo- 
tor cars. 

The Street has been cheered by 
news that car manufacturers al- 
ready are busily engaged in pre- 
paring designs for 1942 models in 
order that there shall be no delay 


and | 


STOCK PRICE AVERAGES 
Previous Latest Year 
Week Week Change Ago 
S10S aie WT H et 
1 car trucks 2.74 35.40 
1) parts- access ‘ 24.50 25.45 
i tire 1.5 15.0 22.55 


24 motors 
Hw8 33. 153 


rubbers 





in getting tools and dies when 
needed. 
At the 





same time, the 


pected to contribute heavily to the 
industry's profits directly, it will, 
along with the defense program in 
general, aid employment and make 
larger markets for automobiles. It 
is the view of the Street that the 
automobile industry, because of the 
high type of management it always 
has enjoyed, will be able to handle 
the defense task placed on it with 
little lost motion and at the same 


time will be able to avoid over 
expansion that will be disastrous 
later. 





Salute Automotive News 


(Continued from Previous Page) 


a paternal interest in AUTOMOTIVE 
News for two reasons. In the first 
place, the idea for this automotive 
trade paper was originated in De- 
troit by George M. Slocum, its 
present owner 
and publisher; 
and I was con- 
sulted as to the 
advisability and 
practicability of 
such a_ publica- 
tion. 

: Was very 
much in favor of 
it then; and its 
entrenched posi- 
tion today gives 
me the comfort- 
able feeling we 





H. T. Ewald 


all have after having our judg- | 


ment confirmed. 
Possibly the most important fact 


| about the publication is that it has 


never rested on its former laurels, 
but each year has grown in a more 
intensive news coverage; has added 
features and columns; and has 
shown a flexibility to change and 
to grow with the industry. 

For automobile factories and 
automotive accessory companies, 
dealers and salesmen, and adver- 
tising agencies handling automo- 
tive accounts, this publication 


| seems indispensable. Personally, I 


/ do not see how 


} all 


any person en- 
gaged in this great industry, with 
its ramifications, can keep 
abreast of the news without read- 
ing AtToMoTIVE News. Keep up your 
fine usefulness to a fine industry.— 
Henry T. Ewald, president, Camp- 
bell-Ewald Co., Detroit. 


Essential 


torial job, and I predict that 
AtToMoTIVE News will become an 
increasingly potent factor among 


all those engaged in this great in- 
dustry.—R. H. Crooker, Campbell- 
Ewald Co., Detroit. 


* * * 


Preeminent 

Sincere congratulations to you on 
the 15th Anniversary of AUTOMOTIVE 
NEws. 

I do not think I am making any 
overstatement when I say that 
AUTOMOTIVE NEWS occupies a pre- 
eminent position in the automotive 
world.—Arthur Kudner, New York. 


Constructive 

Congratulations on the 15th An- 
niversary of AtTomoTiveE News, I 
don't know of any other trade 
paper that is doing a more con- 
structive job in its field. May you 
flourish for many years to come. 


D. P. Brother, president, D. P. 
Brother and Co., Inc., Detroit. 
a a 


Fine Publication 

On this your 15th Anniversary, 
may I congratulate the automotive 
industry because of your fine pub- 
lication and because you are alive 
and happy and still hitting the ball. 
The automotive industry 
publication like yours and an or- 
ganization such as yours, so here's 
wishing you good luck for 15 more. 

C. C. Carlton, vice-president, sec- 


|retary, Motor Wheel Corp. 


Heartiest congratulations on your | 


15th anniversary. No other publica- | 
tion in the industry, in our opinion, | 


gives us quickly, up-to-the-minute | 


news of general interest such as 
you do. You are as essential and 
valuable to us as is any great news- 
paper to its city. Best wishes for 
your continued success. m. @. 
Bush, Diamond T Motor Car Co. 


” Ea ck 


Most Useful 

I not only wish to congratulate 
AUTomoTIVE News on its 15th An- 
niversary, but to let you know 
that your publication is rendering 
a real service to the industry. It 
is useful to me in many ways and 
is read with interest by our en- 
tire organizationJ. P. Little, 
vice - president, General Motors 
Truck & Coach. 


lo the Future 
Congratulations on your 15th An- 
Niversary! Here’s to another 15, 50 
or 150 prosperous years for AltTo- 
Motive News.—Carl Georgi jr., D. 
P. Brother & Co., Detroit. 


Potent Factor 
My congratulations to your en- 


~ Staff on your 15th Anniversary. 


ou have done an outstanding edi- Dodge. 


Authentic 

Hearty congratulations to you 
on the completion of 15 years of 
outstanding accomplishment. We 
hope you will continue to ac- 
cumulate and forward to us 
authentic data and news of the 
industry in the same efficient 
manner for many years to come. 
—A. Schraders Son, Brooklyn, 


es a. 
Splendid 

Heartiest congratulations on 
having completed 15 years of 


splendid service to the greatest 
industry in the world. I wish you 
an indefinite continuation of your 
present useful role.— W. A. P. 
John, president, MacManus, John 
and Adams, Inc., Detroit. 


Mature in Wisdom 
Congratulations on the Fifteenth 
birthday of AtTomotTiveE News. As 
time goes, you are young in years 
but very mature in wisdom and in 
service rendered. You are to be 
congratulated on the wholesome 
common sense you have expressed 
in behalf of the industry. You 
have been courageous, sound and 
your messages without question 
have moulded opinion and grooved 
opinion in constructive channels. 
My best to you, and may you 
continue to serve comparably well 
throughout the years. -E. J. Poag, 
assistant general sales manager, 


aa ah 


automo- | 
bile industry is going to manufac- | 
ture war goods on a large scale. | 
| While this activity cannot be ex- | 


needs a/! 


GENERAL SALES MANAGER and Admiral of the Pontiac 
with two of his West coast squadron leaders, 


D. U. Bathrick, center, of 
Ray, right, commander of the Pacific 
the Los Angeles zone, at Pontiac Gene 


(Mich.) farm following two days of intensive 


for the opening gun of the 1941 battle. 


| 
| 
i 


4 


ral Manager H. 





Torpedo Fleet, 
Tom 
M. Sanders, captain of 
J. Klingler’s Long Lane 
fleet maneuvering in preparation 


region, and A. 






PONTIAC EXECUTIVES expressed enthusiasm for 1941 in their meeting with 


Pontiac dealers who met 
to get merchandising plans for next 
general service manager; G. W. 
Murray, assistant general sales 


in Pontiac last week to 


Arnold, 
manager 


see the new models and 
right, L. K. Marshall, 

manager; V. L. 
East, and J. F. 


year. Left to 
assistant service 
in charge of the 


Nelson, manager of the organization and analysis department. 





OTHER PONTIAC 


right, G. T. Mahaney, 


2 PON eA TEED 
r ela -” 





executives attending the dealer session were, left to | 
assistant sales promotion manager; V. A. 


assistant general sales manager in charge of the West; P. R. Warmee, sales 


promotion manager, and L. H. 


department. 


Car Stocks Nearly Depleted 


Robinson, 


manager of business management 


As Seattle Awaits ’41 Models 


By D. M. Trepp 
Staff Correspondent 
SEATTLE.—Bullish news of lo- 


cal employment in all major indus- | 


tries that “make Seattle,” except 
shipping, afford a bright outlook 
for automobile dealers. New 
used car inventories are low and 
dealers are eager to start on 1941 
models, with an expectant public 
ready and able to buy them. 

S. L. Savidge (Dodge-Plymouth), 
reports “1940 model cleanup is ex- 
cellent, due to the economic pickup 
in Seattle, which makes business 


Millionth Chevrolet Six 
Contest Is Closed 


DETROIT. Midnight Saturday, 
Aug. 31, marked the close of the 
nation-wide contest sponsored by 
Chevrolet to locate the owner of 
the one-millionth Chevrolet pro- 
duced after Chevrolet’s introduc- 
tion of the valve-in-head six in 
1929. Announcement of the win- 
ner, who will receive the millionth 
1940 Chevrolet, will be made after 
company officials have checked the 
entries with production records. 


and | 


better than it has been in a long 
| time. The $250,000,000 contracts al- 
ready given local firms or reported 
impending by press dispatches, in 
the two major local industries 
airplane manufacture, ship build- 
ing point to a good 1941 model 
market.” 

M. O. Anderson (Anderson Buick 
Co.), reports only two new cars 
remaining on the floor. “Used car 
inventory is also exceedingly fav- 
orable,” said Anderson, “the stock 
being less than $20,000, the lowest 
in years.” 

John Riach, vice-president and 
manager of Tyson Oldsmobile, re- 
ports just 23 used cars on hand, 


while only three 1940 models re- 
main. “Everything is in fine 
shape,” he said, “and we eagerly 


await the 1941 models.” 

Wm. E. Ryan, president of 
Northwest Motor Co., Inc. (Cadil- 
lac-LaSalle, Pontiac), reports used 
car sales very good in the past 40 
days, with sales “fast” on the big 
cars, too. Only three used cars 
acquired before July are now in 
stock. As to 1940 models still on 
hand, there are just five Pontiacs, 
and 22 Cadillacs and LaSalles. 


Davison, | 
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(Continued from Page 6) 
one-piece hood. The dome light is 
located above the rear window, 
'which is a large curved sheet of 
safety glass. 

Plymouth’s Floating Power en- 
gine is stepped up to 87 horse- 
power, with higher torque through- 
out the entire speed range. Added 
to this, the power plant also is 


geared up higher to the rear 
wheels, through a_ higher axle 
ratio. 


The new transmission has 18 
percent higher gear ratio in sec- 
ond gear. As a result, performance 
in second gear, combined with 
higher engine power and effect of 
the new rear axle, shows an im- 
provement of 26 percent over the 
year before, it is claimed. 

In driving the 1941 Plymouth, 
owners normally need only “get- 
away gear,” the new second speed, 
and high, with a third gear (low) 
in reserve for extra power when 
needed on uphill starts or for pull- 
ing out of mud and ruts. 

The Powermatic shift employs 
vacuum power from the engine to 
do 80 percent of the work of 
changing to any gear, including 
reverse. For this special equip- 
ment, the manual type lever on 
the steering post is replaced by a 
lighter, “buttterfly” handle by 
which gear selection is controlled. 

Plymouth also features for 1941 
even softer spring action as well 
as more luxurious cushions. 

Engineering claims include: 

This year’s boost in’ engine 
power involves a new “high lift’ 
camshaft design, that opens valves 
higher, admitting larger volume of 
fuel per piston stroke. 

A new wide-radius manifold de- 
sign is said to give better distribu- 
tion of fuel vapor to all cylinders, 
helping to provide the added power 
in a smooth, steady flow and with 
great economy of fuel. 

Stronger crankshaft has larger 
fillets at all main and crank bear- 


ing journals, greater freedom 
from “fatigue.” 
New pistons have narrower 


grooves for the top compression 
ring, and bottom oil rings are new 
“taper” design for greater oil 
economy. 

New “floating” oil intake rides 
the top surface of oil in crank- 
case, circulating only cleanest lub- 
ricant throughout the full-pressure 
system. 


New rear axle ratio: sedans 
which were formerly 4.1, now 4.3; 
coupes, formerly 3.9, now 4.1. 

Battery moved to new position 
up under the hood, easy to get at 
for regular service. Also special 
device on battery indicates when 
proper amount of water has been 


put in; fluid apparently changes 
color when this exact level is 
reached. 


New direction signals, front and 
rear, now available as extra equip- 
ment. 

Horns moved out of fan blast 
for greater efficiency, now mounted 
ahead of radiator core, just back 
of the grille. 

Easier front seat adjustment; 
seat moves with less effort on new 
ball bearing slides, with “helper” 
spring assisting forward motion. 

Thirteen body styles, including 
7-passenger and_ station wagon 
models, are listed in the 1941 
Plymouth and Plymouth Special 
Deluxe lines. Overall length of 5- 
passenger sedans, including bump- 
ers, is 194% inches. 

The Plymouth line includes a 
coupe, 2-door sedan, 4-door sedan, 
utility sedan and panel delivery 
models. Special Deluxe body styles 
include a coupe, 4-passenger coupe, 
4-door and 2-door sedans, 7-pas- 
senger sedan and limousine, and 
station wagon. 


FTC Restrains Trader 


WASHINGTON. Henry O. Striker, 
trading as Stromberg Ignition Co.. 
14819 Charlevoix Ave., Detroit, has 
been ordered by federal trade com- 


mission to discontinue dissemination of 
representations in the sale of an auto- 
motive device the commission holds to 
be misleading. The commission findings 
are that use of the word ‘Stromberg’ 
as a trade name or brand for his 
condensers is without authority or 
consent of the Stromberg Carburetor 
Co., and Bendix-Stromberg Carburetor 
Co “which since 1907 have built up 
and enjoyed a valuable good will in 
the name Stromberg with respect to 
its automobile devices " 
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For U.S. Fixing Sale Price 


Special to Automotive News 
WASHINGTON.—Action of the 
Senate 
Wadsworth conscription bill passed 
last week, an amendment permit- 
ting defense officials to com- 
mandeer industrial plants if they 
deem it necessary, is expected to 
precipitate a sharp fight when the 


measure reaches the floor of the| 
it will be argued | 
that under existing statute the| 


House. There 
secretaries of War and the Navy 
with the approval of the Presi- 
dent, are already authorized to 
commandeer industrial plants and 





House Enacts Tax 
On Excess Profits, 
See Senate Fight 


WASHINGTON.—The excess 
profits-amortization tax bill, which 


in adding to the Burke- | 


1 
| 





are also authorized to fix the 
price at which such plants can be 
acquired by the government. 


This authority was written into 
the June 28 Navy speed-up bill by 
the House-Senate conferees des- 
pite the fact that the power was 
not contained in either the House 
or Senate versions. The proposal, 
according to objectors, was 
“slipped” into the speed-up meas- 
ure and unconsciously adopted by 
both branches. Subsequently the 
$5,000,000,000 supplemental defense 


| bill carried a clause repealing this 


authority. 
When this bill was on the House 
floor a heated controversy de- 


veloped over this repealer but the 


| House agreed to it, rejecting the 


| bill, 


was enacted by the House in rec- | 


ord time late last week, is expected 


to encounter heavy going in the | 
Senate this week. The highly com- 
plicated measure, designed to speed | 
the defense program and also pre- | 


vent industry from taking undue 
profits out of production of muni- 
tions of all kinds, seems certain to 
undergo sharp revision before it 
becomes law. 


Chairman Pat Harrison, of the 
Senate finance committee, which 
will begin hearings on the bill 
Monday, contends the 
of the joint committee originally 
framing the legislation were “dis- 
figured” during its rapid journey 
through the House. 

It 


lion corporations in the United 
States would be subject to the ex- 
cess profits levy approved by the 
House. 


L. A. Bixby Promoted 


By Clark Equipment 
DETROIT. — L. 
A. Bixby, man- 
ager of the 
Transmission di- 
vision of Clark 
Equipment Co. 
since 1934, has 
been appointed 
manager of auto- 
motive sales for 
the company. 


His headquart- 
ers will be in the 
general offices at 
Buchanan, Mich. 


Fuel Sdlee Near Peak 


ST. LOUIS. — Gasoline purchased 
here by motorists during the first six 
months of the current year reached 
an all-time high of 62,419,814 gallons 
and, if the trend indicated is main- 
tained throughout the year, the previ- 
ous mark of 124,796,359 gallons set in 
1939 will be shattered by 4,000,000. The 
city collects 1 cent tax per gallon and 
the gross revenue expected to be col- 
lected during 1940 will be more than 
$1,500,000. 





L. A. Bixby 


is now estimated that only | 
about 70,000 of the nearly half mil- 


proposals | 


| 


| 
| 


| 


contention that the Administration 
should have power to commandeer 
plants. The supplemental defense 
however, is still pending in 
the Senate although it has been 
approved by the Senate appropria- 
tions committee with the repeal 
clause. Accordingly, as matters 
now stand, the service secretaries 
have the authority to commandeer 
but an amendment repealing this 
authority has been adopted by the 
House. 


The industry draft provision, 
known as the Russell-Overton 
amendment, was adopted by the 


Senate by a 69 to 16 vote. It pro- 
vides that whenever the Secretary 
of War or the Navy determines 
that any existing industrial plant 
is essential to the defense program 
and when satisfactory terms can- 
not be arrived at with its owner, 
the secretary concerned is author- 
ized to initiate condemnation pro- 
ceedings in the federal courts. 


An important difference between 
the commandeering power now 
legally available to the Army and 
Navy and that vested in them by 
the Russell-Overton amendment is 
that in the former case the price 
placed on the plants would be 
fixed by the secretary concerned, 
whereas in the latter instance it 
would have to be fixed by the fed- 
eral court. 


Plymouth Shows 
Its 1941 Models 
At Michigan Fair 


DETROIT.—Plymouth, following 
its practice of previous years, again 
will present an advance showing of 
its 1941 models in a special display 
at the Michigan State Fair here 
Sept. 1-8. 

After the Michigan preview, for- 
mal introduction of the new cars 
is planned through advertisements 
in 1,800 U. S. newspapers, simul- 
taneous with a complete display 
of 1941 models by all Plymouth 
dealers throughout the country. 


For a fresh automotive viewpoint, 
read George M. Slocum’s “‘A Word in 
Edgewise."’ 





BACKSTAGE 


‘ ’ i sing > ac int dealers with the 

-the-road Nash conventions being held_ to acquain . tl 

Ny h oT] oad and program, W. A. Blees, Nash's general sales manager, 
ane A. R. Boscow, Blees’ assistant, pause te discuss last-minute details. | 


at the Cleveland auditorium last week, on the eve of the first 








GM Royalty Goes Visiting . . . 





OLDSMOBILE’S STYLING and advanced engineering principles for 1941 
received praise from top-ranking executives of General Motors at a special 
preview of the new cars at Lansing last week. Following an inspection of the 
new Oldsmobiles, Alfred P. Sloan jr., chairman of GM, predicted the biggest 
year for Oldsmobile in the company’s history. Photo shows Sloan, at the wheel 


D. E. Ralston, 


of a 1941 Oldsmobile convertible, and D. E. Wilson, acting president of GM; 
general sales manager of Oldsmobile; C. 


L. McCuen, R. H. 


Grant, and Alfred Bradley, GM vice-presidents. S. E. Skinner, general manager 


of Oldsmobile, is shown beside the new model. 





GENERAL MOTORS and Pontiac officials, who were principal speakers at 


¢ 
P 





the annual sales convention banquet of the division last week. Left to right, | 


H. J. Klingler, president and general manager of Pontiac; C. 
vice-president 
vice-president and general sales manager of Pontiac. 


1941 Buick Prices Are Held 
To Average Boost of 2.12% 


(Continued from Page 1) 


president, and H. Grant, 


manager, who said he believes the 
1941 Buick price structure, con- 
sidering all basic influences, repre- 
sents a higher dollar value than 
at any previous time in the com- 
pany’s history. 

He said the fact of Buick’s new 
high volume accomplished with 
the 1940 models, and the projected 
sales of more than 300,000 during 
the new model run, effects savings 
through volume production which 
are passed on to the consumer in 
the price of the cars. 


List prices are lower on all 
Series 70 Roadmaster cars except 
the convertible coupe, which has 
been raised $15 or 1.11 percent. The 
four-door convertible phaeton in 
the Series 50 Super line also has 
been cut $25. 

Increases in the Series 40 cars, 
which have new aerodynamic 
bodies of substantially larger di- 
mensions, and entirely new chassis 
and new accessories, range from 
$28 to $38, averaging a 3.7 percent 
increase. 

In the Series 50 Super cars, fea- 
turing the “torpedo” type bodies, 
the average list price increase is 
1.47 percent. The increases are $25 
on two body styles and $45 on a 
third, with the $25 reduction on 
the phaeton model. Part of the 
increase in these prices covers the 
addition of compound carburetion 
to the Series 50 cars as standard 
equipment. 

Included in the list price of the 
Series 50 cars, along with the 
Series 60 Century and Series 70 
Roadmaster models, are such ac- 
cessories as flexible steering wheel, 
clock, license plate frames, wheel 
trim rings, foamtex seat cushions, 
rear seat center armrest, extra 


| bumper guards, compound carbure- | 


tion, panel lights and oil bath 
| cleaner. The latter device is stand- 
ard on all Buick engines. 





| . 
| both from a style and price stand- 


| point, is the new Series 40 Sedanet, 


Wooster Sales Rise 


WOOSTER, O.—New automobile sales 
in Wayne county totaled 142 in July, 
one above the July, 1939, total. For 
the first seven months of 1940 new car 
sales in the county totaled 1,333. a 


gain of 281 over the same _ period 


1939 


in 


A feature car of the whole line, | 





E. Wilson, acting | 


of GM, and D. U. Bathrick, | 


a super-streamlined six passenger | 
two-door coupe-sedan, listing at 
$950 against last year’s price for 
the Series 40 Special four-door se- 
dan of $959. The business coupe 
model in the same series lists at 
$895 with an advertised delivered 
price in Flint of $935. 

Curtice pointed out that through- | 
out the Buick lower-price range 
list prices have been kept under 
$1,000 with the new Series 50 Super 
business coupe also listing below 
that figure. 

Price reductions on four models, 
the Series 50 convertible phaeton, 
and the Series 70 Roadmaster four- 
door sedan, sport coupe and con- 
vertible phaeton, range from $5 to 
$25. 

Buick’s new aerodynamic bodies 
on the Series 60 Century model will 
show a small increase in price and 
will carry many new improve- 
ments. 

White sidewall tires are stand-| 
ard on all convertible models with | 
new underseat heaters’ standard | 
equipment on all phaetons. All 1941 
Buick cars will be offered in a| 
wide selection of two-tone color | 
combinations with 19 paint selec- 
tions at no extra cost. 





LOS ANGELES Chrysler-Plymouth dealers 


| the 





Commandeering of Plants Proposal to Draw Battle 
Senate Amendment Calls | 


einai. “ | 


Buick Places | 
41 Models On| 
Detroit Display 

line | 


DETROIT.— The complete 
of Buicks for 1941 went on display | 
in the lobby of the General Motors | 
building here Wednesday. 

This special preview of the new 
cars, which will continue through 
Sept. 7, has been arranged through 
the Buick dealers in metropolitan 
Detroit and will be manned by 
sales representatives from _ the 
various retail outlets in the area. 
Official announcement of the new 
line is scheduled for Sept. 1 in 
Detroit, with the unveiling through- 
out the country coming six days | 
later. 


Included in the models on display | 
will be the newly developed aero- 
dynamic streamlined Special and 
Century series, with lower and 
wider bodies and the “Torpedo” 
type, and the modernized Limited 
series. 

According to Buick engineers, 
presentation of the Limited is the 
first time in five years that a 
completely new car has been of- 
fered in the higher-priced brackets. 

Other highlights of the display 
will be the new “Fireball” engine 
and compound carburetion. 


Obituaries— 


Walter C. Marmon 
INDIANAPOLIS.—Walter Carpenter 


Marmon, 68, chairman of the board. 
Marmon-Herrington Co., Ine., died 
here last Thursday after a long. ill- 
; ness. Mr. Marmon and his brother, 


Walter, were pioneer automobile man- 
ufacturers, the original Marmon com- 
pany having been one of the oldest in 
industry. It ceased the manufac- 
ture of passenger cars several years 
ago and concentrated on trucks, trac- 
tors and tanks. 
» * + 
Percy Pierce 

BUFFALO.—Percy Pierce, 62, win- 
ner of the first two Glidden reliability 
tours—1905 and 1906—died here Wed- 
nesday. Mr. Pierce was a _ son of 
George N. Pierce, founder of the 
Pierce-Arrow company, and in_ the 
early days when reliability runs and 
hill climbs were most popular, he was 
a star driver. He had been out of the 
automobile business, though, for more 
than 20 years. 

ok * * 


Roland C. Gilbride 
MONTREAL. — Roland Cecil Gordon 


| Gilbride, 55, former branch manager of 


General 


, Motors truck division here. 
died 


in Royal Victoria Hospital here 
Aug. 26. He was at one time, presi- 
dent and general manager of the 
Spartan Machine Co., and later was 
appointed branch manager of the 
truck division of General Motors in 
Toronto and Montreal. He _ resigned 
from General Motors, owing to illness, 
last February. 


* * 
Edward W. Smith 
PHILADELPHIA. — Edward W. 


Smith, 65, manager of the development 
and design department of Electric 
Storage Battery Co., died Aug. 26 at 
his home in Germantown, Pa., after a 
year’s illness. 


Myers A ppointed 


DETROIT.—H. A. Myers has been 


| appointed assistant branch manager of 


the Gar Wood factory branch, Long 
Island City, N. Y., according to W. H. 
Hammond, sales manager of the Hoist 
and Body division of Gar Wood In- 
dustries, Inc. 


To feel the pulse of the industry. 
consistent reading of Automotive News 
is a necessity. 





held a testimonial dinner at the 


Ambassador hotel recently for Jimmy White and Porter W yy nee. 
agers whose appointments to the posts of regional manager SS a n anc 
Philadelphia, respectively, have just been announced. Lett to rig . er and 


Jimmy White receive last-minute adv 


regional manager. 


ice from Floyd Osborn, Angeles 
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» New Car Registrations | Up 25% in First S 


Total Hits 2,130,600 Units; 
| Truck Sales Reach 342,031 


DETROIT.—The nation’s motor- 
* | ists registered 2,130,600 new pas- 
ine | tonger cars in the first seven 
lay | nonths of 1940, R. L. Polk & Co. 
——— |. lc eh Uhl 


ev| New Standards 


et, Announced For 


| Mechanical Field 


ea.| NEW YORK.—American Stand- 
|ards Assn. announces completion 
in |of an important standard in the 
mechanical field and fulfillment of 
a request by the American Society 
of Tool Engineers to undertake a 


announces upon tabulation of com- 
plete July registration figures from 
the entire country. 

This is 25.61 percent above the 
1,638,410 new passenger cars which 
were sold in the first seven months 
of 1939. 

The complete Polk record for 
July shows that 315,246 new cars 
were registered last month, an in- 
crease of 37.51 percent over the 
229,246 total in July of 1939 but 1.06 
percent under the 318,615 in June 
of this year. 

New truck registrations in 1940 
up to Aug. 1 aggregated 342,031 
units, according to Polk. This is 


ly 


j 4 : 16.51 percent more than were 
lay | new project on the classification of | listed in the first seven months of 
ro. | tool steels by usage. 1939 (293,573). 


The newly completed standard, 
designated the American standard 
» | for twist drills, marks the solution 


For July, the nation’s total of 
truck registrations was 50,913, 13.77 


lo ; percent above the 44,747 registra- 
req jof a controversy extending over |tions of July, 1939, and 17.03 per- 
years between manufacturer and/cent better than the 43,504 reg- 
rs, | user groups as to drill sizes and | istrations of June this year. 
the | lengths. "th ae —- | 
throughout the mechanical indus- | 
of | tries. Truck Tonnage 
ts The standard consists of eee D D : 
ay, |/main parts — (1) nomenclature ue oO 
<s and classification of drills, (2) a| Props 


table of 116 American standard | 
drill diameters ranging from 0.0156 | 
to 0.5000 inch, inclusive, with cor-| WASHINGTON. — Volume of 
responding overall and flute|revenue freight transported by 
lengths, and (3) an appendix giving | motor truck during July fell 18 
the American standard series and | percent below that of June but 
the manufactured sizes still avail-| was 17.7 percent more than the 
able from the shelves of the twist | tonnage hauled in July of last year, 
drill manufacturers, but not speci- | according to loading reports com- 
fed in the American standard | piled by the American Trucking 
recommended series. Assns. Comparable reports were 
The request for the classification | received from 216 motor carriers 
of tool steels by types of usage|in 38 states and the District of 
was based on the necessity for | Columbia. 

eliminating guesswork in selecting| The reporting carriers trans- 
the proper steel for various uses, | ported an aggregate of 1,194,434 
thus prolonging tool life, wearing |tons of freight in July. Approxi- 
qualities, etc., it was explained by | mately 73 percent of all traffic was 
officials of the standards organiza- | general merchandise, the volume of 
tion. This project, it was added,| which increased 1.1 percent over 
does not concern tool steels alone,| June and 16.3 percent over July, 
but also other materials used for |1939. Carriers in this group re- 
cutting tools, such as cemented | ported their tonnage had been af- 
carbides and stellite. fected by labor difficulties during 

eS the month. 
Promotions Announced Petroleum haulers, accounting for 


° 14 percent of the total tonnage, 
By New Departure Div. : z 


reported a decrease of 5.9 percent 
BRISTOL, Conn.—Three promo-| from June but an increase of 12.4 


tions in the Eastern sales force of | percent over July last year. 

New Departure division of Gen-| Movement of new automobiles 
eral Motors Sales Corp. were an- | and trucks declined seasonally, due 
nounced recently by Lester G.|to factory shut-downs in prepara- 
Sigourney, general sales manager. | tion for 1941 models. This tonnage, 
Ralph O. Wirtemburg, manager | constituting 2.7 percent of the to- 
of the New York office, was|tal, decreased 45.7 percent from 
transferred to Bristol, Conn., as| June. Iron and steel shipments 


tern sales manager, a newly |increased 5 percent over June and 
created post. Francis B. Wasley, in 
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W 42 percent over July, 1939. 

‘ni | COarge of the Philadelphia office, <eeeaenneenenneencemanenstemeaneemn 

ric | SUCceeds Wirtemburg in New| «,,; ; 

at |York, and Mark Goedecke, service | Saginaw Malleable Iron 

@ | engineer in the Bristol office, was Again Expands Plant 
made manager of the Philadelphia SAGINAW, Mich. — Saginaw 
| office. Malleable Iron division of General 
anita See eee on Motors will soon announce a large 

eo Willard’s Plans addition to their plant. This will 


ng CLEVELAND.—For the coming bat-|be the second expansion program 


H. | ry season, Willard Storage Battery | undertaken this year. 


ist | CO. is releasing an entirely new mer- r 
n- |chandising plan for its dealers. Con-| The new structure will be 70 by 


ns of a series of component parts, | 400 feet in size and will house an- 
, Plan revolves around two _ basic | i furnaces. T ™ 
y. | Selling units designated as ‘Junior’ 2 emggill a. — ad 
| and “Senior’’ Merchandisers. The for- |@!t#on this year simpiiiied manu- 
| Mer is for dealers, who do not ordi- | facturing routine. The latest addi- 
a oP ea — five — tion will be used for manufactur- 

ock, while the latter is tailored |, . ° 
|to the needs of dealers who normally | ing the entire 1941 production of 


| display more than five batteries. camshafts for Chevrolet trucks. 
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PART OF THE 
children who held 
le last Wednesday. K. 


MERRY gang of 2,000 Chrysler dealers, their wives and 
an old-fashioned barbecue at Tashmoo Park, near Detroit, 
B. Brown, president of Chrysler-Detroit Co., who acted as 
at the head of a table loaded with succulent viands. A 
ram of games was held and among those assisting Brown were 
and Frank A. Detwiler, service director 


‘d a is shown here 

. mmPlete prog 

ri i = : 

s of th Wis, master of ceremonies, 
€ branch, general chairman. 


even Months 





A CROSS-SECTION of the Studebaker dealer org 
to confer on the 1941 introductory sales é 
Suttell jr., Pawtucket, R. I.; W. B . 
ee for Dulaney Motor Co., ena W. Va.; W. K. 


York, Pa.; Lee D. Butler, Washington 
N. Turnbull, Hartford, Conn.; J. D. 
Allentown, Pa.; 


O’Connor, Syracuse, N. Y., an 


H. H. — — 
ional manager, and Daniel Coyer, Scranton, 
Eidam, Hasieten, Pa.; m F. —— Trenton, “" ; 
§ : sistant sales manager; Geo. . 

Faun, ae d T. F. Laughlin, Studebaker a 


campaign. Among those present were, 


Pa. Rear row, left to right, J. 
J.; C. E. Eidam, Kingston, 


Keller, 


New ‘Land Cruiser’ Added 
To Studebaker’s Line for °41 


(Continued from Page 8) 


cloth as standard equipment. The 
custom deluxe line will have three 
color combinations as_ standard 
and the delux-tone line will have 
three combinations of broadcloth 
as standard. Garnish mouldings, 
instrument panels, upholstery, 
hardware and floor coverings are 
blended. 

The instrument panel is entirely 
new, with a parcel compartment 
on the right-hand side, the instru- 
ments behind the left panel and 
generous use of chromium trim 
throughout. 

The spare tire is carried in the 
large trunk compartment, which 
this year gives 17.5 cubic feet of 
space in sedans and 41 cubic feet 
in coupes, in addition to space oc- 
cupied by tire. 

Outside colors are numerous and 
a variety of delux-tone models are 
offered, in which the top halves of 
the cars and belt panels are 
painted in different yet harmon- 
izing and lighter values of the 
body colors. There are five dif- 
ferent delux-tone combinations 
available and nine solid paint 
choices. 

Commanders and Presidents 

Horsepower and agility have 
both been added to Studebaker 
Commanders and Presidents for 
1941. The Commander’s engine now 
delivers 94 horsepower at 3,600 
r.p.m.; the President’s, 117 horse- 
power at 3,800 r.p.m. Both have L- 
head engines, the Commander's 
being a six, the President’s an 
eight. The former has 226 cubic 
inches of piston displacement, the 
latter, 250 cubic inches. The stand- 
ard compression ratio of each is 
6.5 to 1. 

Commander and President 
chassis have the conventional X- 
member channel-type of frame, 
liberally box-sectioned with deep 
side rails and heavy flanges. Both 
have engines mounted in rubber at 
three points. 

Both powerplants have alumi- 
num alloy pistons, cam ground 
with three rings and pins locked 
in connecting rods. Camshafts are 
driven by Celeron gears—the Com- 
mander having four large bearings 
and the President six. The Com- 
mander’s crankshaft has_ four 
bearings, the President’s nine. 
Commander valves have barrel- 
type lifters; mushroom-type lifters 
are employed in Champion and 
President engines. 

Both lubrication systems are of 
full pressure type, 
pumps. The Commander’s oil pan 
has a capacity of six quarts, the 
President’s, eight quarts. Both 
chassis are lubricated by full 
pressure systems. The President 
water pump is of the new ball 
bearing type and is sealed for its 
life. Water pumps are driven by 
V-belts and both cooling systems 
have thermostatic control. 

Pump-type fuel feeds, downdraft 
carburetors, automatic choke, 
automatic heat control, air clean- 
ers and 
found on both engines. Also, both 
have automatic vacuum spark con- 
trol. Each model has a 95-ampere 
hour battery located under the 
hood. 

Both cars have 3-speed synchro- 
mesh transmissions with _ silent 


| 
| 
mechanical 


with gear | 


carburetor mufflers are | 


helical gears throughout, and 
overdrive with solenoid control is 
available on each model. 
Studebaker’s independent planar 
suspension, with spring 49% inches 
long, is found on both Commander 
and President. Support arms are 
now forged steel and have wide- 
spread mountings on the frame. 
These mountings are rubber in- 
sulated. Threaded pins are used at 
outer ends of control arms to 





STANDARD 
wheel of the 1941 Studebaker Com- 
mander permits easier reading of in- 
struments. 


two - spoke _ steering 


support steering knuckle pins. 
Control links have been added this 
year. 


Both cars have steering of the 


cam and twin lever type and both | 


have hydraulic service brakes with 
parking brakes that 
operate on the rear wheels. Shock 
absorbers are double-acting hy- 
draulic with thermostatic control 
in rear units. 

Floors have been lowered 2% 
inches at front door and 2% inches 
at rear door entrances. 
| boards have been eliminated on all 
models. 

Commanders and Presidents are 
being produced in two slip-stream 
body styles, a four-door sedan 
with a rear quarter window and 
the new four-door Land Cruiser 
body. 

Both standard and Land Cruiser 
bodies of Commander and Presi- 
dent lines are available in regular 
and delux-tone 


|door hinges, 





_AT HUDSON’S national servi 
Stambaugh, left center, director 
executives, 
| George H. Pratt. More than 150 service 


| tended. Left to right, J. T. 
Werner, service supervisor; R. 
| manager, owner relations 


service supervisor; Barit; 
export service; S. E. 
Parts Specification division; E. J. 
McKellar, special representative. 


Running | 


rotary door latches, | 
sliding rear quarter windows (on | 


anization which met in South Bend with sales de 


~ § ke les manager; 
S. Fletcher, Studebaker sa S ern i. Shreveport, 


Pa.; J. E. Yarbrough, Atlanta; oustne? 
Studebaker vice-president in charge of sales; J. F. 
ssistant sales manager 





“editions.” Both | 
bodies are all steel with concealed | 


Blum, 


artment executives 


k 

first row, left to right, ae Frank, 
cester ass.; W. 

“ine Cohen 5.1 mussel A. Peters, 


Erdman, Philadelphia 


N. J.; George 


Alexander, Camden, Courtney 


sedan), semi-flush outside door 
handles and dual chromium body 
belts which contribute to the fleet 
low-slung appearance. Hoods are 
one piece and have locks that are 
operated from the inside of the 
car with bowden wire type of con- 
trols. 

Visibility of both Commander 
and President sedans has been in- 
creased by a total of 168% square 
inches of area. Front seat hiproom 
has been increased 2% inches on 
both models, now measuring 57% 
inches, and rear seat hiproom has 
been increased to 49% inches. 

As with the Champions, the in- 
teriors of Commanders and Presi- 
dents have been decorated, up- 
holstered and trimmed to match 
or blend witth the exterior colors. 
On delux-tone models, the up- 
holstery and trim has been sub- 
jected to a color harmony treat- 
ment especially pleasing to the 
eye. Broadcloth upholstery is used 
in delux-tone models of both lines. 
Harmonizing colors of three kinds 
of cloth are standard, and leather 
is used on seat bolsters. This 
leather comes in contrasting 
shades of the cloth upholstery and 
completes the harmonizing of in- 
terior trim with exterior colors 
and design. Instrument panels also 
blend into the interior color trim. 

Trunks of Commanders’ and 
Presidents each offer 20.1 cubic 
feet of space. 

Commanders and Presidents are 
built to accommodate Studebaker’s 
“climatizer” system of heating the 
interior or conditioning it with 


| filtered air on hot days. 


‘Facts & Figures’ 
Issued by AMA 


DETROIT. — Automobile Manu- 
facturers Assn. has released the 
1940 edition of Automobile Facts 
and Fiqures, containing the latest 
data from official and authoritative 
sources on motor transport pro- 
duction, distribution and use of 
motor vehicles; employment, tax 
payments, etc. 

The book, for the first time, has 
a detailed inventory of the highway 
and street systems of the United 
States, presented together with a 
group of maps showing the actual 
flow of traffic and designating the 
country’s strategic highway routes. 
All this data was made available 
through the U. S. public roads ad- 
ministration as a result of the 
statewide highway planning sur- 
veys. 


Chris Sinsabaugh’s sparkling 
‘“‘Sparks’’ column is_ read by the 
“wide-awake"’ in the industry. 





ce meeting held in Detroit last week, T. H. 


were hosts to Co meryice operations, and his service 


E. Barit and General Sales Manager 
men of Hudson distributorships at- 


Gooch, superintendent, service garage; C. H 
a — ene, aqevien supervisor; L. 
epartment; J. L. Newell, service supervi . 

Hudson, manager, Parts-Accessory merchandising ; 7. 


L. Sharon, 


Stambaugh; G. A. Brown, 


Whit Pryor, service supervisor; Pratt: E. T. Now 
Flickinger, service i ; Le ae 
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By A. H. Allen 


“bugs” 


functioning smoothly. As 


may lag in required production. 


Furthermore, a host of new 
parts must be correlated and 
must fit together precisely. Oft- 
times they do not do this, despite 
the perfect fits worked out on 
paper. A fender will not pull up 
to a body shell as it should. 
Drilled holes will be found to be 
a fraction of an inch off center. 
Die castings will not fit precisely 
in openings made to _ receive 
them. 


It takes a little time to iron out 
all these difficulties, and this year 
is no exception. In fact, for some 
makers, there seems to be an un- 
of these 
line 
found O.K. tags on only half of 
3,000 new models turned out in a 


large number 
One assembly 


usually 
headaches. 


week’s time. 
+ * a 

ADOPTION of the fluid drive 
on Dodge and De Soto models 
for 1941 has meant extensive 
changes in clutch housings and 
transmission cases for cars car- 
rying this equipment. Both hous- 
ings and cases are of cast iron 
and are considerably larger than 
previously. 


Dodge foundry is producing 
these parts, and one conveyor 
line was enlarged to accommo- 
date the larger-sized molds re- 
quired for the clutch housings. 

Reportedly the drive will be 
optional equipment on_ these 
models for around $38, thus 
meaning that the plant must 
continue to produce both the old 
and new types of housings and 
transmissions. 

* ok * 


SINGLE-PIECE hood top stamp- 
ing, used on 1941 Buick models, is 
one of the largest and most diffi- 
cult stampings ever attempted. It 
is produced from coiled strip steel 
stock, supplied in four widths— 
76, 77, 81% and 83 inches—depend- 
ing upon the model for which the 
top is intended. Only three steel 
mills in the country are equipped 
to turn out strip stock in these 
extra widths. The stamping itself 
is made in an unusual type of 
Hamilton press and all the drive 
mechanism is located under the 
press and beneath the floor, in- 
stead of on top as is usually the 
case. Rated at somewhere around 
1,500 tons capacity, this press is 
the only one of its type ever built. 


* * * 


ENGINE designers are going 
after dirt in a big way in their 
new models. While oil filters and 
air cleaners have been used al- 
most universally for the past 
several years, a new type of air 
cleaner is making its appear- 
ance this season as standard 
equipment. This is known as the 
oil bath air cleaner, in which 
fresh air for the engine is passed 
through a bath of oil as well as 
through the conventional copper 
mesh cleaner. Originally de- 
veloped for use on cars operated 
in dusty climates, the cleaner 
has been found to improve en- 
gine performance and exclude 
dirt which crept by air cleaners 
even under normal conditions. 


Buick has gone one step fur- 
ther and located the fresh air 
intake just back of the radiator 
core, with a screen at the intake 
end further to exclude dirt, and 
a flexible pipe to direct the air 
to the cleaner and then to the 
carburetors. 

. &. @ 

NEW TECHNIQUE in automo- 
bile assembly plants has been in- 
stituted by Plymouth this year. 
Where formerly there were a num- 


THIS IS the open season on 
in the motor plants, and 
the master mechanics’ crews are 
working overtime with their “flit” 
cans to get new model machinery 
is cus- 
tomarily the case when a model 
changeover is effected, there are 
many difficulties to iron out. Con- 
veyors may jam and occasionally 
break because of some unforeseen 
constriction. Furnaces may fail to 
heat up properly. Machine tools 
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Fe 


mounted on chassis before 


the “body drop” 


metal work and body are as. 


diator shell, hoods, etc., 


worked out before 
smoothly, but engineers claim 
and fit of body components. 

* * * 


HOW important welding is in 
the construction of the new 
Lincoln-Zephyr bodies may be 
deduced from statistics which 
show that each body will have 
4,300 spot welds, 232 arc welds 
and 112 inches of gas welding. 
To handle this work, new equip- 
ment has been installed in the 
Lincoln plant, including 335 spot 
welding guns, 52 stationary spot 
welders and eight butt welders. 


The Zephyr uses a somewhat 
different type body than con- 
ventional designs, comprising a 
structural framework on which 
body panels are welded. This 
framework and _ the _ chassis 
frame are integral. To set up 
for turning ut 150 bodies per 8- 
hour day in the Lincoln plant, a 
wholesale reshuffling and_re- 
furbishing of equipment was 
necessary. Two and a half miles 
of new conveyor systems was in- 
stalled and a half mile of the old 
system was relocated. 

co * * 


VALUABLE contribution to the | 


literature of the surface finishing 
of metals is A. M. Swigert’s re- 
cently released book, The Story of 
Superfinishing. The author, of 
course, has been intimately asso- 
ciated with the development of 
superfinishing processes at Chrys- 
ler Corp. and he knows whereof 
he speaks; but in his book he not 
only deals with superfinishing, but 
with all methods of turning, grind- 
ing, honing and lapping iron and 
steel surfaces. 

There are roughly two schools 
of thought on the matter of 
wearing surfaces, one holding to 
the Chrysler viewpoint that a 
highly finished or mirrorlike sur- 
face makes for superior wear; 
another that an artificial rough- 
ening, by chemical or heat treat- 
ment, leads to better wearing 
qualities by virtue of the fact 
that the surface will act as a 


wick and “soak up” lubricant 
and hold it. 
In Swigert’s volume, he_ uses 


hundreds of illustrations to am- 
plify his text, all of them carefully 
selected and well reproduced. His 
work should become a_ valuable 


ber of sheet metal sub-assemblies 
the 
body shell itself was lowered by 
onto the com- 
pleted chassis, now the entire sheet 


sembled in fixtures on a conveyor 
into a rigid structure—fenders, ra- | 
which 
then is transferred to the chassis. 

Like all new ideas, this one had 
a number of kinks that had to be 
it operated 
it 
provides a much better alignment 


of! h 


a aes 1941 Buick campaign. Charles A. Chayne, left 
cK, 
engine to Alfred P. Sloan jr., chairman of Gen 1M , 
1941 models held at Flint for executives of GM. = — 


| 


| PONTIAC.—Previews of the 
| 1941 Pontiac cars reveal that the 
| company’s engineers have designed 
and perfected the “first built-in oil 
| cleaner in the industry that cleans 
|} 100 percent of the oil before 


the bearings,” it is claimed. 

The new type cleaner, for which 
patents are pending, will be a 
feature on all 1941 Pontiac six and 
eight-cylinder engines, according 


Corn- Alcohol 








| 
| 
| 


| 


| tion, 
|Special attention also will be given 


| government 


Gasoline Gets 
U.S. Attention 


WASHINGTON. — The Federal 
is about to explore 
systematically the possibilities of 
using alcohol distilled from corn 
as a motor fuel blend. 

Secretary of Agriculture Wallace 
announced last week that when 
the department’s new regional la- 
boratory for the industrial utiliza- 
tion of farm products opens in 
Peoria, Ill., in about eight weeks, 
one of the first studies undertaken 
will concentrate on corn, including 
its use as an industrial alcohol 
basis. At least 12 technicians will 
devote full time to this work. 

A complete pilot plant for pro- 
duction of alcohol from corn is 
being installed at Peoria, so that 
complete investigation may be 
made of the technical difficulties 
involved in corn alcohol produc- 
including its probable cost. 


|to use of corn products in other 


aspects of the national defense pro- 


| gram, including production of syn- 
thetic rubber, plastics and substi- | 





| erable extent in some foreign coun- | 
tries where the cost of petroleum 


| tute fibers. 


Alcohol blends for motor fuels, it 
is pointed out, are used to consid- 


is high because of war scarcity, 
where motor cars are relatively 
few, and where national self-suf- 


'ficiency is an important factor. 


manual to engineers interested in| 


finishing techniques. 


New Plant Ready 
ST. LOUIS.—The factory and office 
building of McCabe-Powers Auto Body 
Co., being erected on a_ three-acre 
tract at 5900 N. Broadway, is expected 
to be completed for occupancy this 


Data already gathered by Agri- 
culture Department scientists in- 


dictates that an arbitrary 10 percent | 


blending of the 22 billion gallons 
of gasoline consumed in the United 
States last year with corn alcohol 
would require 900 million bushels 
of corn. Similarly, it would require 
800 million bushels of wheat, three 


week. The new buildings and office | billion bushels of white potatoes or 
4! two billion bushels of sweet pota- 
oes. 


will replace service plants, factory an 
main office now situated on_ three 
different sites. 





ONE OF THE SCORES of specialized tools in the Ford Motor Co.’s new tool 


| and die shop is this automatic engraving machine, largest of its kind, shown | 
| here shaping the contour of a big steel roof die for the 1941 Ford car. Tools | 


and dies for every department in the Ford Rouge plant are produced in the 
new eight-acre building which houses $3,000,000 worth of machine tools like 
this one. 


|} and 


ils 
LE 
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100%’ Oil Cleaner Perfected 
For Pontiac’s 1941 Models 


|to H. J. Klingler, 
| general manager. 
Most oil cleaning devices, 


be replaced. Also, most 


pump and to the bearings. 
The new Pontiac oil 


every drop of oil 


pump and bearings. 
Located at the 
system 


centric with the oil 


and the settling chamber is 


cylindrical screen. 


tom of the inverted cup. 


distance where 


versed, throwing all 


settle to the bottom. 


to 
and 


been 
settling 


has never 
empty a 


necessary 
chamber 


the chamber is not disturbed, the 
dirt does not again enter the oil 
stream, he said. 

After reversing its direction at 
| the baffle, the oil is sucked through 
the oil pump inlet into the pump 
and then pumped into the engine 
bearings. 





Use of Welding Seen 
As Defense Output Aid 
CLEVELAND. — Production for 
national defense could be speeded 
up immensely and the five to 
| seven-year period estimated time 
! for completing the defense pro- 
gram could be greatly shortened 
| by full utilization of welding, ac- 
| cording to James F. Lincoln Arc 
| Welding Foundation. 
It is estimated that battleships, 


| destroyers, submarines, aircraft, 
tanks, gun mounts, scout cars, | 
| tractors, trucks, railway artillery, 


| as well as industrial equipment for 


| armament production, could be 
| produced in 30 percent less time 
|than is required by conventional 


methods with approximately simi- | 


| lar savings. 


($5,000 Award Offered 
For Non-Flash Torch 

BALTIMORE. — Alexander Mil- 
burn Co. announces that it will pay 
$5,000 “for the submittal of a weld- 
ing torch which is absolutely safe 
from ‘flash back’ under the most 
onerous conditions encountered in 
certain welding operations.” 

In addition to the $5,000 award, 
patent expenses will be defrayed, 
a substantial royalty will be 
paid to the inventor. 





, » chief engineer of 
explains the compound carburetion of the new Buick ‘Fireball 8” 
at a preview of the 


president and 


he 
points out, operate by passing en- 
|}gine oil through some sort of a 
it | filtering element which sooner or 
| goes through the pump and into |later becomes clogged and has to 
filters 
|; work on a by-pass principle, by 
which only a small percentage of 
the oil is filtered and then only 
after having gone through the oil 


cleaner, 
Klingler says, is built into the en- 
gine and not attached, never has 
to be removed and cleaned and 
has to pass 
through it before it goes to the 


inlet to the oil 
in the bottom of the en- 
gine base, the cleaner consists of 
|a settling chamber which is con- 
inlet tube. 
| Around the settling chamber is an 
inverted cup and between the cup 
a 


All of the oil passes first through 
the screen which takes out any 
large particles of dirt. Then it en- 
ters the inlet pipe and is drawn 
upward, flowing against the bot- 
This 
changes its direction and causes it 
to flow downward around the out- 
side of the inlet pipe for a short 
it strikes a flat 
baffle. The baffle causes the di- 
rection of the oil to be sharply re- 
particles of 
dirt out of the oil stream and into 
the settling chamber where they 


In all the experimental work, it 


|since the oil near the bottom of 


| division 
| this division. 





Purchasing Agents 
Predict Gains for | 


* . . 

Nation’s Business 
NEW YORK.—Predicting a con. 
tinued high level of operation; 
over the next few months “a! 
least,” a business survey bulletiy 
of National Assn. of Purchasing 
Agents notes that domestic order; 
for materials and equipment to be 
used in the armament program are 
“definitely making themselves felt' 
in numerous sections and lines of 
trade. 


The bulletin, made public here 
Aug. 24, pointed out, however, that! 
“overshadowing the whole situatior 
is the apprehension felt regarding 
the outcome of the struggle ir 
England and the more immediat 
possibility of an adverse result,’ 
with the shutting off of export! 
volume in several important mar.’ 
kets. i 

The business structure of this 
country and Canada is on a slightly, 
higher plane than a month earlier 


according to the bulletin, with 
three of the major’ industries 
building, steel and automobiles 


proceeding on a “most satisfactory’ 
basis at the moment. 


“In procurement circles,” the 
bulletin continued, “it seems pre. 
carious to be long on materials at) 
this time, while it is also dangerous! 
to take a short position because of 
the uncertainties at home and 
abroad; therefore a _ conservative 
buying policy is now being followed 
on practically all sides.” 


Soap and Resin 


To Be Used In 
New Road Tests 


LANSING.—Roads of soap and 
resin are to be laid in an 18-mile 
experimental stretch on M-11i 
from Farwell to Middlebranch 
now under construction. 

The Michigan highway depart- 
ment disclosed that the tests would 
be the most extensive undertaken 
anywhere in the United States 
since 1922. i 


Half a dozen construction enpart) 
ments are being made. Checks on 
how the new roads stand up under 
traffic and weather will be made 
for five years. 

One section will use the stress- 
curing principle developed in 
Missouri. By this method rubber 
hose is inserted temporarily ‘evers| 





the fresh concrete roadway every 
100 feet. As hardening begins, air’ 
pressure in the hose is raised to 
200 pounds, causing the concrete! 
to dry under compression and| 
without — engineers hope — de-| 
veloping weaknesses which cause 
cracking later. 

No steel reinforcing is used in 
this type of construction. The hose 
is replaced with rubber filler after) 
seven days, dnd the slabs of con-| 
crete are 100 feet instead of 30} 
feet long. 

The soap (called orvus) to be 
used in one experiment, is to be 
mixed with extra-fine sand. The} 
purpose of the soap and also the} 
purpose of the stretch is to — 
the surface scaling which now 
comes from use of calcium and 
sodium chloride spread in winter) 
to remove ice. |’ 

The highway will be opened for 
use Nov. 1. 

* 


New Canadian Highway 
| Opened for Car Traffic 


ST. CATHARINES, Ont. — Can- 
ada’s first streamlined express 
highway, the 91-mile Queen Eliza- 
| beth Way, 
|here. Built at a cost of $120,000 a) 
|mile, the new four-lane highway is 
now completed over 75 miles from 
Niagara Falls to Toronto. . 

The Queen Elizabeth Way 
|nine miles shorter than the old 
road and has only 23 turns, none 


* 





|of more than two degrees, in com- 


parison with 140 turns, some of| 
24 degrees or more, on the old 
route. Grade on the new highway 
is 3 percent. 


ryve ¥ 
Title Changed 
WASHINGTON. Automotive-Aero- 

nautics Trade division of the U. S. de- | 
partment of commerce has been re- 
named the Motive Products division 
The Railway Equipment Section, fot! 
merly a part of the Transportation 
also has been transferred t 


, 


was formally opened), 


is |‘ 
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Assembly-Line Speeds Used Car Reconditioning 


rrr 


Minneapolis Dealer Finds 


Method a Boon to Profits 


By Arthur G. Patterson 
Staff Correspondent 

MINNEAPOLIS.—The assembly 
line method of manufacturing, in 
use for many years in the auto- 
motive industry, has now been 
found to be a successful method 
with which to recondition used 
cars, according to J. H. Kline, 
general manager of Minneapolis 
Downtown Chevrolet Co. 

This dealership, which was the 
first in the Northwest to adopt the 
assembly line method of recon- 
ditioning used cars, has found the 
method so_ successful that it 
heartily recommends its adoption 
as a possible standardized method 
for the entire field of retail dealer- 
ships, wherever automobiles are 
sold after having been traded in. 

Kline regards the method as 
successful for the following 
reasons: 

This method reduces costs of 

reconditioning to the dealer- 
ship, often as much as 25 percent. 

This method has been found to 

increase sales, since it places 
the used cars in such condition | 
that satisfied buyers recommend 
other prospective buyers to the 
company. 

This method is so rapid that 

used cars are placed on the 
floor or lot 72 hours after they 
have been received. 

This method puts the automo- 

biles in such first class condi- 
tion that it is possible to obtain 
higher prices than if they were 
never reconditioned. In other 
words, this method puts profit into 
the used automobile department, 
which is something that all dealers 
dream and hope for. 

Kline makes it clear that used 
cars valued at less than $175 are 
not worth reconditioning. All cars 
in this class are sold as is with- 
out any guarantee or, if in too 
bad a condition, they are junked. 

Approximately 15,000 square feet 
of floor space is used by the re- 


WANT ADS 


Want a Man? 
Want a Job? 

Want to Buy? 
Want to Sell? 


YOU can make YOUR WANTS 
known quickly and cheaply to 
12,000 Automobile Dealers, Jobbers, 
Manufacturers—the whole industry! 
Forms close Friday noon at Detroit. 
Cash in advance — TEN CENTS 
PER WORD PER INSERTION. 
Twenty-five cents per word for 
three insertions. Count each initial, 
group of numbers or abbreviation 
as one word. Address: 


WANT AD DEPARTMENT 
AUTOMOTIVE NEWS, DETROIT 





















JOBS WANTED 





AVAILABLE after Sept. 1, the services of 
a salesman who is well acquainted with 
the key men of all the automotive and 
accessory manufacturers in Detroit and 
its environments. Would be pleased to 
hear from anyone interested. Box 236, 
Automotive News, Detroit. 


WANTED 


i nn 

SALES MANAGER WANTED — One of 
largest and most successful automobile 
concerns in Washington, D.C. wants re- 
tail sales manager. Good salary, gen- 
erous bonus and real future for the right 
man. Must be experienced executive of 
proven ability and good character. Write 
Box 235, Automotive News, Detroit. 





Automobile Sales Executive Wanted 


One of the largest Distributors in New 
York, handling a car with excellent 
public acceptance, has an opening for 
a Strong Sales Executive. 

The man we want is now employed, 
preferably with a volume car manu- 
facturer. He must have a good back- 
ground and experience in and around 
the New York territory. His present 
position and salary is good, but this is 
a better position and a salary in line 
with the responsibility. 

In answering this advertisement please 
give full details concerning yourself, 
state your present salary and employ- 
ment record for the past ten years. We 
assure a confidential investigation on 
our part to properly protect your pres- 
ent conneection. Investigate, Box 237, 
Automotive News, 51 E. 42nd St., New 
York City. 


conditioning department, with a 
crew of 23 mechanics and assist- 
ants performing the various oper- 
ations. 


Procedure used in reconditioning 
automobiles is as follows: “A.” 
Used cars, valued at $175 and up, 
are received in this department 
and are washed, motor and chassis 
are steam-cleaned in order to re- 
move all dirt and refuse matter 
accumulated during previous road 
performances. No time is lost here, 
since during steam-cleaning the 
upholstery is dry-cleaned and the 
glove and trunk departments are 
given a thorough cleaning. 


In department “B,” the needed 
mechanical work is_ performed, 
and all mechanical parts such as 
the motor, clutch, steering, brakes, 
lights, radiator, horn, speedometer, 
generator and windshield wiper, 
are checked and any defects are 
remedied, worn-out parts are re- 
placed and all other mechanical 
parts put into first-class shape. 
Every automobile put through this 
department must leave in_first- 
class mechanical shape. The final 
duty of this department is to 
check the oil and properly lubri- 
cate each automobile. 

In department “C,” all dents in 
the body and fenders are smoothed 
out. Another operation of this 
department is the checking of all 
glass and gadgets, such as the 
window regulators. 


In department “D,” all final 
operations, such as _ polishing, 
painting, sanding and_ striping, 


take place. A final checkup is then 
given. 

However, before the automobile 
is allowed to be placed upon the 
floor or lot, it is given a final, 
thorough checkup by the recondi- 
tioning manager and is road-tested 
in a manner similar to that used 
at the factories. 

Although this method of recon- 
ditioning is known as the as- 
sembly line method, there is no 
assembly line arrangement as that 
used in the factories. Rather, the 
assembly line consists of stalls or 
bays, into which each automobile 
is moved as each operation is 
completed, hence the name. 


Reconditioning 


Plant Is Opened 


DOVER, O.—Weaver Motor Co. 
announces the opening of its new 
used - car reconditioning depart- 
ment, after two weeks of operation 
under supervision of two factory 
representatives. 


The reconditioning plant, which 
employs 15 men and occupies two- 
thirds of the recently completed 
$20,000 used car building, is the 
only one of its kind in the county. 


Requiring the use of _ several 
thousand dollars worth of new 
equipment, each car is taken to 
the washrack, where grease is 
washed from the motor and chassis. 
It is then mechanically recondi- 
tioned and finally the upholstering 
and interiors are cleaned. 


New County Maps 

WASHINGTON. — As the result of 
surveys conducted by the Public Roads 
Administration and state highway de- 
partments, a new kind of county map, 
showing all highways and all struc- 
tures in rural areas, will soon be 
available for general use through state 
highway departments. Drafting work 
on sheets covering 2,741 counties, or 
approximately 90 percent of all in the 
United States, has been completed. 


Buffalo Dealer Starts 


Paper for Workers 
BUFFALO.—Don Allen, Chev- 
rolet dealer here, has started 


publication of a newspaper to 
coordinate the work of his em- 
ployes. 


The paper, which has had one 
issue, will be “published every 
now and then.” A contest is now 
being held to choose a name for 
the publication. Allen operates 
three dealerships, in Albany, 
Buffalo and South Buffalo. 





Used Car Auction Wholesale Prices 





’ ’ ’ 
CHICAGO 
Aug. 20, 1940 

Sales 
Year Make Model Cond. Price 
1939 Buick Sed. Spl. Good $575.00 
1939 Buick Sed. Good 565.00 
1939 Chev. Sed. Good 365.00 
1939 Chev. Tdr. Fair 355.00 
1939 Chev. Tar. Good 350.00 
1939 Chev. Tar. Good 210.00 
1939 Dodge Sed. Good 440.00 
1939 Ford Pkup. Good 300.00 
1939 Ford Pkup. Good 235.00 
1939 Nash Sed. Good 275.00 
1939 Olds Cpe. Good 370.00 
1939 Plym. Tdr. Good 360.00 
1939 Plym. Sed. Good 395.00 
1939 Pontiac Cpe. Good 425.00 
1939 Stude. Sed. Good 430.00 
1938 Buick Sed. Fair 425.00 
1938 Buick Cpe. Fair 300.00 
1938 Chev. Sed. Good 325.00 
1938 Chev. Tar. Good 335.00 
1938 De Soto 250.00 


Sed. Good 





Auto F inishing a 
To Be Studied 
At ACS Session 


NEW YORK.—A symposium on 
automobile finishing will be spon- 
sored by the Division of Paint and 
Varnish Chemistry at the 100th 
meeting of the American Chemical 
Society, to be held in Detroit Sept. 
9-13. Represented will be General 
Motors Corp., Chrysler Corp., Ford 
Motor Co., Parker Rust-Proof Co., 
and Jones-Dabney Co., Louisville. 

Causes of paint failure, pimpling 
of automobile finishes, preparation 
of automobile bodies for painting, 
paint recovery, baking paint with 
infra-red light, and decorative 
plastics for automobiles will be 
discussed. 

Better paint materials and more 
rapid methods of testing are fore- 
seen by Ralph J. Wirshing, assist- 
ant head of the general chemistry 
department of General Motors. W. 
J. McCortney, of Chrysler Corp., 
points out that there is no decora- 
tive plastic that even approaches 
engineering standards for perfect 
plastic. The automotive industry 
uses most of the commercially 
available plastics for the various 
parts of the automobile, he reports. 

Some persons hold the prepara- 
tion of the metal to be painted as 
important as the composition of 
the paint itself, according to V. M. 
Darsey, of Parker Rust-Proof. The 
rate at which the surface of a 
metal changes when exposed out- 
doors is a good criterion as to 
how long a paint coating will re- 
main intact over such surfaces, he 
says. 

J. L. McCloud, of Ford, has in- 
vestigated the use of infra-red 
light in the baking of automobile 
finishes. R. C. Krueger, L. W. 
Schaefer and J. S. Long, of Jones- 
Dabney, has studied pimpling. G. 
Saunders, of Chrysler, will speak 
on “The Road to Satisfactory 
Paint Recovery.” 


Phillips-Goodrich Firm 
Is Headed by Thomas 

NEW YORK.—Ross W. Thomas 
of Phillips Petroleum Co., has been 
elected president and general man- 
ager of the recently formed Hydro- 
carbon Chemical and Rubber Co., 
owned jointly by Phillips and B. 
F. Goodrich Co. The company was 
formed to manufacture the prin- 
cipal ingredients of synthetic rub- 
ber from various natural raw 
materials. 

Waldo L. Semon, creator of syn- 
thetic materials for Goodrich, was 
named vice-president and director 
of research. The company opened 
offices in Akron last week. Herman 
P. Gangwer, a member of Good- 
rich’s accounting department, was 
made treasurer and Hy Byrd, as- 
sistant secretary of Phillips, was 
appointed secretary. 


Battery Association 
Sets Convention Date 
AKRON. 
president of Assn. of American 
Battery Manufacturers, announces 
that the association's 17th annual 
convention will be held Oct. 24-25 
at the Palmer House in Chicago. 
The two days will be devoted to 
a consideration of management, 
manufacturing and merchandising 
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1937 
1937 


1935 
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1935 
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1935 
1935 
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1935 
1935 
1935 
1935 
1935 
1935 
1935 
1935 
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1935 
1935 
1935 
1935 
1935 


1934 
1934 
1934 
1934 


| 1934 
| 1934 


L. B. F. Raycroft, | 


1934 
1934 
1934 
1934 
1934 
1934 
1934 
1934 
1934 
1934 
1934 
1934 
1934 
1934 


Terra 


Make Model 
Dodge Sed. 
Ford Fdr. 
Hud. Sed. 
LaF. Tdr. 
Nash Tar. 
Pack. Sed. 
Plym. Tar. 
Willys Sed. 
Willys Tar. 
Buick Cpe. 
Buick Cpe. 
Buick Sed. 
Chev. Cpe. 
Chev. Sed. 
Chev. Tar. 
Chev. Sed. 
Chev. Sed. 
Chrys. Sed. Taxi 
Cord Sed. 
De Soto Cpe. 
De Soto Sed. 
Dodge Cpe. 
Dodge Sed. 
Dodge Sed. Taxi 
Ford Tar. 
Ford Tdr. 
Ford Coach 
Ford Trk. 
Ford Tar. 
Ford Tar. 
LaSalie Sed. 
LaSalle Sed. 
Iin.-Zep. Sed. 
Lin.-Zep. Cpe. 
Lin.-Zep. Sed. 
Lin.-Zep. Sed. 
Pack. Sed. 
Plym. Sed. 
Plym. Tdr. 
Plym. Tar. 
Plym. Sed. 
Pontiac Tdr. 
Pontiac Cpe. 
Pontiac Sed. 
Stude. Sed. 
Terra. Tdr. 
Willys Sed. 
Willys Sed. 
Buick Sed. 
Buick Sed. 
Cad. Sed. 
Chev. Tdr. 
Chev. Tar. 
Chev. Cpe. 
Chev. Pnil. Trk. 
Chev. Tdr. 
Chev. Cpe. 
Chrysler Tdr. 
Chrysler Sed. 
Dodge Sed. 
Dodge Sed. 
Dodge Sed. 
Dodge Sed. 
Dodge Sed. 
Dodge Tdr. 
Dodge Sed. 
Dodge Sed. 
Dodge Tar. 
Dodge Tdr. 
Ford Pnl. Trk. 
Ford Tar. 
Ford Trk. 
Ford Sed. 
Ford Tdr. 
Ford Tdr. 
Ford Pkup. 
Ford Tdr. 
Olds Sed. 
Olds Tdr. 
Olds Cpe. 
Olds Tdr. 
Pack. Sed. 
Pack. Sed. 
Plym. Sed. 
Plym. Tdr. 
Plym. Sed. 
Plym. Sed. 
Plym. Sed. 
Plym. Tdr. 
Pontiac Tar. 
Pontiac Tdr. 
Stude. Sed. 
Terra. Tdr. 
Terra. Cpe. 
Willys Sed. 
Chev. Tdr. 
Chev. Del. Sed. 
Chev Del. Sed. 
Chev. Sed. 
Chev. Tdr. 
Chev. Tdr. 
Chrysler Sed. 
Chrysler Sed. 
De Soto Sed. 
De Soto Tar. 
Dodge Sed. 
Dodge Pnl. 
Ford Tdr. 
Ford Sed. 
Ford Tar. 
Ford Sed. 
Ford Sed. 
Ford Sed. 
Hud. Sed. 
Hud. Tdr. 
Pack. Sed. 
Pack. Sed. 
Pack. Sed. 
Plym. Sed. 
Plym. Tdr. 
Plym. Sed. 
Plym. Sed. 
Plym. Tar. 
Plym. Tdr. 
Pontiac Sed. 
Pontiac Sed. 
Stude. Con. Cpe. 
Buick Tdr. 
Buick Sed 
Chev. Sed. 
Chev. Tdr. 
Dodge Sed. 
Dodge Sed. 
Dodge Tar. 
Dodge Sed. 
Dodge Sed. 
Ford Sed 
Ford Sed 
Ford Tdr 
Ford Tdr 
Graham Sed 
Hud Sed 
Olds Cpe 
Olds Sed 
Plym Sed. 
Plym. Fdr. 


Tdr 


Good 
Good 
Good 
Good 
Good 
Good 
Good 
Good 
Good 
Good 
Good 
Good 
Good 
Good 
Good 
Good 
Good 
Fair 

Fair 

Good 
Good 
Good 
Good 
Good 
Good 
Good 
Good 
Good 
Good 
Good 
Good 
Good 
Good 
Good 
Good 
Good 
Good 
Good 
Good 
Good 
Good 
Fair 

Good 
Good 
Fair 

Good 
Good 
Good 


Good 
Good 
Good 
Fair 
Good 
Good 
Good 
Good 
Good 
Fair 
Junk 
Fair 
Good 
Good 
Good 
Good 
Good 
Good 
Good 
Good 
Good 
Fair 
Good 
Junk 
Good 
Good 
Good 
Good 
Good 
Fair 
Good 
Good 
Good 
Good 
Good 
Good 
Fair 
Good 
Good 
Good 
Good 
Good 
Good 
Good 
Good 
Good 
Good 
Good 
Good 
Good 
Good 
Good 
Good 
Good 
Good 
Good 
Good 
Good 
Bad 
Bad 
Fair 
Good 
Good 
Good 
Fair 
Good 
Good 
Fair 
Good 
Good 
Fair 
Good 
Good 
Wreck 
Good 
Good 
Good 
Good 
Good 


Good 
Good 
Good 
Good 
Good 
Good 
Good 
Good 
Good 
Good 
Good 
Good 
Good 
Good 
Good 
Good 
Good 
Fair 

Good 
Good 


Condition 


Sales 
Price 


275.00 
250.00 
260.00 
260.00 
250.00 
360.00 
280.00 
190.00 
185.00 
250.00 
275.00 
250.00 
230.00 
275.00 
265.00 
265.00 
275.00 
100.00 
225.00 
200.00 
240.00 
235.00 
215.00 
165.00 
200.00 
155.00 
160.00 
125.00 
155.00 
200.00 
230.00 
310.00 
255.00 
210.00 
175.00 
130.00 
275.00 
135.00 
230.00 

50.00 
215.00 
225.00 
250.00 
225.00 
100.00 
200.00 
145.00 
140.00 
155.00 
230.00 
200.00 
145.00 
160.00 
155.00 
115.00 
135.00 
115.00 

85.00 

50.00 
170.00 
165.00 
160.00 
160.00 
160.00 
160.00 
175.00 
190.00 
165.00 
170.00 

45.00 
155.00 

35.00 
170.00 
135.00 
160.00 

85.00 
170.00 
100.00 
180.00 
165.00 
170.00 
205.00 
265.00 
150.00 
100.00 
155.00 
150.00 
185.00 
135.00 
170.00 
230.00 
190.00 
130.00 
160.00 

95.00 


150.00 
60.00 
60.00 

115.00 

130.00 

115.00 

125.00 

125.00 

125.00 

100.00 

150.00 
70.00 
50.00 
40.00 
70.00 
85.00 

100.00 
77.50 
45.00 
42.50 

115.00 

150.00 

140.00 

140.00 
97.50 

5.00 

-00 

.00 

5.00 

.00 

5.00 

.00 


95. 
90. 
105. 
60. 
100. 
70. 
55. 
37. 
180. 
65. 
37. 


so. 


00 
00 
50 
00 
00 
50 
OU 
OU 
29.00 
32.50 
165.00 
50.00 
35.00 
50.00 


55. 
Or 


50.00 | 


00 | 
00 | 
00 | 











Sales 

Year Make Model Condition Price 
1933 Buick Sed. Good 60.00 
1933 Chev. Tdr. Good 75.00 
1933 Chev. Sed. 300d 22.50 
1933 Dodge Sed. Good 45.00 
1933 Ford Sed. Good 35.00 
1933 Ford Tdr. Good 35.00 
1933 Reo Tar. Good 32.50 
1933 Plym. Coach Good 30.00 
1932 Chev. Trk. Bad 17.50 
1932 Chev. Tar. Good 17.50 
1932 Chev. Sed. Good 27.50 
1932 Chev. Tar. Good 42.50 
1932 Dodge Sed. Good 37.50 
1932 Ford Sed. Good 17.50 
1932 Ford Tar. Good 22.50 
1932 Ford Sed. Good 35.00 
1932 LaSalle Sed. Good 37.50 
1932 Pack. Sed. Junk 20.00 
1932 Plym. Cpe. Good 45.00 
1932 Pontiac Tdr. Good 25.00 
1932 Stude. Sed. Fair 20.00 
1932 Chrysler Sed. Good 35.00 

Aug. 21, 1940 

Sales 

Yr. Make Model Condition Price 
*39 =Buick 41 Sed. V.G. $575 
’39 =Buick 41 Sed. Good 555 
"39 Chev. Del. Tk. Sed. Good 425 
"39 Chev. Del. Tk. Sed. V.G. 495 
"39 Chev. Del. Tk. Sed. Good 385 
39 DeSoto’ Sed. Good 475 
‘39 Ford 60 Coach. V.G. 350 
‘39 Ford 8&5 Std. Bus. Cpe V.G. 355 
39 ~Merc. R&H Cab. Good 455 
'39 Olds. 60 Tk. Sed. V.G. 480 
°39 Plym. Del. Tk. Coach V.G. 385 
39 Plym. Rd. King Cch Good 375 
"39 ~Plym. Tk. Sed. Good 395 
38 Buick 48 Tk. Sed. V.G. 425 
38S Buick 46 Cpe. Good 395 
38 Buick 41 Sed. Good 440 
*38 Chev. Del. Tk. Sed. V.G 365 
"38 Chev. Del. Tk. Sed. V.G 350 
"38 Chev. Del. Sed. Good 325 
38 Chev. Master Sed. V.G. 325 
’38 Chev. Del. Tk. Sed. V.G. 360 
"38 Chev. Del. Sed. V.G. 350 
'38 Dodge Cpe. Good 310 
"38 Dodge Trk. Sed. Fair 325 
"38 Dodge Trk. Sed. V.G. 360 
"38 Dodge Trk. Sed. Good 310 
‘38 Ford 85 Stn. Coach V.G. 290 
'38 Plym. Del. Tk. Cch. V.G. 330 
‘38 Plym. Del. Coach V.G. 310 
'38 Plym. Rd. King Cpe Good 240 
"38 Plym. Tk. Coach Good 325 
‘38 Plym. Tk. Sed. Good 325 
"38 Stude. Com. Cpe. Good 290 
'37 ~=Buick S1 Sed. Good 345 
‘37 + +Buick 61 Sed. Good 330 
’37 +Buick 40 R&HC. Sed. V.G. 370 
'37 Buick 81 Tk. Sed. Good 325 
37 Chev. Del. Tk. Cch. Fair 230 
’37 Chev. Del. Tk. Sed. Good 270 
37 Chev. Del. Tk. Sed. Good 295 
°37 Chev. Del. Tk. Sed. Good 295 
37 Chev. Del. Tk. Sed. Good 255 
°37 Chev. Del. Tk. Cch. Good 270 
’37 ~=Chev. Tk. Sed. Good 275 
'37 Chev. Del. Sed. Fair 240 
°37 Chrys. Imp. Tk. Sed. Good 230 
'37 DeSoto Bus. Cpe. Fair 190 
’37 DeSoto’ Tk. Sed. Good 210 
"37 Dodge Tk. Sed. Good 275 
'37 Dodge Tk. Sed. Fair 255 
"37 Dodge Cpe. Good 245 
’37 Dodge Tk. Sed. V.G. 295 
"37 Dodge Tk. Cch. Good 260 
'37 =Ford Cab. Good 250 
’37 «=Ford 85 Coach Good 185 
’37» «=Ford 60 Coach Good 175 
‘37 Ford 60 Tk. Cch. Fair 160 
’37 «=Ford 60 Cpe. Fair 155 
'37 «Olds. S Tk. Cch. Good 260 
'37 «Olds. 6 Cpe. Good 325 
37 ~Plym. Del. Tk. Sed. Good 240 
‘37 ~Plym. Del. Tk. Sed. V.G. 300 
37 Plym. Del. Tk. Sed. Good 275 
’37 «~Plym. Tk. Sed. Fair 220 
37 ~Plym. Cpe. V.G. 275 
"37 ~Plym. Tk. Sed. Good 275 
‘37 ~Plym. Tk. Cch. Fair 250 
’37 Stude. Com. Tk. Sed. Good 250 
"36 Buick 41 Sed. V.G. 260 
36 Buick 61 Sed. Good 250 
°36 Buick 81 6 Sed. Good 215 
°36 Buick 41 Tk. Sed. Fair 230 
’36 Buick 41 R&H Sed. V.G. 305 
"36 «Buick 6 Sed. V.G. 270 
’36 Chev. Bus. Cpe. Good 160 
36 Chev. Stan. Cch. Good 160 
°36 Chev. Del. Tk. Sed. Good 230 
36 Chev. Del. Tk. Sed. Good 235 
°36 Dodge Tk. Sed. Fair 190 
°36 «Ford Stan. Cpe. Good 140 
"36 Ford Stan. Cch. Good 125 
36 «Olds. S Bus. Cpe. Good 160 
’36 «Olds. S Tk. Sed. V.G. 235 
’36 Pack. 120 Tk. Sed. Good 200 
°36 «=Pack. 120 Sed. Good 215 
"36 Pack. Tk. Sed Good 210 
'36 Plym. Cpe. Fair 135 
°36 Plym. Tk. Sed. Fair 170 
36 Plym. Bus. Cpe. Good 150 
| °36 Pont. 6 Tk. Sed. V.G. 245 
| °35 4 =Chev. Del. Cech. Poor : 95 
"35 Chev. Stan. Cch. Fair 97.50 
°35 «=Chev. Del. Sed. Good 165 
| ’35 Dodge Tk. Sed. V.G. 185 
'35 Dodge Cpe. Fair 115 
| '°35 Ford Del Cech. Good 90 
1°35 Ford Del Phae. Good 120 
| °35 Ford Coach Good so 
|°35 Ford Del. Cch. Fair 50 
’35 «= Stude. 6 Sed. Good 115 








34 Buick 41 Sed. Good 
'34 Buick 47 Sed Good 
°34 Plym. Sed. Fair 
'33 Chev Sed. Poor 
°33 Ford Del. Sed V.G 
'33) «(Olds S Sed Fair 
32 Buick 67 Sed Good 
"31 =Pont Sed Good 
‘29 Pack. S Sed V.G 
| V.G. means Very Good. 
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- AUTOMOTIVE NEWS, SEPTEMBER 2, 1940 


ee tee —Sun Telegraph; Cincinnati — Post; Detroit — News; 
Chicago—Herald-American; St. Louis—Globe-Democrat; 
Atlanta—Journal; Dallas—News; Denver—Post; Los 
Angeles—Times; Seattle—Times. 









Actual top and bottom prices on 1 


d s, as advertised in local newspapers. SEDAN = P S 
ak ee in this comparison. Newspapers co- Used Car Selling rices 


Boston—Globe; New York—Times, 
































erating include: . 
| ys ” sede Philadelphia—Bulletin; Pittsburgh As Advertised, Aug. 12-18 
| eee gene 
MAKE St. Louis Atlanta Dallas Denver Los Angeles Seattle Natl. Avg. Boston New York Phila. Pittsb’rg Cin’nati Detroit Chicago 
| Buick Series 40 ’89]765- 695| 725- 675| 695- 565 | | 695- 595| 645- 595| 695- 575| 695- 600| 745- 650| 795 | 795- 690| 845- oes oe oe | 1. om 
88] 575- 515| 745- 895| 535- 525| 505- 505| 605- 445| 499- 425| 595- 995| 545- 475| 5O5- 545 | | 695 | 625- 575| 725- = = 
87] 475-345 | 465 | 465- 450| 895- 875| 495- 395| 399- 345| 445- 325| 465- 449| 475- 425 | | 475- 365| 545- 395 | | 463- A 
Se 36) 395-245) 395- 275 | | 395- 295] 217 | 285- 285] 295 | 285 |_ 235 | 395- 295] 350- 289] 498- 383 | 339- 2 
| Cadillac “61” 30) 10751095 | | | | | | | | | | | [00 
| ___ (60) _*88]_ 855__—i| | | | | | | 795 | | | | | | -= 
“ 87] 685- 445| 595 | 445 | 665 l l | 445 l l l | 675 | 695- 495| 795 l = HJ 
Se «_*36) 345 | 445 | 395 | 295 | l |_ 350 | | | s- 98 ) 
Chevrolet Master 39] 595- 575 | | 525- 465| 585 | 545- 495| 495- 465| 495 | 545- 445 | 545- 450| 565- 549| 595- 499| 662- 550| 559- 499 
$8) 475- 310| 345 | 445 | 435 | B45- 397| S55- $25| 425- $25| 465- 395| 445- 395| 415- 345| 475- 465| 499- 489| 545- 519| 451- 396 





3 4. | -  | S- S | OOOO NE Oe 
Sana scaeeeieaniaeicoeian 245| 205 | 275- 265| 889- 810| 410- $49| 299- 225| S65- 265| S75- 205| 825- 205| 265 | 875- 389| 395- 320| 445- 307 | S48- 300 
"364 265- 175 | 245- 235| 289- 267| 325- 195| 245- 175| 275- 145| 295 265- 245| 285- 175| $25- 250| 335- 245| 375- 289| 294- 217 


















































- Chevrolet Master Deluxe 89] 595- 545| 575 | 545 | | 585- 463| 495- 440| 525- 495| 545 | 595- 495| 545 | 585 | 675- 595| 675- 645| 574- 525 
$8] 495-375 | | 845- 385| 449 | 425- $85| 366 | 395- 385| | | 385 | 445- 400| 565- 445| 598 | 447- 387 
——__-—_£_~~~"987] 445- 305; +~«*|:~+895- 345 | 389- 299| 345- 335| 3829- 239| 345 | | 325 | 285 | | 475 | | 870- 305 
ee ee 86) 345- 265| 195 | 255 219 395 277- 244 
Chrysler Royal 39] 695 | | 625 | | 625 | 627 | 565 | | | | | 695 | | 689- 689 
ee ad "88 465- 445| 599 | 445 fl | 545- 450 | | 445- 385 | | | 445 | 495 | 491- 427 
re 87] 450- 365| 397 | 365- 325 | | 445- 347| 375- 265| 325- 295 | | $25 | fl | 395 | 565- 495| 405- 349 
es 86) 325- 225 285- 185 275 295- 245 285 459 $17- 218 










































De Soto "394 595 | | 595 | 684 | | 595 | | | 750 | 690- 595 | | | | 651- 595 
re 38] | 465- 410| 465- 445| 489- 459| 375 | 445- 395| 485 | 495 | 450 l | | 469- 445 | 460- 431 

87] 495- 330 | | 335 | 385 | 295 | 350- 285| 345- 245| 397- 325| | 300 | 445- 395| 495- 365| 595 | 408- 324 
~~" CAirstream)  '86 $25- 225| 345 275- 265 245 295- 265| 205- 269 296- 256 






575- 500| 675- 475| 675- 495| 695 | 845 | 655- 513 






39] 685- 565| 647- 398| 615- 545| 569 | 645- 595| 571- 500| 625- 545| 695 









$8] (475- 425| 465- 375| 465- 375| 395 | 495- 465| 399- 365| 465- 365| 495- 490| 345 | 450- 375| 545- 465| 545- 495| 635- 545| 475- 430 
——.? "987 895- 325 | 397- 165| 395- 385| 425- 339| 445- 345| 359- 230| 360- 265| 399 | 295 | 265 445- 295| 475- 375| | 388- 297 
86) 315- 245| 265- 200| 295- 195| $10- 245| $25- 130| 275- 189] 285- 195 275 250 $95- 295| 365- 328| 429- 369| 315- 239 
Ford V-8 “60” 39] 495-435 | | | | | | | | | 625- 575 | 560- 505 
38] 350-335 | | | | | 345 | | | | | | 375 | | 357- 335 
"S7]__235- 225) 150 245 225- 177| 265 265 245 265 275- 250| 395- 349| 256- 250 
Ford V-8 Deluxe (85) 89] 595- 485| 440 | 595- 365| 585 | | 465- 429| 495- 475 | | 545- 475| 495 | 595- 565| 645 | 645 | 554- 465 
"$8 485- 365| 395 l | 415 | 395 | 420 l | 545 | 395 495- 395| 435- 350| 605- 545| 457- 414 
$7] 350- 190| 265 | $25- 225| 335 269- 245 | 295- 225 | l | 375- 235| 316 475- 395] 334- 252 
36) 265- 160 215- 195| 245- 199| 245- 195| 215 225- 165 275 275 295- 165| 297- 219| 350- 325| 264- 203 
Graham Standard 39] | 545- 448 | | | | | | | | | | | | 545- 448 
ee 38 | ] | | | | | | | | | | 


(Cavalier) ’37] l l l l l l l | 895- 379 | l | 895- 879 
“ 36) _175 | 227 | Lies | | i wa a 


| Hudson “112” 89 495 | | | | | | 465 | | | | 480- 480 
$8] 410- 370 | | 435 l | 289 l | 375 | 365 | 395 l | 205 | 445 | 376- 370 
(Terraplane) ’Si 275- 245| 295 | 355- 295| 167 295- 250| 345- 295| 347 | $85- 335| 365 










- "36 








LaSalle *39§ 850- 775| 867- 835| 795- 695| 935 l | 7%5 | 895- 795 | l | 1095- 935 | 1095 | 913- 807 
38) 625 | 578- 575| | 699- 695| 635 | 595- 425 | l | 695 | 505 | 682- 565 
"S14 495- 375| 645- 425| 495- 365| 389 | 425 | 447- 339| 345 | 495- 425] 425- 395 | | 595- 450| 575 | 485- 396 
caenenangenyenngemanemmmnstions 36] 370- 295| 295 l | 345 | 259- 195| 333- 285 | | | 425 l | 338- 258 


Lincoln-Zephyr "$9 950- 865| 995- 729 | | 795 | 695 | 695 | 745 | 8%5 | l | 745 | 1095- 795 | 1095 | 864- 796 
_ B64 -_ 575 | 795-495) 719 | 695-595] | G25 - 489) 505-495) | | | Css 785- 560] 849 | 706-585 






















88] 645- 575| 795- 495| 719 | 695- 595 | 625- 489| 595- 495 | l | 795- 560| 849 | 706- 535 

fipeeererens "874 (545- 370| 399- 345| | 395- 375| 395 | 375- 295| $85- 295| 445- 365| 245 | 395- 295| 545- 485| 595- 380| 665- 599| 449- 380 
Lees 36) 445- 395| 260- 196 295- 180| 295 285 295 395 425 415- 395| 345- 291 
—— 39] 795- 575 | 725- 525 695- 595| 625- 595| 625 595 675- 645| 695- 645| 795 690- 597 
Nash Ambassador Six 39] 535 | | | | 695 | | | | | | | 615- 615 
88) 475- 465| 425 | 445 | 495 l | 550- 365 | | 465 fl 627 | 497- 415 

87] 395- 375| 395- 325] | | 395- $25| 395- 345| 295 | 285 ] | 360- 342 

36] 265- 225 | l |_ 265 | | | | | | 375 | | | 282- 225 
(OlisSix—S—SC~«*C«GO)*B89 G9S- 565 | 625- 595) 595- 495| 595- 579| 625- 495| 599- 445| 595- 525| 595- 575| 695- 585 | 685 | 595 | 725 | 635- 540 
| "88 545- 465| 497- 435| 545- 425| 483- 469| 585- 412| 399 | 575- 495| 495- 475 | | 435 | 575- 495] 565- 495| 649- 625| 529- 479 
"874 415- 395) 298 | 395- 285| 395 | 450- 375| 375- 325| 395- 295| 425- 375] | 375 | 475- $75| 495- 349| 482- 425| 406- 355 

36) 370- 195| 288- 243| 325- 195| 279- 240| 365- 235| 3825- 299| 295 265- 235| 375- 350| 395- 285| 375 332- 253 

| Packard Six 39] 725 | | | | | | 725 | | | |_ 795 | |_748- 748 
88) 545-510) l | 666 a | 495 | 485 | 575 | 575 | 480 | 735 | | 569- 510 

87] 465- 295 | 475- 295 365- 339| 425- 345| 395 400 525 645- 525] 462- 360 

Plymouth ’89] 525- 425| 567- 328| 495- 475| 485- 445| 545- 465| 495- 425| 525- 450| 575- 495| 595- 445| 495 | 645- 495 | | 695 | 558- 445 
__sssststs~t~sSCSCSCS BB 475350 | 467-298 | 425-375] 465- 367 | 465- 295| 395- 280| 995- 325| 468- 925] | 425- 375| 445- 395 | | 527- 475| 450- 350 

| 37] 385- 295| 397- 196| 335- 265| 395- 375| 395- 275| 295- 185| 350- 265| 395- 325| 345- 295| 295- 195| 865- 835| 445- 325| | 366- 276 
| 36) 325- 100) 245- 75! 210 275- 243| 345- 129| 235- 185| 275- 195| 295- 195| 250- 225| 265 295- 285] 295- 285| 385- $25| 284- 195 
Plymouth Deluxe 39] 555- 465| 585- 475| 575- 535| 595- 549| 565- 487| 525- 485| 545- 495| 545- 465| 545- 495| 595- 495| 595- 475| 725- 499| | 579- 489 
sceeisanrnimieenaonseneeesessiicnsena nan ae 395| 435- 395 | | | 350- 295| 435- 375| 400 | $45 | 395 | 445- 386| 465- 445| 595 | 488- 382 
a ae, CUmdhlU | 344- 319] 395- 345| 350- 295| 325- 285] fl l | 425- $45| 477. ~—Ss«|:«S77- 819° 
290-285 | 285- 265! 279 | $15- 229| 245- 195| 245 | #+|. | 2 295- 265| 295- 195| 395- 345| 285- 247 
Pontiac Six 89] 625- 545| 595 | 595- 495| 569 | 585- 493| 575- 510| 675- 545| 665- 495| 545- 495] 595- 545| 550 | 735- 595 | | 609- 524 
<i easaananeimesisiouns<oaesnscal RT eats | | 449- 395 | 495- 445] 445 | 395 | 395 | ] | 595 | 477- 438 
| 37] 395- 345| 395 | 375 | 455- 383| 465- 425| 278- 250| 395- 295| 385 | 285 | $45  —s|-: 445- 829| 439- 875| 525- 425| 308- 353° 










239- 145| 195 195 | 395- 245| 828- 289! 349- 295) 290- 242 







































| Studebaker Commander 39] 645 | 599 | | | 595 | | 595- 545 | | 745- 650 | | 695 | 895- 695 | | 681- 630 

88) 545- 420) 527 l l l l | 395 | | 525 l | 695- 680| 595 | 547- 550 

(Dictator) 87] 395- 365| 397 | 385- 285 | | 385- 345| 295 | 345 | 375 | 395 l | 425 | 295 | 545- 395] 385- 347 

ai aa = | 247 | | ! 250 ! : 245- 8 ! $19- 315 S11- 250| 258- 253 
Se es | l | 450 545- 465| 473 m= 

’38 336- 275 | 207-245 ~| l | 295 | 325 | l | 310 | 345 | 350 | a = 

$7) 245 | 195 275- 195| 245 | 167 —s|_-215- 169| 265- 135 | | | | 270- 195| 235- 154| 295- 266| 241- 186 










| | i ¢ mien 
| | 295- 145] 125 245 145- 95 










202- 120 





National Average, All Makes, Aug. 18—$464-$408 
National Average, All Makes, Aug. 11—$477-$411 


Used Car Selling Prices, as advertised in the classified section of metropolitan newspapers nationally 


Where no prices are quoted, no car of make and model was offered during the period covered. 


Used Cz @ YNevel; ans rg ree y ' . , . 
“ “ar prices in Cleveland, Indianapolis, Milwaukee, New Orleans, Tulsa and San Francisco appeared on this page last week and will be published again next week 





This i. . ! are compiled exclusively by Automotive News as @ co i 
is is the first time anywhere that bona-fide top and bottom prices have been compiled from published figures to establish the trend of the market and the vans clei eine 
ndex. 
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Joplin Dealers 


Campaign Against Uf 


‘“Gyp’ Car Sales 


JOPLIN, Mo. — Strenuous efforts 
to clean up the local used car mar- 
ket are being made by the Joplin 
New Car Dealers Assn., with the 
use of a three-fold campaign in- 
cluding local legislative action, 
newspaper and radio advertising. 
The campaign was instituted to 
control the sale of automobiles 
brought in from outside points, 
usually cars with good appearance 
but wrecked mechanically and sold 
by “curbstoners.” 

First move of the campaign was 
to secure passage of a local 
ordinance setting up a license fee 
for all car dealers and making it 
mandatory for dealers to buy se- 
curity bonds in the sum of $5,000 
each, as guarantee of title validity. 
This had the effect of causing 
many “curbstoners” to fold up 
while bonafide usec car dealers 
banded together in advertising to 
uphold their own_ responsibility 
publicly. 

Announcements used listed the 
association’s membership and 
warned the public of the dangers 
of buying cars from dealers who 
could not offer best guarantee of 
titles. Buyers were also urged to 
investigate the past history of cars 
before purchasing, the announce- 
ments claiming that responsible 
local dealers were in position to 
acquaint buyers with former own- 
ers of used cars for a check-up on 
former use conditions. “Fly-by- 
night” dealers, the announcements 
claimed, brought in old taxis and 
cars used in mining and oil-field 
service and sold them as_ good 
units. 

Used car dealers report that the 
public generally is taking to the 
idea of more complete investiga- 
tion of a car’s ancestry before 
making purchases. It is anticipated 
that the local market will be re- 
established on a basis of fair price 
for the cars, instead of on the 
basis of junkers brought in from 
outside. 


Aircraft News 


| Of Interest to the Automobile Industry | 


Specifications for the 4,000 Pratt 
and Whitney aircraft engines, 
which Ford will build for the U. S. 
government, have been disclosed. 





The engine is a “Double Wasp” 
type, with 18 cylinders’ de- 
veloping 1,600 horsepower. The 


radial, air-cooled motor is one of 
the two most powerful aircraft en- 
gines ever constructed in the U. S. 
and has been given experiment 
trials in a Vultes single seater pur- 
suit ship. It is understood that Ford 
will pay $1 token license payment 
for each engine produced. 


At Bendix, N. J., Air Associ- 
ates, Inc. is nearing completion 
on its new plant and is expected 
to move all operations of the 
company from Roosevelt Field, 
L. I., about Sept. 1. The new 
plants contain the latest develop- 
ments in modern factory con- 
struction including machine 
shops, testing laboratory and as- 
sembly departments. 

* * * 

With 60 percent of the con- 
struction work on two new build- 
ings completed already, Piper Air- 
eraft officials are confident that 
their new factory expansion will 
be ready for occupancy by the 
middle of September. The two new 
buildings, which have been made 
necessary because of unprece- 
dented orders, will double’ the 
ground area occupied by the Cub 
factory at Lock Haven, Pa. 

Piper officials plan to introduce 
conveyor systems and production 
methods closely approximating 
automobile practices of fast line 
production. Heretofore, workmen 
had to move with the ships as 
they went down the restricted pro- 
duction area. In the new buildings, 
crews will be in one location and 
perform their operations as_ the 
planes go on assembly lines. 

a * es 

Curtis-Wright last week an- 
nounced plans for a huge air- 
plane engine factory at Lock- 
land, Cincinnati, designed to em- 
ploy between 12,000 and 15,000 
workers. J. D. 
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THE SAGA OF THE FIRST 
, JOO YEARS ON RUBBER 


Zend 








TWO OF THE companies which 
the manufacture of safety glass and 
its development are the Libbey-Owens-Ford Glass Co., and the Pitts- 
burgh Plate Glass Co. At the left is John D. Biggers, president of 
Libbey-Owens-Ford, now a dollar-a-year man at Washington and 
chief aide to William S. Knudsen in our national defense program. 
On the right is Frank W. Judson, vice-president of Pittsburgh Plate. 


Chapter LXXXVI—Safety Glass 


Ordinary window glass used to be considered plenty 
good enough for automobiles. And so were fabric tires 
and even acetylene gas instead of electricity. But that 
was more than a quarter century ago. Today it is an- 
other story, particularly as regards glass. Back in those 
old days we didn’t take our glass seriously. With the 
passing of the so-called “open” car with its mohair top 
and side curtains paned with celluloid, which yellowed 
and cracked, there came along the “California” top and 
the “winter” top. The latter could be removed for sum- 
mer driving and to make it a sort of limousine window 
glass was used. The winter top was a step forward but 
not as practical as it looked in the catalogs. It wasn’t 
until the price differential between the closed and open 
cars was equalized, when Hudson came out with the 
closed job that sold for the same price as the open, that 
body builders started to replace the window glass with 
plate glass. 

It was about this time that the country began to be 
fearsome of traffic accidents. In crashes broken glass 
were causing many deaths and injuring three and four 
times as many more. We hadn’t given much thought to 
safety equipment that would minimize the casualties. 
We charged them up to the luck of the road. Then there 
came on the market a new type of glass, variously 
named — laminated glass, shatter-proof glass, non- 
shatterable glass and the like. 


Along in the earlier Twenties was when I first realized 
that the industry had determined to do something about 
this weak link in its chain and I heard of this improved 
glass which would, it was said, reduce the number of 
road accidents and make for greater safety on the high- 
ways. It was called Triplex glass because that was the 
trade name for it. An American company had been or- 
ganized to use English patents, but outside of leasing 
a plant in New Jersey and starting an advertising broad- 
side, it didn’t get very far. But it proved to be a mis- 
sionary that helped educate the industry to the merits 
of better glass. 


The New Glass 

And I found out that this new glass was a composite 
sheet made up of two outer sheets of transparent glass 
plates and a middle sheet or layer of tough transparent 
plastic material united to the inner surface of the glass 
plates. Too, I discovered that even before World War I, 
reinforced glass was known but because of the relatively 
high cost of producing such a product and the rather 
poor results then obtained, its use was limited to the 
more special installations where cost was not a factor. 

The history of reinforcing glass with a plastic sub- 
stance probably dates back to about 1880, because it 
seems that beginning at about that time chemists re- 
inforced glass test tubes with a lining or covering of 
collodion or celluloid dope, so that in the event the test 
tube became broken, the precious and expensive liquids 
therein contained would not become lost. 

‘It is generally conceded, however, that John Crewe 
Wood, an Englishman, was the first to visualize safety 
glass as we know it today for use in automobiles or 
other vehicles, as a protection for human beings. While 
Wood suggested in his patents, issued in this and foreign 
countries in 1905 and 1906, the making of a sandwich 
by bonding a sheet of celluloid between two sheets of 
glass, he did not know how to satisfactorily obtain 
such a bond between the laminations, and in fact the 
development of safety glass was rather slow and un- 
satisfactory until about 1925. Actually, more real prog- 
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ress has been made since 1928 than in all of the years 
before then. 

The Englishman, Wood, proposed cementing the glass 
and celluloid together by means of Canada balsam which 
is the same material that was used in making the old 
bifocal or double vision lenses. This was not a satisfac- 
tory process. 

_About 1910 a Frenchman, Edouard Benedictus, car- 
ried on experiments and proposed the use of a gelatin 
solution as an adhesive between the glass and celluloid. 
Commercially, he had little or no success up to the time 
of the World War I, but during the war his process was 
used more or less in the making of gas mask lenses and 
goggles, and also some reinforced glass was used in 
automobiles, taxis, boats and airplanes. The fact that 
such reinforced glass gave more protection than ordi- 


nary sheet or plate glass was sufficient reason for using 


it, and its cost and relatively short life did not deter its 
employment for war purposes. 

However, after the war, such glass was commercial- 
ized with little success. Not only was the glass then 
made costly, but it did not give satisfactory service for 
a sufficient length of time to warrant the expense of 
purchasing it. 

It may be well to point out that in 1926, it was found 
that the manufacturers of pyroxylin plastic, generally 
known as celluloid, had practically discontinued the 
development of transparent sheet celluloid because the 
automobile manufacturers were making very few cars 
using side curtains containing celluloid so that there 
was no incentive for the pyroxylin plastic manufac- 
turers to spend time and money on a product having 
such a little market. 

One of the first steps, therefore, was to revive the 
interest of the plastic manufacturers and to encourage 
them to co-operate with the research department of the 
glass companies—Libbey-Owens-Ford, Pittsburgh Plate, 
American Window Glass and several others—in the de- 
velopment of improved transparent sheet pyroxylin 
plastic. Vast sums of money were spent on this phase 
of safety glass alone. Duplate, a subsidiary of Pitts- 
burgh Plate, is claimed to have been first in this country 
develop and produce safety glass on a commercial 

asis. 

Up to about this time the manufacturers of plate 
glass had not been making any great amount of plate 
glass sufficiently thin to be used in safety glass. It will 
be remembered that the safety glass includes two sheets 
of glass and a sheet of plastic and that the overall thick- 
ness of this composite structure must be substantially 
the same thickness as the single sheet of plate glass 
theretofore used. It was therefore necessary to develop 
machinery for the making of this thinner plate glass 
and this in itself was a tremendous problem. 


Bonding Material 

While these two problems required a great deal of 
thought, time and money, they nevertheless were rela- 
tively easy compared with the development of a bond- 
ing material which could be depended upon to give con- 
sistently good and permanent results in the joining to- 
gether of the glass and plastic sheets. 

Although L-O-F’s new safety glass research depart- 
ment began functioning in 1926, the company did not 
go into production until 1929, when it became the first 
flat glass manufacturer to develop Hi-test safety glass 
on a commercial basis. Earlier safety glass became 
cloudy or streaked with brown spots, due to inferior 
plastics, but by 1933 this problem was solved and the 
demand for laminated safety glass increased rapidly. 

Increased demand that followed rapid improvements 
of the product served to sharply reduce costs of manu- 
facture until safety glass became standard equipment 
in most passenger cars at no extra cost to the motorist. 

While a safety glass of vast improvement was made 
through the late 1930’s, research continued unabated 
to find an even more satisfactory plastic, culminating in 
the type of laminated safety glass for 1940 automobiles. 
This latest type has been made possible by two im- 
portant scientific developments — precision polished 
plate glass less than one-eighth inch thick and a new 
transparent plastic called “polyvinyl acetal resin” which 
remains strong and flexible at all temperatures and ad- 
heres to glass under all weather conditions. 

Chemists and engineers of five large companies 
worked six years subjecting proposed materials to se- 
vere tests in laboratories and under actual driving con- 
ditions before the product was released for distribution. 
The project cost $6,000,000 for research, materials and 
equipment, but was planned so that this new safety 
glass has been made available at no additional cost to 
motorists. The co-operating companies were Carbide 
and Carbon Chemicals Corp., E. I. duPont de Nemours 
& Co. Inc., Libbey-Owens-Ford Glass Co., Monsanto 
Chemical Co., and Pittsburgh Plate Glass Co. _ 

This safety plate glass offers great resistance to 
penetration at all temperatures. In a demonstration at 
the Franklin Institute of Philadelphia, a nine-ounce 
steel ball failed to pierce a pane of the new product when 
dropped upon it from a height of 84 feet. It is said that 
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And that, Blees said, is far from 
peing over-optimistic. He isn’t al- 
lowing his enthusiasm to run away 
with his judgment, but he’s just 
ahopin’ mebbe business will be in 
excess Of his forecast and that 
Nash can reach the company’s all- 
time high 137,000 in 1927, 


' 
can peddle 125,000 units in "41. 


“WE'RE GOING into ‘41 prac- 
tically a new plant so far as ma- 
chinery is concerned,” said Mason. 
“We have spent more than $5,000,- 
000 for new machinery, in ad- 
dition to spending $2,200,000 on our 
pody plant. We have put in an- 
other assembly line for the 600, 
one which is quite a radical de- 
parture. Instead of following the 
conventional and starting with the 
frame and 200 feet down the line 
putting on the body and_ sheet 
metal parts, we are using what we 
call the unitized body in which we 
assemble motor, transmission, axle 
and front suspension parts to the 
body instead of mounting the body 
on the chassis. We already have 


started production and expect to 
turn out 5,000 cars in the first 
month.” 

* * * 


“AND I'D point out that our 
dealer body is in fine shape,” 
chipped in Blees, who had cupped 
his ear to the talk I had had with 
the president. “We now have 1,800 
outlets and in the past 30 days we 
have had more than 400 inquiries 
as to our franchise.” 

* * * 

LAST YEAR a county fair hoss- 
race meet for the piece de resist- 
ance of its press preview; this 
year a Cape Cod clam bake! Is 
there any limit to the imagination 


“Who, Me? 


TC rete aaran 


to sunlight and moisture. 
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and creative ability of this Morrow 
Krum, impresario in charge of en- 
tertaining, in behalf of Stude- 
baker, the Paul Prys and Peeping 
Toms who _ constitute we, the 
press? It would seem not, for the 
party on Aug. 23 excelled in 
originality and daring anything 
Studebaker heretofore has _ at- 
tempted in the way of a preview. 

As my logbook reads, some of 
us flew in a special American Air- 
lines ship from Detroit to Chi- 
cago to South Bend, where we 
marked time waiting for the 
stragglers. Then by motor bus to 
“somewhere north of Michigan 
City” for the clambake which was 
held on the shores of the famous 
lake, near Michiana. There we 
gorged ourselves on clams, lob- 
sters, corn and mackerel, pre- 
pared by a native of Cape Cod, 
who did the clamming. Twas the 
windup of the affair. 

oa * 


WHILE THE bake was in pro- 
duction, we saw what we had 
come to see—the new Studebakers. 
Here, too, was more originality, 
for the preview itself was held in 
the Michiana Shores Straw Hat 
Theater. Which gave an oppor- 
tunity for Paul Hoffman to deliver 
a stirring speech on preparedness, 
and for Scott Fletcher to talk 
about the new models. And for 
dessert there was “Valor,” a stu- 
pendous one-act play, written by 
the versatile Krum who strove to 
be anonymous when we _ cried 
“author,” “author.” 

’Twas a playlet that had a great 
appeal to we, the press, for it was 
a skit having to do with the auto- 
mobile editor and the national ad- 
vertising manager trying to get 
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it will not deteriorate or discolor from long exposure 


When the glass is cracked under impact, the plastic 
interlayer stretches through a distance of several 


for passengers of cars involved in accidents. This elas- 
tic quality is retained at low temperatures. 

And why do I class safety glass as one of the five 
great advances made in the development of the auto- 


| 
inches, lessening the danger of concussions or fractures 
} 


mobile as we know it today? My answer is to point to 
_ the fact that safety on the highways has become one 
| of the predominating factors in the operations on the 
road of the present motor car. America has become 


manufacturers in bringing about greater safety on the 


| 
| safety conscious and the co-operation given by the glass 


highways has resulted in legislation with that end in 


compulsory use of safety glass would aid materially in 


| view. Hammering it home to the law makers that the 


bringing this about resulted in legislation in New York 
state in 1935 that made it mandatory that all passenger 
cars operated in that state be equipped with safety 


glass. Other legislatures, recognizing the merits of such 
laws, began following suit and within a few years two- 
thirds of the states had passed safety glass laws in the 


move to assure this greater motoring safety. Today all 
states except Alabama have one or another type of 


safety glass laws. 


Safety glass had proved its point, thus earning its 


place in our Hall of Fame. 


This is the eighty-sixth installment of Chris Sinsabaugh’s memoirs. 
Next week, Balloons and the Rubber Industry 
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their preview expense accounts ap- 
proved by the woman publisher of 
their paper. It was give-and-take, 
with the woman publisher and the 
auditor on the aggressive, but in 
the long run the automobile editor 
and his pal won out after telling 
the punishment they had to take 
in covering the preview circuit. 
After getting the advance money 
doubled, the automobile editor 
said: “I'll do it for you, Mrs. Rat- 
terson, and for the glory of the 
Chronicle—-and no automobile edi- 
tor can do more. I'll do it (go on 
to the preview circuit). I regret I 
have only one stomach to give to 
my newspaper, but I'll do it. I'll 
give my all. Pil go to the previews.” 


WE, THE PRESS covered the 
“national convention” at Lansing 
last Thursday when Oldsmobile 
was nominated unanimously as the 
party’s choice in the 1941 cam- 
paign. In other words, the “con- 
vention” was the entertainment 
provided for the scribes and 
pharisees who attended the an- 
nual preview. It was well done and 
in the tempo of the times. Last 
year Oldsmobile staged a county 
fair side show for our benefit. 

Putting the political angle on 
this year made the preview super- 
extra. We saw a “convention” that 
was a swell takeoff on the real 
thing — chairman pounding his 
gavel, delegates clamoring for 
recognition and all that. Follow- 
ing the “nomination,” Sales Man- 
ager Dave Ralston took advantage 
of his opportunity to introduce us 
to the nominee—the new line, 
which introduction was very 
cleverly handled. Ralston gave us 
a few planks from the “conven- 
tion’s” platform, the outstanding 
one being the conviction he has 
that there will be 225,000 Oldsmo- 
biles sold in 1941 as against 192,000 
in ’40. An extra fine movie filmed 
by Norm Wilding served to bring 
out the high points in an engineer- 
ing way. 

* * * 

A BUFFET LUNCH wound up 
the operations of the convention 
and the scribes and pharisees left 
the engineering building to the 
tune of the theme song, “All 
Aboard for Blanket Bay.” Of 
course, we went deluxe from De- 
troit to Lansing and return, which 
meant a special train of club and 
dining cars. Not at all hard to 
take, that sort of a party, thanks 
to Carl Havens, whose job it was 
to look after our creature com- 
forts. 


Oldsmobile Sees 
Sales of 225,000 
For 1941 Models 


LANSING.—Oldsmobile will soon 
present to the public the widest 
variety of new cars ever offered 
in the company’s 43-year history, 
D. E. Ralston, general sales man- 
ager, disclosed Thursday at a spe- 
cial preview of the 1941 cars, at- 
tended by more than 350 automobile 
editors, magazine and newspaper 
representatives from all sections 
of the country. 

Overall length and width of all 
new Oldsmobiles will be increased 
in 1941. Engine horsepower has 
been increased and in the low, 
popular and medium-priced fields 
Oldsmobile will have better cover- 
age than ever before, it was an- 
nounced. 

The new Oldsmobiles will be of- 
fered in six series next year -— 
three sixes and three eights. 
Advancements in styling and me- 
chanical features are prominent 
throughout the line. 

“Oldsmobile steps out of the 
1940 model year with the greatest 
sales record ever obtained by this 
division of General Motors,” said 
Ralston. “Sales from Sept. 1 last 
year to Aug. 20 this year estab- 
lished an all-time company high,” 
he added. “During the model run 
of 1940, Oldsmobile built 192,692 
cars compared to a total of 137,- 
249 cars built during the corre- 
sponding period last year. 

“Oldsmobile is definitely plan- 
ning for a banner year in 1941,” 
he said. “I confidently anticipate 
at least 225,000 new Oldsmobiles 
for 1941, which is an increase of 
about 20 percent over last year. 

“Hydra-Matic Drive will again 
be a leading Oldsmobile feature. 
Production here, too, has been 
materially increased and will be 
off to a big start at announcement 
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harmonies. Upholstery material in 
this model is a Hockanum tweed, 
tailored in deep-cushioned “three 
pillow’ style, and set off by 
leather-finish trim in harmonizing 
color across the bottoms of the 
doors, front of the rear seat at the 
floor, and places similarly exposed 
to wear. This leather-finish trim is 
ribbed and padded. 

Doors carry a wide decorative 
valance harmonizing with the in- 
terior color combination and en- 
hancing the effect of the satin 
chrome garnish mouldings and 
new hardware. 


Chrome Ashtrays Inset 

New deep-cushioned armrests, 
piped with chrome, have inset 
chrome ashtrays with plastic han- 
dles to match the hardware. 

The new Commodore sixes and 
eights are identical in interior ap- 
pointments, both having three har- 
monizing color combinations— 
grey, tan and green. Both are up- 
holstered in a triple cord and 
tailored in divan style. 

A new deluxe 18-inch steering 
wheel in black plastic with chrome 
horn ring is standard on all new 
Commodore models. Instrument 
panels in the Commodore models 
are in color harmony with the in- 
terior color scheme of the car and 
have many additional touches. In- 
strument dials in this series are 
the deluxe type. Not only the 


lenses, but the instrument dials 
themselves are of Lucite. 
Directional signal controls, 


mounted on the steering column, 
are an optional feature in the 
Commodore six and eight, and 
standard in Custom Commodore 
models. 

For the new Commodore Cus- 
tom coupe and sedans, Hudson 
stylists selected upholstery fabric 
of deluxe Bedford cord in each of 
three harmonizing color combina- 
tions. Upholstery is tailored in a 
“loose pillow’’ style. 


Wide Range of Colors 

Paneling in genuine leather in 
a special hand-tooled effect is 
carried out at the bottoms of the 
doors and other areas exposed to 
wear. The upper portion of each 
door, just below the window open- 
ing, is finished in a harmonizing 
tone of genuine leather set off by 
five parallel bars of chrome to 
match the styling of the rear 
quarter interior. Floors are car- 
peted, front and rear, in shades 
which carry out the interior color- 
ing. 

In addition to the wide range of 
regular exterior colors, four new 
two-tone exterior combinations are 
available at no extra cost in Com- 
modore Custom models, which are 
offered in a touring sedan and 
town sedan mounted on 128-inch 
wheelbase and a club coupe on 121- 
inch wheelbase. 

New coupe and convertible bodies 
are included in the new body 
styling featured in the 1941 Hud- 
son line. An additional 12 inches of 
inside roominess is provided in the 
1941 coupe models. In 3-passenger 
models this space is utilized to 
provide greater sample and lug- 
gage capacity for increased utility 
in business use. 

In the new club coupes, the ad- 
ditional space is used to accommo- 
date a full width rear seat replac- 
ing the side-facing single seats 
formerly customary in coupes. The 
front seat is swivel type, providing 
easy access to the rear seat and 
making the club coupe a practical 
and unusually attractive five or 
six passenger car. 

Just Press a Button 


For 1941, tops of convertible 
models will raise or lower auto- 
matically at the touch of a button 
on the instrument panel. Increased 
vision in convertible tops is pro- 
vided by rear quarter window. 

Extra rigidity for convertible 
models is provided by a _ special 
frame with an extra sub-X-mem- 
ber, heavy reinforcing plate and | 
four additional transverse struts | 
connecting the X-members with | 
the sides of the frame, a total 
depth of 9%th inches of reinforc- 


ing steel. Hudson's heavily rein- 
forced armored X-type frame is | 
lengthened three inches. 
A new synchro-mesh transmis- | 


sion is featured in all 1941 Hud-| 
sons, and all gears are helical. 
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Hudson’s overdrive is also new 
for 1941. Over a dozen parts have 
been eliminated, and the operation 
is not only simplified but changing 
to overdrive or dropping back to 
regular drive is accomplished with 
smoothness, it is claimed. 

Hudson’s “Double-Safe”’ hydrau- 
lic braking system, with a separate 
reserve mechanical system that 
takes hold automatically from the 
same foot pedal if needed, is 
further improved for 1941. 

Hudson’s Auto - Poise Front 
Wheel Control, which helps hold 
front wheels on their true course, 
even in heavy side winds or if a 
tire blows, has been further im- 
proved. 

In addition to longer’ wheel- 
bases, the front coil springs on 
Hudson’s Independent Front Wheel 
Coil Suspension have been “soft- 
ened” and the position of rear 
springs slightly altered. 

Redesigned Mechanism 

Driving ease has been further 
improved by a re-design of the 
clutch pedal mechanism which re- 
quires 25 percent less effort every 
time the clutch is operated, it is 
said. Center-Point Steering is con- 
tinued in all 1941 Hudsons and, in 
the larger models, a needle bearing 
has been added on the steering 
gear main shaft. 

Hudson’s fluid-cushioned auto- 
matic clutch is further refined for 
1941 by extra “cushioning” in the 
clutch engagement mechanism and 
is available on all 1941 Hudsons at 
extra cost. 

Compression ratios on the Hud- 
son 6-cylinder L-head motor, which 
develops 92 horsepower, have been 
increased to 7.25 to 1, providing 
increased torque for faster geta- 
way and better performance in 
mountainous country, it is said. 

A new high-tension spark plug, 
developed by Hudson engineers in 
cooperation with Champion Spark 
Plug Co., and to be known as the 
Hudson Champion plug, will be in- 
troduced to the industry in all new 
1941 Hudsons. 

New type cam gear teeth for 
quieter operation and longer life, 
improved automatic choke opera- 
tion for increased economy and 
numerous other mechanical re- 
finements are featured. 

Cowl ventilators are rain-proof 
in all new 1941 Hudson cars. 

Installation of Hudson’s’ im- 
proved Weather-Master fresh air 
and heat control system is sim- 
plified by this new unit. 

System Is Improved 

Improvements in the electrical 
system are incorporated in all 
1941 cars. 

A new right-hand door control 
button prevents the driver from 
inadvertently locking himself out. 
Ignition lock and baggage com- 
partment is illuminated. Rear door 
openings are three inches wider at 
the bottom for easier entrance and 
exit. All doors are sealed with 
sponge rubber to shut out dust. 

A wide range of 1941 body types 
is available throughout the entire 
line. These consist of 2-door and 
4-door sedans, 3-passenger coupes, 
6-passenger club coupes and 5- 
passenger convertibles. In the 
Commodore Custom eight series a 
touring sedan on 128-inch wheel- 
base, and a club coupe on 121-inch 
wheelbase are featured. 
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well-being; its delightful summer 


menus; its reasonable prices. 


BELLEVUE 
STRATFORD 


IN PHILADELPHIA 







CLAUDE H. BENNETT 
General Manager 
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te Dodge-Plymouth has ever offered a 
money-making platform like this! 

Three great lines—each a profit-builder in 
its field...and in combination covering the 
tremendous market where 4 out of every 5 
car and truck sales are made! 

Dodge Cars— priced just above the low- 
est. Backed by a world-wide reputation for 
dependability and economy. Pioneer in many 
of the major safety and performance features 
of the modern motor car. Strong owner loyalty 
means consistent repeat business. 

Plymouth Cars—the outstanding valuein 
the lowest-priced field. Leader in beauty, safety, 
economy and all-around performance—fea- 
tures which open up to dealers a generous 
share of the enormous, profitable market that 
exists in the Plymouth price range. 


DODGE-PLYMOUTH 
‘a TRUCKS 


THE TRIPLE-PROFIT DEALERSHIP 


é 


Dodge Job-Rated Trucks—engineered and 
built to meet the needs of every truck operator, 
and to fit his job exactly. Complete line, ’%-ton 
to 3-ton; 6 capacities; 17 wheelbases; 96 stand- 
ard chassis and body models; 6 great engines, 
including Diesel. 
A TIMELY TIP 
There may be an exceptional business oppor- 
tunity with the Dodge-Plymouth Dealership 
in your community. If the territory is open, 
why not get our Triple-Profit proposition? 
Drop a line to Forest H. Akers, Vice-Presi- 
dent, Dodge Division of Chrysler Corporation, 


Detroit, Michigan. 
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